








THE VICTOR LITE-WEIGHT 


16mm SOUND MOTION PICTURE PROJECTOR 


Around the conference table, the Victor Lite-Weight with your 

own sales films gives the top demonstration of your product. Portable, 

compact and easily operated, the Lite-Weight is your top ‘‘traveling 
salesman’”’ and ‘‘sales closer.” 

With countless 16mm films, the Lite-Weight also trains employees in 


safety principles and company techniques. For relaxation during rest 
periods, there are many entertainment films available. 


Ask your nearest Victor Headquarters for a Lite-Weight demonstration 
or write for Victor’s new industrial folder. 








AMONG MANY CLIENTS SERVED REPEATEDLY BY CARAVEL: 


American Bible Society ... American Can Company... American Telephone and Telegraph 


Company ... Associated Merchandising Corporation ... Black & Decker Manufacturing Co. 


...- Godfrey L. Cabot, Inc. ... Ethyl Corporation ...The B. F. Goodrich Company ... Kenwood 


Mills ... Mohawk Carpet Mills, Inc. ... National Lead Company ... Pepsi-Cola Company... 


Pure Oil Company ...Socony-Vacuum Oil Company, Inc.... United States Rubber Company 


.. - WHERE WERE YOU 
ON THE NIGHT OF 
JANUARY 11, 1949? 





On Tuesday evening, January 11, 1949, 
thousands of families—in fourteen met- 
ropolitan centers and surrounding 
towns—sat before their television sets 
and watched the FIRST program ever 
to be telecast over the newly-joined Eastern and 
Midwestern networks of the Bell System. 





Part of this program comprised the televising of 
a motion picture entitled “Stepping Along with 
Television.” It was produced by Caravel for the 
Bell System; and it was the FIrsT film ever to be 
transmitted over the newly-combined networks. 


We don't attach too great significance 
to the fact that this Caravel film was a 
“first’—though it's something pleas- 
ant to remember. We do believe that 
Caravel would never have been 
chosen to produce it if we had not first proved 
our ability to do a top-flight job. 





If you missed the program on the night of Janu- 
ary 11, 1949, we shall be happy to show our por- 
tion of it at whatever place may be convenient. 
We can't make ALL the films for television, but 
we do try to make the BEST. 


When thousands, even millions of people, are the final judge, is it prudent 
to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 


New York + 730 Fifth Avenue - Tel. Circle 7-6111 


Detroit - 


3010 Book Tower - 


Tel. CAdillac 6617 








Super -service— 
and super - quality, too! 


We know how much the success of your Slide 
Film Transcription projects depends on sure 
and safe delivery! That’s why we make a fea- 
ture of our full responsibility when it comes to 
supplying your jobs promptly and exactly to 
your specifications. 

And in addition to ‘‘on the dot’’ service, 
Columbia Transcriptions are quality through 
and through! Pure vinylite pressings for utmost 
fidelity with minimum surface noise . . . pro- 
duced with the most advanced modern studio 
recording equipment.Call on us for all the quick, 


convincing details. 


Among the Clients served by Columbia Transcriptions: 


The Jam Handy Organization 
Wilding Picture Productions, Inc. 
Caravel Films, Inc. - Florez, Inc. 

Pathescope Company of America, Inc. 

Transfilm, Inc. - Ball Films 

Fletcher Smith Studios, Inc. 
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A Division of Columbia Records Inc. eb 
NEW YORK: 799 Seventh Avenue, Circle 5-7300 
CHICAGO: Wrigley Building, 
410 North Michigan Avenue, Whitehall 6000 
LOS ANGELES: 8723 Alden Drive, Bradshaw 2-2759 
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*CHICAGO 
1345 Argyle Street 


© hes the conclusion of World War I, American industry NEW YORK 
; ” ; ; ; 85 Madison St. 

furled its “E” flags, resigned its role as freedom’s armorer and 3 

turned to the job of manufacturing civilian commodities for a 


“seller's” market in a world hungry for goods long denied. *DETROIT 
4925 Cadieux Rd. 


This seller’s market contributed to the decline of real salesman- 
ship, and fostered the growth of the “order taker.” But, now the CLEVELAND 
need for industry to recondition itself for competitive selling 310 Swetland Bldg. 


is an immediate problem to many, and a rapidly approaching 


problem for others. *HOLLYWOOD 
5981 Venice Blvd. 


Numerous organizations have made use of Wilding services in 

indi as i iS *m. The ; icati we 

finding 1 solution to this problem. The application of well ST. LOUIS 
planned sound motion pictures and sound slide films to the 4053 Lindell Blvd. 


needs of industry has been our business for more than a quarter 





of a century. May we have the opportunity of discussing your CINCINNATI 


; Neave Bldg. 
problems with you? 2 . 


*Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, INC. 


Western Electric 
RECORDING 
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Tell Your Story in Color 
with the new S.V.E. 


“ENTERTAINER™ 300 


2” x 2” SLIDE PROJECTOR 


















With 
Automatic 


Slide-Changing Mechanism 


@ Sales meetings, product demonstrations, conventions, 


trips through the plant all lend themselves to visual 


presentations of 2 a 


x 2” color slides. And, these slides 
take on new brilliance and color fidelity when projected 
with the new S.V.E. “Entertainer” 300... a fine 2” x 2” 
slide projector with automatic slide changing mechanism. 
. takes 50 


slides in Ready-mounts or 20 glass-bound slides. Pressing 


The “Entertainer” 300 loads from the top . 
plunger changes slides and feeds them on through pro 
jector where they stack in correct order for next show 
ing. New design of optical system gives uniform and maxi 
mum brightness over the entire screen area. All optical 
elements have been coated. The base of the “Entertainer” 
300 is heavy to prevent tipping, and the micro-tilt ele 
vator controlled by the front knob is smooth and positive. 

The “Entertainer” 300 has an attractive Morocco brown 
crackle finish with satin chrome trim. Complete with 5” 
coated lens and smart, two-tone lift off case. it is being 


introduced at $75.00 





Leading Sound Slidefilm 
Equipment Manufacturers Use 
S.V.E. Projectors Exclusively! 

In all leading <o 


ectors are first choice because of their faultless 


und slidefilm units S.V.E. Pro 


ngineering and easy, dependable operation 





W rite for folder giving complete information on 


the new “Entertainer” 300, Address Dept. SC-2 


SOCIETY FOR VISUAL EDUCATION, 


100 Eest Ohle Street 





They are built to meet the most exacting pro 


jection requirements 
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Do They 
Sit At 
The Head 
Table? 
















Modern Can Help Them 
Stage Smooth Meetings 


PROFESSIONAL PROJECTION 


SERVICE 


Any Place—Any Time 


PROFESSIONAL OPERATORS with 
the latest equipment are located 
in 150 trading areas to serve your 
field needs for perfect presenta- 
tion of your film message. 


Modern operators, courteous and 
well-mannered, have years of 
technical skill and experience. 
They are familiar with unusual 
projection conditions, can provide 
special equipment when needed. 


This professional service can re- 
lieve your field organization of all 
mechanical and arrangement de- 
tail. Write for Particulars 


Are Your 
Field Men 
Projection 
Mechanics 





e#G us Pat OFF 


MODERN TALKING 
PICTURE SERVICE, Inc. 


9 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20,N.Y. @ CHICAGO 11, ILL. 
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THE MAN WAS SESSR_ 
TAKEN FUR GRANASS ,.... 


... the AMERICAN SALESMAN ... the story of his 
vital contribution to the American way of life is the 
theme of the 1949 Kelvinator sales training film pro- 
fof co tse MMMM (cledittetele Mego) o)tCosele-\ Mm lel-MElod(-jerlote Melos Ms ol 
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Hagan &, Voy 


STUDIOS HOLLYWOOD 28 CALIFOR 











“what did these 

43 producers do 
before there was an 

emil velazco 


organization... ?” 


They made good business films, of course,even then, 
but under handicaps when it came to securing 
adequate film service facilities. 

They were either loaded down 

by a heavy investment in their own service facilities 
(which they couldn't keep in continuous, 
economical operation) or were at the mercy of 
some competitor in that very same fix. 

Or they sweated out a film being serviced by a score 
of small individual shops for which they 

helped pay a score of individual overhead costs. 
How different now for 43 Velazco 


producer-clients! 


if you are still producing films with 

pre-Velazco service facilities, 

you should inquire today about our large staff 

of film service specialists — and our 

modern equipment for recording . .. editing... 
screening ... preparing original or 
track-recorded musical scores. 

Coordinating these specialized skills 

and these large resources in an efficient large-scale 


operation means lower overhead-costs-per-reel 


‘isBaeegeeserteeazt?t s&s 


which we will pass on to you. 








723 SEVENTH AVENUE, NEW YORK, N.Y. 


THE COMPLETE FILM SERVICE ORGANIZATION 








CAMERA EYE 


| National Safety Council Announces 


Details for Annual Film Awards 
@ The Narionat Sarery Coun- 
cIL. announced a series of new 
annual public interest awards to 
communication media. Topping 
the list is an award to “one or 
more motion picture producers 
performing exceptional service to 
safety during the calendar year.” 
Nominations for the film award 
can be made by producers them- 
selves as well as by local safety 
councils and volunteer safety 
groups. The closing date for all 
1948 entries is March 15. All en- 
tries should be addressed to Paul 
Jones, director of public informa- 
tion, National Safety Council, 20 
N. Wacker Dr., Chicago 6, Il. 


Kodak Executives Honor Robert 

Flaherty at Testimonial Luncheon 

@ Lhe Louisiana Story, selected 
by the American Academy of Arts 
and Letters as its first recognition 
of film as an art form, lends tre- 
mendous prestige to the sponsored 
film field and is definitely a step 
in the right direction, according 
to KenNnerH Epwarps, Eastman 
Kodak Company's adviser on non- 
theatrical films. He spoke at a 
|} testimonial luncheon given in 
| Rochester for Robert Flaherty, 
| producer of the film. 





Speaking of Louistana Story, he 
said, “It will unquestionably bring 
a new dignity and respect to ev- 





erything and everyone in this field. 

Praising the Standard Oil Com- 
pany of New Jersey for not in- 
sisting on customary credit title, 
he said, “This action of the Stand- 
ard Oil Company is unique, 
Standard has been the first indus 
try bold enough, and in my opin- 
ion smart enough, to take that 
final step into the dark—from the- 
ory to practice—realizing that to 
circulate, a story must be news 
and that while a sponsored film 
with credit title is just another 
picture—a sponsored film without 
a credit title is news—definitely an 
outstanding event.” 

“All of the major professional 
motion picture critics, including 
those of the New York Times and 
the SaturDAY Review oF LITERA- 
ruRE have spontaneously and en- 
thusiastically credited Standard 
for a performance that goes be- 
vond the call of duty in the matte 
of public service and sets a new 
standard for industry in the whole 
field of public relations.” 


English Advertising Film Makers 
Set Up Code of Professional Ethics 


@ English film advertisers, through 
their AssOcIATION OF SPECIALIZED 
Firm Propucers, have set up a 
code of ethics for themselves. Rec- 
ognizing in an introductory chap- 
ter that films and slides are defi- 
nitely an important new ad medi- 
um, the screen advertising group 
points out that the maintenance 
of high standards of ethics and 
quality in production and presen- 
tation can only do them good. 


“LOUISIANA STORY" PRODUCER HONORED BY KODAK EXECUTIVE 


| 





executives at Kodak Park recently: front 
Harerave, president, Eastman Kodak Co., 
relations, Standard Oil Company of New 





DocuMENTARY Firm Pronerrk Ropert FLAnerty was the honored guest of these industry 
row (1 to vr) are Mr. Flaherty, Thomas J 
George H. Freyermuth, director public 
Jersey (the sponsor), and (back row, | to 


r) Adolph Stuber, vice-president, Eastman Kodak, Roy Stryker, Standard Oil of Neu 
Jersey, Kenneth R. Edwards, Kodak, Edward Peck Curtis, vice-president, Kodak, and 
W. B. Potter, director of advertising operations, Kodak 
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USE THIS 





FOR THEATER-QUALITY 
BUSINESS 
MOTION PICTURES 





The 16mm camera choice of professionals, industrial 
photographic departments, and advanced amateurs. 
Widely used in producing sales, training, and em- 
ployee activity films. Loads with 100-foot rolls of color 
or black-and-white film. Has three-lens turret head, 
seven operating speeds including slow motion. Film 


movement mechanism’ matches that of all Filmo 
16mm Projectors, sound and silent, for rock-steady 
screen pictures. What you see, you get, with Filmo. 


Every Filmo is Guaranteed for Life! During life of 
product, any defects in workmanship or material 
will be remedied free (except transportation). 


One-Case Filmosound 
Sound Film Projector 


It projects 16mm sound films with the perfection that has 


rade Filmosounds first choice of experienced business film 
users. And it offers you an amazing new flexibility, for it 
handles a wide range of audience sizes. 


Jsing the 6-inch speaker that is built into the projector 
case, this new mode! is far lighter, more compact, and lower 
in price than any previous Filmosound. It is easy to carry, 
too, and quick to put into operation. And it provides 
more than double the sound output of other lightweight 
sound film projectors. 

You can handle larger audiences with the same machine, 
too, simply by adding an 8-inch or a 12-inch speaker, or 
even a power speaker with its own auxiliary amplifier. 


Before you buy sound film projectors, get the full Filmosound story. 
Write Bell & Howell Company, 7108 McCormick Road, Chicago 
45. Branches in New York, Hollywood, and Washington, D.C. 





Bell « Howell 
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“ 
oNAL : “National” carbons for 16mm. projection are 4 times 





brighter than the next best light source . . . 34 cheaper in 
FOR cost...and seat 298 more people without sacrificing one bit 
of visibility or entertainment value. Ideal for use by schools 
and colleges, hotels, churches, industrial exhibitors or in any 
large auditorium. For more details, write to National Carbon 
Company, Inc., Dept. BS. 


The term “National” is a registered trade-mark of 


NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide and Carbon Corporation Division Sales Offices: Atianta, Chicago, Dallas, 
30 East 42nd Street, New York 17, W.Y. Kansas City, New York, Pittsburgh, San Francisco 
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‘One for the money 


The biggest value in the field. $9950 


two for the show 


Theatre quality image . . . finer tone—the only 
8” p.m. speaker at the price. 


three to get ready 


Ready to operate in a flash— 
because it’s easier to thread and focus,’ 


four to go”.. 


Travels with you handily in light 
weight single case unit .. . built to 
withstand jars and jolts... 

plays anywhere on A.C. or D.C. 
without convertors. Underwriters’ 
Laboratory approved. 


NATCO, 4401 W. North Avenue 
Chicago 39, Illinois 







ee ACO 


WORLD’S FINEST 
SOUND PROJECTOR 
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‘Don't Let Your Film 





Shift for Itsel 


FOLLOW-UP PLAN IMPORTANT 


Slidefilms and motion pictures 
are so well-established 

that there is a tendency to 
“get out a film” and then to 

let it shift for itself. 

This is particularly unfortunate 
in the training field 

and at least unwise—regardless 
of the given objective. 


The best results are obtained 

when the film buyer 

and a progressive film producer 
combine their talents and experience 
to design an integrated program! 


In sales training (lor example) 
an integrated program 

that will get results 

might require field research, 

a “train-the-trainers” school session, 
a trainers’ manual that they 

can really use without stumbling, 
bungling, or mumbling! 


Perhaps the program should include 
discussion procedures, quizzes, 
illustrated review- 
study booklets, and other training aids. 


training “on-the-job”, 


We have created such complete programs 
for leading manufacturers. Investigate! 
Review these successful, well-rounded 

programs based on competent, objective 
appraisal of client merchandising needs. 
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FRANK LEWIS, INC. 


RAY BALLARD, VICE-PRESIDENT 
IN CHARGE OF THE FILM DIVISION 


1725 N. Wells St. DElaware 7-5420 


CHICAGO 


SLIDEFILMS MOTION PICTURES 
TELEVISION COMMERCIALS 
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IN VISUAL COMMUNICATIONS 





At Twenty-Nine, Charles Harting Percy 
Becomes President of Bell & Howell 


*% From out of the Midwest last month came 
news of the election of 29-year old Charles 
Harting Percy to the presidency of the Bell 
& Howell Company. To his fellow Americans, 
the success story of this young man, brought 


to their attention by the press wires and 
broadcasters all over the country, came as a 
breath of cool, fresh air that cut cleanly 


through the political and economic smog. 

In becoming the youngest chief executive of 
a major industrial organization in America, 
Charles Percy reminds all of us that oppor- 
tunity not only lives but that it is a vital 
part of our way of life. Here was no favorite 
son but a product of a co-operative training 
program instituted by a wise leader. The late 
Joseph H. McNabb, who was president of 
Bell & Howell for 26 years until his death last 
month at 61, instituted this training to select 
and develop executive talent from promising 
high school and college candidates. 

Having been associated with the company 
for many years, Mr. Percy had filled the post 
of secretary since 1942. For the past year, he 
acted as chief executive of the company during 
Mr. McNabb’s absences from the city. Edu- 
cated at the University of Chicago, he was 
president of the Inter-Fraternity Council, cap- 
tain of the Big Ten championship water polo 
team, a member of the swimming team and 
president of the senior men’s honorary society. 
During the war, he enlisted as an apprentice 
scaman, was commissioned 30 days later. 

Announcement was made at the same time 
of the appointment of Albert Summers How- 
ell, a founder of the company, as chairman of 


the Board. (For other news see Page 44). 


PERCY 
Howell Co. 


CHARLES HARTING 
President of Bell & 











Nep H, DEARBORN (left) president of the Na- 
tional Safety Council presents 1948 Award of 
Merit to Byrnes MacDonald, representing the 
Sinclair Refining Co. 


National Safety Council “Award of Merit” to 
Sinclair for “Miracle in Paradise Valley” 
* The Sinclair Refining Company was pre- 
sented with the highest award of the National 
Safety Council's Farm Safety Conference for 
its outstanding documentary motion picture 
on farm safety, The Miracle in Paradise Val- 
ley. Wilding Picture Productions, Inc., Chi- 
cago producers of the film, shared this signal 
honor with the sponsor. 
THirp Awarp WON BY THE PICTURE 

In a special ceremony held at the Rainbow 
Grill in Radio City, Byrnes MacDonald, exec- 
utive assistant to President P. C. Spencer of 
the Sinclair Oil Corporation, accepted the cita- 
tion from Ned H. Dearborn, president of the 
National Safety Council. This makes the third 
award won by The Miracle .. for its Sinclair 
sponsors. It was also cited by Boston Univer- 
sity and the Cleveland Film Council. 

The Muvracle. was produced to drive 
home to farmers and dwellers in rural com- 
munities the disasterous effects of carelessness 
and the extreme importance of safety precau- 
tions on the farm and in the home. In the 35- 
minute film fantasy, an average American 
farmer is inspired by a miracle to transform 
his community into a place where persons have 
a better chance to live longer and enjoy life 
more, 

2,000,000 FARMERS HAVE RESPONDED 

The film has been acclaimed by audiences 
the country over. In fact, it has induced nu- 
merous Campaigns to practice the safety poli- 
cies it promotes. MacDonald, when accepting 
the Safety Council award, put it this way, “The 
finest evidence of this film’s success has been 
the individual awards of the more than two 
million farmers and rural workers who have 
left the showing of this film resolved to con- 
quer their carelessness and to remove the safe- 
tv hazards about their farms and homes.” 

Actually, The Miracle. . . . is only the latest 
in a series of public education films sponsored 
by Sinclair. These documentaries are the re- 
sult of close collaboration among Sinclair, the 
United States Department of Agriculture and 
Extension Service, the National Safety Coun- 
cil, and numerous agricultural colleges, county 
agents, and farmers. 
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We specialize in developing good film ideas that solve problems. 


Of course, if you have no problems..... 


YOU'RE LOOKING AT A FILM .... 
from the business side of the cellu- 
loid. Things look a lot different from 
this point of view: To the conscien- 
tious producer of commercial films 
— and especially to his client — the 
only successful film is one that 
solves a specific business problem. 

Because we understand that the 
finest production dramatically, tech- 
nically or story line-wise, is a flop 
unless it solves the client’s problem, 
our philosophy and technique of 
filmaking starts from the premise 
that every successful business film 
must do a specific job. The day may 


come when businessmen will buy 
films that merely entertain or self- 
glorify — until it does, we'll con- 
tinue to make films that solve busi- 
ness problems. 

For more than a decade, Films 
for Industry has been solving im- 
portant problems for its clients. 
Perhaps that is why it has grown 
to be one of America’s most impor- 
tant producers of business films... 
with one of the largest, self-sufficient 
studios in the industry ... and many 
of the country’s largest business in- 


stitutions among its clients. 


It you have a problem in your 
business, why not tell us about it? 
We'll show you some of our films 
(which will give you an idea of our 
scope, of our technical perfection 
which is recognized throughout the 
industry) but they, after all, are 
solutions to the other fellow’s prob- 
lem. Then .... we'll come up with 
a complete plan for solving YOUR 
problem ... . story line, sketches, 
shooting script, budget, etc. There 
will be absolutely no obligation of 
any kind. 

We have that much confidence in 
films that solve problems. 


FILMS FOR INDUSTRY, INC. 


NEW YORK—135 WEST 52nd STREET @ PLAZA 3-2800 
CINCINNATI—1818 BEACON ST. @ CHERRY 6350 





OUR GOOD FILMS HAVE SOLVED PROBLEMS FOR: Ansco + Wituiam L. Barrett Co., Inc. * Boonton Mocpinc Company * BrisToL- 
Myers Co. « Buruincton Miuts. Inc. * CaLuinc ALL Girts Macazine * C. B.S. Tevevision + THe Cincinnati MiLiinc MAcHInNe Co. FORMICA 
InsuLaTion Co.. Inc. « THE Gruen Watcu Co. + Richarp Hupnut Company * HucHes Brusu Division, JoHNsoN & JoHNSON + MacGrecor-GoLp- 
SMITH. INc. + MAHONEY-Troast CoNsTRUCTION Co. * MopeRN Packacinc MAGAZINE * PHILADELPHIA TEXTILE Finishers Co. + Proctor « GAMBLE * 
Pyrene Mrc. Company. Inc. « Rew’s Ice Cream * Society oF Piastics INpusTRIES * SPAULDING BAKERIES * SuN O1. Company * WESTINGHOUSE 
Ecectric Company * THE Univis Lens Co. + YALE UNIVERSITY 
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RIGHT off the REEL 


U.S. Department of Agriculture Shows 
Print Sales Records for Past Year 


*® A 4° increase in sales of U.S. Department 
of Agriculture films during 1948 was reported 
by the USDA Motion Picture Service in Wash 
Most of the 2,992 prints purchased 
from USDA contractors were bought by school 
film 


Increase In 


ington 


and college libraries, although a signifi 


cant sales to commercial distribu 


tors was noted 
sales, the ten 


In terms of the volume of 


le ack rs are 


l. The Rwer (b&w) 146 prints 
2. Realm of the Wild (colon 111 
3. A Heritage We Guard (b&w) .105 
1. The Life of Plants bkew 73 
>. For Health and Happiness 
color) 67 
6 Mosquito Public Enemy (bw) 65 
7. The Man Who Missed His 
Breakfast (b&w) 38 
8. In the Beginning (b&w) x5 
4 More Milk b&w) 535 
10. Pork on the Farm b&w 50 
Note Leapers iN Terms oF INCOM: 
The ten leaders in terms of cash value real 


ized from sales showed 


an almost totally dil 


ferent array of films. They are 


1. Realm of the Wild (color) 111 prints 
2. The River (b&w) .. 146 ‘“ 
3. Forests Forever (color) ree 
1. There’s More Than Timber in 
Trees (color) ...... a: ae 
5. Freezing Fruits and Vegetables 
(color) 15 
6. The Farm Garden (color) .... 35 
7. A Heritage We Guard (b&w) . .105 
8. Battling Brucellosis (color) 35 
9%. For Health and Happiness 
(color) ‘ 67 
10. For Years to Come (color) 29 


What is the meaning of the two different 
lists? According to Chester Lindstrom of the 
USDA Motion Picture Service, “The conclu- 
sion that may be drawn from this comparison 
is that film users are willing to spend more 
lor color pictures, but not enough more to 
equal the number of black and white prints 
purchased. You will notice that there are but 
two color pictures among the first ten in vol 
ume sales, while 


the situation is exactly re 


versed in the cash value column... This should 


give film producers something to think about.” 


Combined Tools Make Potent Package— 


@ Many producers art beginning to realiz 
that they do not have to create an entirely new 


audio-visual tool to be original or to put across 


a screen message more cflectively. In a num 
ber of instances; they can choose two or. more 
techniques from the a-v tool shelf, and, by 


cleverly combining them, fashion a striking 





“new look” technique that can put across an 


educational or sales message more cogently 
and get better audience results. 

\ case in point is the filmstrip lecture; and 
a good working example is the series of six 
slidefilms, Human Factors in Safety, produced 
by SARRA, INc. for the NATIONAL SAFETY CouNn- 
cu. Three audio-visual tools—the slidefilm, an 
instructor's guide and audience take-home ma- 
terials—are here combined to make a potent 
educational package. 
Orner Mareriats Art CLosety INTEGRATED 

Of course, the series of slidefilms is the focal 
point of the program. However, the instruc- 
audience literature 


tor’s guide and the are 


closely correlated with the film. More, they 
explain and annotate the film. Thus the 
safety lesson is impressed upon the minds of 
viewers more forcefully. Since the 


program 
was developed and integrated by an expert in 
the subject, Glenn Griffin, senior safety engi 
neer of the Council, the result is all the more 
emphatic. 

film 


choose titles and manipulate their 


Producers of strip lectures can also 
subject 
matter in such a way that the central message 
is stressed. In Human Factors in Safety, the 
various sldefilms dea: specifically with the 
single idea expressed in the film titles: The 
Secret of Superviston, Teaching Safety on the 
Job, People fre All Alike, Everybody's Dif- 
ferent, Teamwork for Safety, and Safety Case 
Histories, 


is arranged to motivate a directed discussion 


The material in each of these films 
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2269 Ford Parkway - St. 
208 So. LaSalle Street 


€ Reid A. Ray Film Vndustries 
Paul, Minnesota - Emerson 1393 


Chicago, Illinois - Financial 6-0897 


Write or phone now for a screening 





No obligation. 
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The great films of 


Today are shot with 


a Mitchell = 


The MITCHELL STUDIO MODEL"“BNC” is 
a truly silent camera for sound photography. 
No blimp is required. Its smooth, positive 
operation saves many costly hours of pro- 
duction time. Since the introduction of the 
“BNC,” more and more major studios have 
made it standard equipment. 


The MITCHELL “16’" is enthusiastically 
acclaimed by leading commercial pro- 
ducers as the first professional camera to 
bring theatre-like quality to the 16mm 
screen. Typically MITCHELL in design 
and workmanship, it contains the same 
proven features that made MITCHELL 
cameras famous throughout the world. 


Wstchell Camera CORPORATION 


666 WEST HARVARD STREET «+ GLENDALE 4, CALIFORNIA + CABLE ADDRESS: ''MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN 521 FIFTH AVENUE «© NEW YORK CITY 17 © MURRAY HILL 2-7038 


on 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 





y é 
Special Report Coming on Film Distribution: 
*® Articles, charts and special features have 
been piling up our editorial desk these past 
months and now it is time to announce the 
early publication of a Special Report by 
Business SCREEN editors on film distribution, 


its mechanics, problems, and its vitally im- 
portant role in the industry. 


For 10 years we have presented many ar- 
ticles on this subject but we have never seen 
a time when it was so important to a producer 
and to all sponsors to know the full extent 
of the self-equipped audience in these United 
States. Or the facts about the kinds of films 
typical audience groups want and don’t want. 
The appeal of titles, of color, of certain kinds 
of content—all these factors enter into the 
distribution picture we're about to present. 


Most important, too, are the physical facts 
about film distribution. How typical film ex- 
changes and libraries do their effective work, 
how films travel to and from their selected 
audiences—all these details and the economic 
facts surrounding them are typical features 
which should make this Special Report most 
important to every user of films in the country. 





Asove: Lou Boupreau (left) and Lew Fon- 
seca (right) reviewing World's Series films via 
the Cleveland manager's sound projector. 


Professional Baseball Champions Show the 
Right Way Via 16mm Sound Motion Pictures 
% Sports play an important part in our na- 
tional life and their importance is reflected 
in the immense job being done by films in 
serving sports interests in so many ways. Ath 
letic organizations of all kinds now depend on 
motion picture training as a regular part of 
their routine. And the biggest sports film job 
of all is done by organized baseball through 
the Promotional Department of the American 
and National Leagues of Protessional Baseball 
Clubs, headed by Lew Fonseca. Lew’s 19 base- 
ball films (produced since 1934) have played 
to an attendance of over 70,000,000 persons. 

Individual ball clubs have been increasing 
film activities. Cleveland's world-champion 





Indians, managed by Lou Boudreau, are 
among those who utilize motion pictures in 
training techniques. A DeVry l6mm sound 
projector travels with the Indians on long 
cross-country train rides, By the way, you can 
see Lou and other diamond stars in Double 
Play Kings of Baseball and in the World Series 
of 1948. Both films are available free, except 
for transportation, from Lew Fonseca’s depart- 
ment at 64 E. Jackson Blvd., Chicago 4. 


A Word About the Business Screen Layouts: 


* “There's no doubt about it,” writes one ad- 
vertiser, “you provide the most effective show- 
case for our specialized products of all the busi- 
ness papers in the U, S.” 

Thanks to our good friend and consistent 
user of space for nearly 10 years. From its in- 
ception, Business SCREEN was created to reflect 
the quality of films and the precision equip- 
ment needed to produce and project them in 
business and industry. 

These pictures cost from $50 to $250,000 
for a single production. The “showcase” which 
tells all about them, from “idea to the screen” 
has been designed to attract and hold the in- 
terest of busy executives. How well it has suc- 
ceeded is proven by the complete “sell-out” 
of our December, 1948 issue; by the steady in- 
crease in paid subscribers, ranging from A.T.- 
& T. to Zenith and thousands more like them. 
P.S. Note the freedom of display and the un- 
crowded positioning of each and every adver- 
tisement in the pages of this typical issue. Good 
design and planning made it that way. 





We would be 


PROUD 


to have you see our 


1111 South Boulevard 





Phelps-Dodge Kodachrome picture 


ARIZON 


as a representative production. 


© May we have the pleasure of 
arranging a screening for you? 


ATLAS FILM CORPORATION 





Oak Park, Illinois 


SINCE 1913 
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That's the opinion of hundreds of 
producers using Reeves facilities. 


SERVICES 
IN SOUND 


Motion Pictures 


Newsreels REEVES: Five floors devoted to recording sound and the 


Television . , ; , . 7 
production of Movies, Radio and Television shows. 


Phonograph Recordings 


Radio Transcriptions i — 
” REEVES: Completely equipped and manned by experts 
Band Stages ’ 


Shooting Stages geared for sound recording from a one-minute spot to a 
Trailers feature production. 
Recording and 


Sound Laboratories 


REEVES: Where a Producer can work with confidence. 


SRSA SPSPSSSSBRRRRSSERSSSSRESR ESSER ERE REESE EEE EEE EEE 


Remember, Reeves is a partner not a competitor. 


REEVES SOUND STUDIOS, INC. 


304 EAST 44th STREET * NEW YORK 17, N. Y. + OREGON 9-3550 





The Largest Sound Service Organisation in the World. 


RCA Licensee Western Electric Licensee 
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Life-Vitarama Show Goes Abroad 


AUDIENCES IN GERMANY, 
*® Lirt 
promotion film presentation, The 
New 
packed houses in Germany and 
Native 


which 


Magazine's advertising 


imerica, is being shown to 


Japan narrators delive: 
the 


American life 


script describes the 


flashed on the five 
part, lorty-loot screen by a battery 


king-size doc 


of five double projectors 


Army took over the 
umentary and plans to show it in 
Korea 
Germany and Japan showings 

Fully half of the 
original and 
by the 175,000 persons in 60 U.S 


\ustria and following its 


new Version ts 


has not been seen 


JAPAN SEE “NEW 


AMERICA” 


cities who viewed the panoramic 
film during the past two vears. At 
the request of the Army, the pi 


ture was edited to eliminate the 
marketing angle and present a 
clear view of American culture 
For export display, the Army 
insists that films (1) tell the 
truth about our country; (2) 


undermine a prevailing European 
belief that the 
U.S. which really 
}) stand up for the 


war “mack the 
has no culture; 
litthe man 


who does not fit into the pattern 


of big business; (4) show that the 


U.S. is a meeting place ol races 


demonstrate 


and creeds; and (5) 


the basic freedoms as practiced in 
the U.S. 
hauling of The 


In their extensive 
New 
Army together with the Lire staff 


ovel 
imerica, the 


factors 
York 


film presentation, 


stressed these 

\t the New 
the gigantic 
Henry R 


lime, Inc 


preview ol 


Luce, editor-in-chiet ol 


reminded the audi 


ence that “our land is no longer 


ust ours, but is now a large part 
g 


of the destiny of mankind.” There 
Americans owe it 


fore, he added, 


to the peoples ot the world to tell 


them “who we are and what we 
do The New America ts a tre 
mendous stride in that direction. 


Like 
the Stat Department would like 


According to EXCCULIVES, 


to show the film in France and 





SLIDES 
FOR EFFICIENCY 


YOU WILL WANT TO 
THESE IMPORTANT 


REMEMBER 
FACTS! 


Thirty-five millimeter 2” x 2” slides 
when automaticaliy used in Admatic 
ore the most practical, economical 
and flexible visual film medium. Here 
ore the reasons 


Glass mounted slides never come 
in touch with any moving projec 
tor part. Hence they never become 
scratched or collect dust or dirt 
Slides consequently have far 
longer life. No film breakage 

no splicing — no plus handling 


~ 


3. They remain clear and sharp for 
especially long periods of time 
when used in ADMATIC Projectors 

4. When a slide message needs to 
be changed for 
merchandising reasons all thot is 


advertising or 
necessary is to instantly remove 
the one that may be obsolete and 
nstantly replace it with another 
No need to produce an entire new 
strip of film or to splice in o new 
film sequence 

Flexible slide programs can be 
made using 2, 3, 6, 10, 15 or 30 
slides with duplicate prints which 


Ww 


can be produced at low cost 


YOU'LL BE IN 


GOOD COMPANY! 
A Few Well Known 
ADmatic Users 


Aluminum Company of Ame 
American Red Cross 
e Club of M 


Avtomod chigar 


Chico & Souther Air Line 
Delta Air Lines 
DeSo Mot Corporat 


Detroit Edison Company 
General Chemica! Company 
General Electric Company 
General Motors Corts 
Kroehier Manufacturing ¢ 


Mariborou dirt 
Monsanto Chemical ¢ 
Ohio Bel! Telephone ¢ 


Owens Illinois Glass Company 
Portiand Cement Ass'n 

S aie of Georgia 

Sicte of Illinois 
S ote of lowo 

S ate of New York 
Swift & Company 
Sy!vanio Electric Core 


U.S. Government 


Gypsum Company 





A Point of Sale “Natural” 
for Dealer Display rooms 


Retail store departments 

Store windows 

Office lobbies 

Sales offices 

Conventions 

Personnel waiting rooms 

Employee training quarters 
Sales meetings 


ADMATIC automatically and econom 


ically shows your products and their 
special features in a sequence story 
with thirty 2" x 2” 
fied upon the large cabinet screen 


color slides magni 


The brilliant, true color of projected 
messages makes ADMATIC an ex 
tremely practical result-getting ad 
vertising medium. Fool-proof in op 
eration — effective in lighted areas 

sensibly priced. Synchronized 
sound attachment at nominal added 
cost 


Write for descriptive circular, price, and ADMATIC projector specifications 


fay? Se ee 
v4 
AD, 11 Projec 


AND DISPLAY OFFICE 


SALES 


318 West Randolph Street 














r Ci mpany 


Chicago 6, Illinois 











England after the Army has fin- 


ished with it. 


Soviet Union Increasing Picture 

Program With New Public Films 

@ The Soviet Union is making a 
new effort to educate its people 
by means of audio-visual aids. 
This month Michurin, a color and 
sound motion picture dealing with 
the career and work of Russia's 
Luther 


the Soviet Ministry of Cinematog. 


Burbank, was released by 


raphy 

Phe Russians launched the pic- 
blatant 
For weeks betore the 


ture amid a fanfare of 
advertising. 
picture’s preview, trailers adver- 
tising the film were shown in the- 
aters along with regular features. 
Huge advertising signs were plas- 
tered all fre 


quent ads appeared in the news- 


over Moscow and 


papers urging all citizens to see 
the new motion picture. 
I he Michurin’s 


theories on 


film presents 


heredity acquired 
traits can be inherited. Numerous 


soviet Zencricists, biologists and 
plant breeders, including T. D. 
Lysenko, are now leaning toward 
this idea in opposition to the pop 
ularly accepted theory of heredity 
developed by the famed Austrian 
Mendel. Whereas 


that individual 


monk, Gregor 
Mendel 
characteristics are 


found 
inherited ac 
cording to a mathematical ratio, 
the fathers of Russian biology and 
plant selection maintain that en- 
vironment is the great factor in 
determining these characteristics. 

One interesting sequence of the 
business 


film shows an American 


man turving to lure Michurin to 


America with promises to pay 


travel expenses and the cost of 


setting him up in business with 
his complete plant stock. Michu 
rin, of course, refuses indignantly, 

More than 1,500 prints of the 
film have been issued even though 
the picture was produced in ex- 

Many 


out-lyving rural areas 


pensive colon were sent to 


Allied Independent Producers Set 

Standards on Replacement Footage 
@ Ata the 
ALLIED 
southern California film organiza 


recent mecting of 


INDEPENDENT PRODUCERS, 
tion, standards were set for prices 
of replacement footage for black 
and colored film sold 


and whit 


by members of the association. 
Sull in the blueprint stage is an 
agreement to ensure the availabil 
ity of replacement prints and foot 
age lor any subjects produced by 


members of the group 


THE BUYERS READ BUSINESS SCREEN 
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designed to meet th 


industrial users of sound films 


a / 5 
v. 
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saa td 
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hte 


Photograph of ao portion of an 
order for 154 Ampro ‘Compact 
16mm. Sound Projectors just 
delivered to one of the nation's 
largest school systems (full 
details on request 


1 General Preciston Equipr 


QS 4... 


A dual purpose projector 





The Ampro Slide Projector 
Model 30-D 
Especially engineered for 
dual purpose operation. 
Provides for instant con 
version from slide to film 
strip use—with complete 
utilization of light for both 
purposes. Has a host of 
unusual features that make 
it the most efficient dual 
Purpose projector avail 

able 


Amazingly compact! 



























































e needs of the 


A new inexpensive 
precision film splicer 





trims and cuts both ends of film and 
splices in one fast, easy motion. Produces 
dry, pressure-welded splice under tension 


Hos mony unusual feotures 





*T.M. Reg. U.S. Pat. OF 


THE AMPRO “COMPACT”... 
a complete 16mm. sound projector 
unit in one portable case 


This ingenious new type 16mm. sound projector is ideal 
for the industrial user of 16mm. sound films. Easy to 
transport, easy to set up, simple to operate, economical 
in first cost, easy to service—remarkably quiet running 
— it gives you just the tone quality and illumination you 
need for moderate-sized audiences in smaller rooms. 


1. New Amazingly Compact One-Case Unit 


A complete full size 16mm. sound pic- 
ture projection outfit including pro- 
jector, amplifier, detachable 8” speaker 
and cord, plus room for extra 400’ reel 
and film all in one portable case 
Measures only 15”x21'2"x954”". Speaker 
can be instantly removed and set up 
' near screen for best sound repro duction. 





>) a 2. New Remarkably Quick Set-Up 

Through new counterbalancing mechan- 
ism, projector swings up into operating 
position in one easy movement Perma- 
nently attached reel arms swing quickly 
into ition and in fess than ten 
aan ie Ampro Cempact is ready to 
thread, connect and operate 





‘i 3. Full Professional Quality Projecti 
a The many Ampro quality features, tested 
s/f? w " Se in thousands of projectors over many 
years and through millions of perform- 
ances, are fully maintained. Not a new 
untried unit—but rather an ingenious 
adaptation of a proven 16mm. sound 
projector. Unusually quiet-running 


X\ £ 4. 100% Availability for Quick Servicing 
The entire chassis of the Ampro Com- 
pact can be removed quickly and easily 
pee C from the case. This is the only portable 
= = one-case 16mm. sound projector that 
offers 100% convenient availability for 
both mechanical and electrical servicing 


Plus New Lower Price and 

many other new features 

Including a new free flow stream- 
lined cooling system—and special 
cushioning to protect projector 
mechanism against shocks. Ideal 
unit for both silent and sound 
projection for moderate sized audi- 
ences where compactness, ease of 
set-up, portability, quality of pro 
jection, are important factors 


Send for FREE booklet 


Fill out coupon for free copy of 
‘A Powerful Aid to Industry'’— 
telling how you can use 16mm. 
sound films to help solve your 
problems. 


IN CANADA 
Telephoto Industries Limited 


1438 Yonge St., Toronto 





8 mr e bd f Ver 
2mm. So a, -film Ps x. rojector 
Und -o i Ay/ 
6 f de P Oectors 


Arc Projectors 
AMPRO CORPORATION 
2835 N. Western Ave., Chicago 18, Ill. 








Please send me full details and price of the new Ampro Compact 
Projector—and FREE copy of ‘A Powerful Aid to Industry. 
Send me circular on Ampro Slide Model 30-D 
Send me circular on Ampro Model 600 Film Splicer 
Name 


Address 


City State 












































Decenter 29, 1%7. 


The battle of 1947 hae been fought and won. 
On every hand the Sales Promction Division is receiving 
compliaents and eapressions of appreciation of the work 
thet hee been done. 

Without your intelligent aad continuous effort 

|e feceré such a5 corse could heve beam written. My I 

2 ¥© you on behalf of the Sales Promotion Division 

Pfhe Temas Company our sincere apprecietion of your 

. and helpful work, and wieh for you in ifs « 

end preeperous yeer. 


Sincerely yours, 
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WE ARE INDEBTED to these and many other clients 


“Senora 
—_—— os nent” “Seu © =» f— om 
= eerenee 0 for their good words about Audio which have helped Moret 18, img 
to introduce our company to many new prospects for 
. 
i motion picture productions. 
Base Prete pesalne 
Dewey se rocree © ; 
ee is senet 12 a tae A complete file of these letters and a copy of the folder. 
a coup he®”. grees 
peor © gaviee A" piewure athe ot oot ” 
see eat Tg stn See hy nee “A Few Facts About Audio”, will be sent upon request. 
ome Sad Ly 1s se ravetant 
you fy reeete prawtne® © ors O88 Sort 
we Se eas Se 
en ~ooeret® gant setl™ penton ins 
has ae - 10 PRODUCTIONS, INC. 
J“ Th. nate © 
vast wort oe gene eet STi naeet SON ; rf es iA 
oe ee ae PRODUCERS OF MOTION PICTURES 
Tate eh getioe Sguet 
aun a nhe- . a als 
Sees — a ns 630 Ninth Avenue + Film Center Building - New York, N. Y. 
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Botany Mills Employee Showings 
Feature Education and Recreation 


% WarTIME GOVERNMENT FILMs proved to be 
the seed from which a healthy, solid, recrea 
tional 16mm film program evolved at the Pas 
saic, N. J., plant of Botany Mills, Inc., well 
known clothing manufacturers. The com 
pany’s first film presentations for employees 
were shown in 1944, when restricted govern 
ment motion pictures on various operations 
of the armed forces were available. However, 
these films proved so popular that a schedule 
had to be planned so that each shift could be 
given four showings. This added up to 4,800 
employees viewing each film program, which 
ran almost continuously for three days every 
week. 

\fter the war, the recreational film pro- 
grams were continued, with the accent placed 
on educational and entertainment films. The 
company medical director suggested outstand 
ing health pictures, while the safety director 
teamed with the National Safety Council to 
supply the best in 16mm safety films. 

Today, the program has fanned out to in 
clude other highly-rated educational and pa 
triotic films, travelogs, westerns, cartoons, and 
various sports films, including World Series 
baseball games, the highlights of important 
football games and the ins-and-outs of bowl 
ing, hunting, fishing, horse and dog races, and 
swimming. 

The pictures are shown before and afte 
workers’ shifts as well as during the lunch 
hour. In lieu of an auditorium, programs are 
presented in the company recreation hall, 
which can, and often does, accommodate an 
audience of 500 employees. 

Announcements listing the dates and titles 
of the films scheduled for the entire month are 
posted on bulletin boards throughout the 
plant. That the films hold the interest of the 
employees is evident from the great number 
that attend all showings. 


Tennessee Eastman’s Film Program 
Plays to Noon Audience of 1,500 


*® THe 16M™M Fim ProcramM of the Tennessec 
Eastman Corporation, Kingsport, Tenn., has 
grown so popular that it has overflowed into a 
35mm auditorium, At first, educational and 
entertainment films were shown in the com 
pany’s small 16mm theater; in fact, 16mm 
programs are still presented here three times 
each week to approximately 600 persons. 
However, when company officials realized 
that the theater was too small to hold the vast 
number of employees who flocked to see the 
films, they built a large, 35mm theater. Here 
short subjects are shown to more than 1,500 
persons during the Tuesday, Thursday and 
Friday noon hours. In addition to this, a Sat 
urday morning children’s matinee draws close 
to 500 children to see a variety of comedies, 
serials, short subjects and features. An extra 
program of shorts and features is also shown 
every Sunday afternoon to employees who wish 
to spend their day of rest in the company 
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Workers Like Their Film Fare 


COMPANIES REPORT POPULARITY OF SPONSORED SHOWS 


theater. Attendance at these Sunday shows 
hovers around the 400 figure. 

Many of the 16mm programs are given in 
the large theater, first, because more peopl 
can attend, and second, because so many good 
films are available only on 16mm prints. Just 
recently, Behind Your Radio Dial was shown 
this way. 

\ novel twist was added to the children’s 
performance of Crimes of Carelessness by hav 
ing the city firemen watch the film and answer 
questions after the showing. Another time, 
local dentists helped swell the attendance at a 
children’s matinee featuring a film on care 
of the teeth. Like the firemen, the dentists 
also became part of the program. It is progres 
sive employee recreational film programs like 
lennessee Eastman’s that make for a happy, 
contented company family. 


N. Y. City Bank Club Membership 
Fills Litthke Theater to Capacity 


* To Give THem Mempers a daily morale 
building lift, the City Bank Club of New York 
has paired a five-day film week with the regu- 
lar five-day work week. This organization of 
city banking institutions features three one 
hour recreational film programs every day for 
their 8,000 members. Although the Little 
Theater accommodates only 144 persons, it is 
usually filled to capacity for every showing. 
Vhis means that more than 400 employees see 
the pictures presented there each day. 

As a rule, two 30 minute films make up the 
daily program, and the shows run continuously 
during the noon time lunch period from 11:45 
to 2:30. 

Program directors dig into a variety of en 
tertainment and educational film catalogs to 
construct a well-balanced show. Industrial 
films, travelogues, sports highlights and gen 
eral films which help build and retain good 
will between personnel and management make 


up the bulk of the programs. The film pro 
grams have been extremely popular with the 
employees from the very beginning and City 
Bank officials now consider them an important 
part of their internal relations program. 


Standard Oil of New Jersey Shows 
to 350 N.Y. Employees Every Week 


* It Costs THE STANDARD Ot Company of 
New Jersey only two dollars a year per film- 
viewing employee to put on a weekly 16mm 
film program for their workers in Manhattan. 
According to Daniel Rochford, head of the 
company’s employee relations department, the 
dividends in bolstered morale make this pro 
gram one of the firm's best investments. 

In the company’s Rockefeller Center area, 
approximately 350 employees voluntarily 
spend their lunch hour every Thursday watch 
ing entertainment and educational motion pic- 
tures. The cost of this program runs to an 
annual $700. This includes rental of films, 
the pay of the projectionist, maintenance and 
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repairs, and the purchase price of the equip 
ment written off on a five year basis. 

Although 350 weekly film-goers is a good 
percentage of Standard’s Manhattan person 
nel, a further increase in attendance could 
drastically reduce the per capita cost of the 
program. If company film directors could seat 
500 at a showing and run three shows each 
week, the cost would drop to 46c a year per 
employee. And if the films could be shown to 
1,000 persons—usually considered the desirable 
top limit on audience size for l6mm_projec- 
tion—at each of the three shows, the employee 
cost per year would amount to a piddling 23c. 
Compare this to the cost of an efficiently man 
aged employee newspaper with a 12,000 cir- 
culauion—more than two dollars per year per 
employee 


Emp.Loyer’s CLUBROOM BrcomMes THEATER 


\ large auditorium is not essential to a suc 
cesstul film program. To make up for this 
lack, Manhattan officials of the Standard or 
ganization stagger the lunch hours of person 
nel from noon to 2 p.m. and run three contin 
uous showings so that the employees’ small 
clubroom-turned-theater will not be full to 
overflowing 

In planning their weekly film programs, 
Standard ofhcials consistently lean toward en 
iertainment films and educational motion pic 
tures that are interesting as well as instruc 
tional. ‘Training films are out; they are kept 
strictly for showings on company time and 
would scare away the ordinary lunch time 
film-goer. 

Phe Standard program directors choose em 
ployee film fare on the assumption that if they 
want to get a point of view across in a film, 
they must show it to a voluntary audience. 
Experience has shown that if people are forced 
to sce a film, they will resist its doctrine and 
suspect it as company propaganda, However, 


if they view it of their own free choice, they 





HIGHLY PORTABLE PROJECTION EQUIPMENT AND SCREENS make possible 
almost every kind of arrangement for plant shows 
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are more apt to accept the film on its merits 
Actually, showing films to a small group of 
volunteer employees is the better way of getting 
an idea veasted about among the whole com 





pany family, for their comments on the film 
will mean more and travel furthe: 

This brings us to the problem of how to 
draw employees to the company theater du 
ing their free time. Standard’s solution: Show 
worthwhile, interesting films and let the per 
sonnel know about them, With the great num 
ber of excellent film catalogs available, the 
task of selecting good films ts simple lo pub 
licize their film program, Standard distributes 
each week a printed announcement describing 
the films on the next program and giving per 
tinent information about the show—place, 


time, length of the pictures, et 
IMPROVING LABOR-MANAGEMENT RELATIONS 


*® During the war, 62°, of large U.S. employ 
ers made use of incentive or employee attitude 


motion pictures. Today, that figure has drop 


ped to 35%. Isn't it reasonable to believe that 
a mass return to employee film programs would 
help pave the way for smoother labor-manag« 
ment relations: And at 50c a year per em 
ployee, or even two o1 three dollars, wouldn't 
it be cheaper than a strike ending in a 124 
an hour pay raise? Standard Oil of New Jer 


sev thinks so, and shows films accordingly 


cafeterias (above) 


FACTORY AND OFFICE 


fo a corner of the 





“WHEEL SENSE” FOR YOUTH 


Sponsor: The Studebaker Corporation, Film: 

Wheel Sense. Producer: Transfilm, Inc. 

*® Paul Hoffman, president of the Studebaker 
Corporation (now on leave as boss of ECA), 
has long planned a campaign to promote good 
highway habits among youngsters just learn- 
ing to drive. Wheel Sense is part of this cam- 
paign. It is the first picture of this type the 
company has made. 

In the planning stage, Studebaker and 
Transhilm approached the National Commis- 
sion for Safety Education of the National Edu- 
cation Association for advice and collabora- 
tion in preparing the script. From that point 
on, a committee of state and municipal safety 
educators checked a first draft script, a revi- 
sion, the work print and successive final revi- 
sions until Wheel Sense emerged with the en- 
dorsement and approval of the commission. 

Despite the heavy emphasis on collaboration 
by educators, Wheel Sense is not an instruc- 
tional film in a pedagogic sense. It is inspira- 
tional, seeking to encourage good driving at 
titudes rather than its mechanics. 

Inserts in Wheel Sense deliver the commer- 
cial for Studebaker, In scenes of factory and 
testing ground the film points out that all the 
safety possible is built into the cars, and a 
never ending search is always under way to 
build automobiles safer. 

Technical Notes: Wheel Sense is in Koda 
chrome, 19 minutes in running time. It was 
filmed in Greenwich, Conn., with the coopera 
tion of the Connecticut state police, and the 
Greenwich town police. The cast, besides 
Jones, was made up of members of the Green- 
wich High School Dramatic Association. High 
way scenes of near accidents are convincing 
enough to slow most drivers down—for a few 
days, at least. 

Distribution: All exchanges of Association 
Films (YMCA) will distribute Wheel Sense 
on free loan. 


\uprences Ser Fitms under all kinds of condt- 
tions, ranging from open shop floors with shadow-box screens (left) 


locker room (below) or in dining rooms and 
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A Vital New Series— 


Films Fight | 
Against Cancer p 





er | 


One of the most useful contributions 
of the factual film medium to the wel 
fare of mankind is made by pictures 


like this new series on cancer detection— 


SKILLFUL SURGICAL CINEMATOGRAPHY will help medical practitioners and senior medical stu- 
dents in their professional fight against cancer. Excellent graphic materials have been produced 
to accompany this new film series. The first booklets are reproduced in the illustration (left). 


HE FIRST OF A SERIES of six sound mo guages, will make these films available through 
tion pictures in full color for general out the world. Plans are being made tor show 
practitioners and senior medical stu- ings in this country before all county medical 

dents to aid in the early detection of cancer societies, hospital staffs and medical schools. 


has been completed by Audio Productions, 
Inc., of New York for the AMERICAN CANCER 
Society and THE NATIONAL CANCER INSTITUTE, 

Cancer, The Problem of Early Diagnosis, is 


Propucep UNDER EXPERT SUPERVISION 
S. S. Peuerman, medical director of Audio j 
Productions, Inc., assisted by Earl S. Peirce, 
heads up Audio’s cancer film staff as an 
nounced by Frank K. Speidell, president. Mr. 
Feuerman has been identified as the writer 


an introductory film running 30 minutes, 
opening with an historical sequence covering 


the first successful cancer operation performed : : : 
director of many notable film productions in 


the medical and pharmaceutical fields. His 
association with Audio covers more than fifteen 


in Vienna in 1881. The picture then devotes 
Sas attention to each of five major cancer sites, 
a 


providing the statistical pictures due to late 


: : . ae years. Mr, Peirce, writer i ician, 
diagnosis and illustrating the possibilities for ne Ir. Peirce, writer and film technician 


. . . : rved i » Navy's Bure: 1 Medicine ¢ 
decreases in mortality through early diagnosis served in the Navy's Bureau of Medicine and 


Surgery and has been with Audio since World 


and examples of modern surgery. Technical : A 4 
War II. Other able film technicians assisted. 


animated drawings in color add enormously to 


the teaching value of this film. MepicaL History Recreatep in this scene of 
the first successful cancer operation. 


Series INCLUDES Five DIAGNOsTIC SUBJECTS 


When completed, the series will include five 





diagnostic post-graduate teaching films cover- 

ing intra-oral cancer, lung and esophageal can- 

cer, breast cancer, gastro-intestinal cancer and 

skin cancer. 

It is believed that this new series of medical 

ms ste an aoe motion pictures will represent the first attempt 

, to plan a teaching film series of this scope and 

We PROBLEM OF detail requiring specialized research, the fa- 

vARL WAGAONS cilities of the most active clinics and the coop- 

. eration of leading physicians and surgeons in 
5 the entire cancer field. 

It is planned eventually that the sound 

tracks, translated and recorded in many lan- 


i Awaier 


refensione 
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THE NEW PICTURES 


NATIONAL CANCER EDUCATION 
Sponsor: The American Cancer Society. Film: 
The Doctor Speaks His Mind. Producer: 
Caravel Films, Inc. Supervision: Film Coun 
selors. 
% The American Cancer Society is one of the 
largest and most discerning sponsors of mo 
tion pictures for public service and education 
in the country. Its program includes films for 
theatrical and non-theatrical use, for public 
distribution in conjunction with medical 
speakers and without, and for technical train 
ing of diagnosticians and surgeons. 

The Doctor Speaks His Mind is a film de 
signed primarily for public groups of 16mm 
audiences. It is a reminiscence, in a series ol 
flashbacks, of a doctor in a typical American 
town. He speaks (off-screen voice) to himself 
as he leaves an old friend who is inevitably 
doomed to die of cancer. He thinks of his 
friend, and of halt a dozen other untfortunat« 
patients who had waited too long before seek 
ing medical examination for slight symptoms 
of cancer. 

The film describes various symptoms and 
how they may be detected. It depicts the hap 
py outcomes of many other of the doctor's 
patients who had sought treatment early and 
who had been cured. 

Films of this type must tread a narrow path 
between full and early warning of possible 
disastrous consequences of neglected disease 
and scaring people to such an extent that 
known symptoms will be ignored out of pure 
fright. The Doctor starts off in the fearful 


HistorRicAL SEQUENCE from the new IPI color 
motion picture “Rainbows to Order.’ 


direction but transforms into a strong message 
of hope haltway through, It urges the audience 
to get a regular bi-annual examination as the 
best way of preventing an incurable cancer. 
Technical Notes: Black & white, 21 minutes, 
The Doctor . .. is a full scale production with 
several sets and a large cast. 

Distribution: Through local councils of the 
American Cancer Society. About 300 prints 
will be used. 





IRONRITE’S VISUAL SALESMAN 
Sponsor: Ironrite lroner Co. Film: Making a 
New Day Out of Tuesday. Producer: 
Raphael Wolff Studios. 
* A proof of the effectiveness of this sales 
picture is the fact that almost everyone who 
worked on the film immediately went out and 
bought an Ironrite Lroner. 
The first reaction of most people who see 
the film is either to buy the ironer immedi- 
ately, or, if a man, to say “I hope my wife 





doesn't see this; she'd certainly want me to 
buy one’; and if a woman, to say, “My hus- 
band must see this. Maybe then he'll get one 
for me.” 

Originally planned to wain demonstrators 
and salesmen, the picture has been so well 
received and so interesting to consumer audi- 
ences that the company is planning broader 
distribution to general audiences, as well as 
to its dealers and their sales personnel. 

The picture is essentially a demonstration 
on film. It shows how the Ironrite Ironer is 


TECHNICAL SKILL IN INK PRODUCTION assures 
uniform results in the printing industry 





used, how it can iron shirts, children’s clothes, 
and all kinds of complicated garments, as 
well as the flat work for which ironers are 
best known. The demonstration makes it all 
seem so simple you wonder why there are any 
benighted souls still using a hand iron. 

And you feel that if the girl demonstrating 
the ironer, begause she looks more decorative 
than functional, can do all that, your wife 
certainly can. 

All in all, it’s a very convincing demonstra- 
tion, with all the advantages that a film dem- 
onstration offers—perfection every time it’s 
shown, a glamorous setting and demonstrator, 
lack of audience distraction, etc. 





‘LP.1’S “RAINBOWS TO ORDER”. 





Sponsor: International Printing Ink Division 
of Interchemical Corp. Film: Rainbows To 
Order. Producer: Wilding Picture Produc- 
tions, Inc. 

% The demands on printing and those who 

supply the ingredients of printing have be- 

come more and more exacting and complex 
through the years. Rainbows To Order is de- 
signed to take IPI customers through the com- 
pany’s laboratory and plant operations—to 
explain what happens in formulating inks— 
what is required to manufacture printing ink 
so that it will meet today’s printing conditions. 

Rainbows To Order explains how printers, 

production men and creators of printing are 
the catalysts whose creative efforts start a 
chain reaction in which every factor must play 
its part effectively. Of these factors, printing 
ink is far more important and requires fai 
more scientific research, technical skill and 
precision equipment than is indicated by the 
thin film of colorful material that lies on the 
printed page. 

Technical Notes: Rainbows To Order is in 

Commercial Kodachrome, about 20 minutes 

in length. Following costume sequences of 

Isaac Newton in his original prism experi- 

ment, the film continues, in 76 scenes, to IPI 

plants and laboratories, and to illustrations of 
the end use of color printing — billboards, 
magazines, packages, books, etc. 

Distribution: Available to graphic arts groups, 

allied trade associations and educational au- 

diences through all IPI branches. 


Mopern OFFset Presses require special inks 
to maintain quality— Rainbows to Order.” 
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Eye-filling beauty graces a fashion scene in duPont’s “This Is Nylon” 


Glamorous Nylon 


DUPONT FILM REALLY SELLS IT 


* “What won't they do next?’, people say. 
Every week, it seems, a product appears on the 
market newly made of nylon. Usually, too, 
though a little more expensive, the new nylon 
product is better than others of its type. There 
seems to be no limit to its applications, 

One thing everyone knows about nylon is 
that it's good. Beyond that, there have been 
many examples of public lack of accurate in- 
formation about the super stuff which the 
Nylon Division of du Pont has been striving 
to provide. 

You Have To See It—To Know [1 

The company publishes regular informa- 
tive advertisements in widely circulated maga- 
zines. It distributes informative booklets to 
schools, stores and consumer groups. It takes 
great pains to prevent mis-interpretation of 
nylon and what it can do. It emphasizes that 
du Pont produces nylon in filament form, not 
in the finished product which is fabricated by 
other manufacturers. 

But, to tell the story properly, no means of 
information can be more effective than an 
actual demonstration. Best way to find out 
about nylon is to own some and use it—in 
stockings, sweaters, lingerie, etc. The next best 
way is to see someone else use it. 

Harry Lives iN A NYLON Wor_p 

You can see Harry West use a lot of nylon 
in a new du Pont motion picture, This Is 
Nylon. Harry West is nuts about the stuff, 
and he ought to be—he works in the du Pont 
Nylon Division. 

Our picture opens on Harry in his back 
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yard with his pretty wife, Helen, and his two 
children. Harry's home life consists of ogling 
Helen in her nylon duds, and staunchly ad- 
miring and fondling his shirts, lawn hose, 
chairs, pants, draperies, curtains, carpets, lug- 
gage, table cloths, ad infinitum—all made of 
nylon. Harry not only lives with nylon, he 
dreams of it; he reminisces about his army 
days with nylon glider tow ropes, bomber 
tires, jungle and arctic tents, parachutes and 
parkas. He talks about other things, too— 
nylon sails, fishing lines, football pants, com- 
mercial laundry bags, etc. Going to work with 
Harry, we find him explaining (with animated 
diagrams) what nylon is, how it is made, and 
why it acts as it does, 

The telling of this may sound monotonous, 
but it’s only the telling. This Is Nylon is ac- 
tually a joy to behold. Not only are the sets, 
the people, the outdoor scenes good looking, 





Goop-LookINnG PEorLe who can act 


help make “This Is Nylon” a top- | 
flight product sales film, 





niece aetna 





but the people really act like people, not com- 
mercial film actors. 

But Harry West's nylon experiences, which 
demonstrate: its stability, resistance to abra- 
sion and moisture, quick drying and easy han- 
dling, are but a fillip to the grand finale when 
Helen West goes to a nylon fashion show. 
This is as pretty a movie scene as anything to 
come out of Hollywood in months. Featuring 
nylon in all seasons and weather conditions, 
and a bevy of pretty mannequins who come to 
life for a clothes modeling spree, the ten min- 
ute fashion show and its beautiful garments 
should inspire a lot of envy among women in 
the audience and considered admiration 
among men. 

For RETAIL STORES AND CONSUMERS 

This Is Nylon, which was produced by the 
Apex Film Corporation in Hollywood, will 
be shown on a wide scale to sales groups in 
department stores and specialty shops, schools 
and women’s groups. The 29 minute Com. 
mercial Kodachrome film may be obtained for 
free loan on request to Nylon Promotion, E, I. 
du Pont de Nemours & Company, Wilmington 
98, Delaware. About 200 prints will be cir- 
culated this spring through all du _ Pont 
branches over the country. ry 





Ouiver Executives hear about company plans 


in scene from “Acres of Power” (see below). 


Colorful “Acres of Power” 


* The Oliver Corporation's 30 minute Koda 
chrome film is a documentary-institutional 
story of the company’s history and operations, 
past and present. It has a lot of story to tell 
but the producer, Chicago Film Studios and 
the supervising agency, the Buchen Company, 
have managed to tell it with understanding 
and unceasing interest. 

The miracle of this film is that only nine 
weeks elapsed between planning and the 
screening of the first release print. Every foot 
of the film was made in that time on location 
all over the U.S. (covering Oliver's seven 
plants) plus numerous studio sets and dia- 
logue sequences. The color on both interior 
and exterior rural scenes is often spectacularly 
good. On this kind of film color proves an 
indispensable asset. 

This is the kind of picture of U.S. industry 
and agriculture at work we ought to show all 
over the world. -OHC 
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ANUFACTURERS OF FINE Propucts take 
great pains to stress quality to their 


prospects, either through personal 
contact or the written word. Not all manufac 
turers make the same emphasis in relations 
with employees 

One company which has consistently done 
a good job on the significance of quality with 
in the plant is the 
Company, In 


Bigelow-Santford Carpet 
Scheduled for this spring is a 
new campaign designed to re-emphasize qual 
ity improvement in all the company’s mills 
and branch ofhces 

Pechnical 
Praining Director Jerry Barnum, include prac 


Plans for the campaign, unde 


tically all types of intra-company media—con 
tests, posters, handbills, house publications, 
personal letters from top executives, pam- 
phlets, conferences, daily bulletins, certificates 
of merit, displays and a new film, John Q. 
Quality 


Here Are Five Aims OF THE PROGRAM 


This big package has been wrapped up to 
accomplish five aims of the quality campaign 

1. Make every employee aware of Bigelow’s 
quality reputation 

2. Relate job security to quality perform 
ance 

}. Make every employee realize that quality 
of product depends on him 

1. Improve quality workmanship in all de 
partine nts 

5. Help the quality control department do 
ts job, 

John Q. Quality, the new film, has an im 
portant part in the Calpaign, but it was not 
designed to stand alone. It fits with other 
methods in a technique to instill quality-mind 
edness in all emplovees in as rapid a time as 


p« ssible 


Use Movion Stiperitm in Conor 


Phe picture is a motion-slidefilm, in colon 
and sound, It was produced in this manner to 
accomplish a specifi purpose. Bigelow’s Jerry 
Barnuin believes that although motion-slide 
films may suffer in entertainment value from 
straight motion pictures, they are superior as 
far as retention of subject matter goes. The 


wallop of a single theme at a time, with Littl 
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Bigelow-Sanford Tells Quality 
Story to All Plant Employees 


A FIVE-POINT VISUALIZED CAMPAIGN 





hoked-up dramatic or pictorial distraction, 
seemed to him the best idea for this campaign. 

“If you try to ape Hollywood in youn train 
ing picture, it can cost you $100,000, and the 
filam will still not have theatrical entertainment 
value,” Barnum says. “We don't think of 
training films as ‘movies’ in the ordinary sense, 
but as just one of several media (though an 
important one) which can do an educational 
job tor us.” 


PLANT SUPERVISORS CONSULTED ON FILM 


Although John Q. Quality is not a glamor 
picture, it is not lacking in handsomeness, 
either. Primarily a semi-animated cartoon 
with some interspersed live action sequences, 
the 22 minute film was produced by Depicto 
Films. Macwell Desser joined with Bigelow 
staffers Vincent Petillo and Gordon Payne in 
planning and visualizing the pictorial layout. 


Lert: informal meetings conducted by Bigelow-Sanford training 
leaders present the company’s quality campaign story to plant 
and office employees throughout the organization 


Emil Velazco provided music and recording 
facilities. 

Bigelow’s quality film is unusual in the 
plans for its production undertaken by the 
Fechnical Training Department. From first 
script to last print, plant supervisors were in 
on the act all the way. A first version was 
shown to all supervisors at a special confer 
ence at Stockbridge, Mass., late last year. From 
comments on an opinion poll taken at that 
time, a revised picture was made incorporat 
ing these suggestions. 

John Q. Quality is unusual, too, in that a 
separate version has been made for each of 
Bigelow’s mills and home office in New York, 
Connecticut and Virginia. It will have been 
shown to all operators in all plants by May 
this year. Groups of filty will constitute cach 


audience, during working hours, and a dis 





Betow: THis Grapaic Pictorial SUPPLEMENT recreates the quality story of Bigelow-Sanford 


products as one of a number of intra-com pany media used in this 5 pol 


wisualized pac kage. 


QUALITY és built in Bigelow rugs in TWISTING 
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SUPERVISOR PARTICIPATION was stressed in the 


‘Quality” campaign through opinion forms. 





cussion will be held immediately after the 
screening 

The film itself emphasizes the point that 
quality can’t be sprayed on—it must be built 
in. One third of Bigelow’s employees have 
joined the company in the past two years. They 
are not as well steeped in the company’s qual- 
Although 


this would be acquired in time, the quality 


ity reputation as olden employees. 


campaign will speed it up and give each op- 
erator a sense olf “belonging”, in fact, to a 


great organization. 


IMMEDIATE SAVINGS PLUS INVESTMENT 


Bigelow estimates that a successful quality 
campaign such as the one planned will not 
only lift morale and thus speed production, 
but actually improve workmanship enough 
to save the company $1,800,000 this year on 
inspection reject reductions, But more than 
this immediate saving in money, the company 
considers the campaign an investment on fu 
ture quality production. 

It believes the employees will understand 
more fully and take pride in implementing 
Bigelow’s slogan: “Beauty you can see, Qual 
ity you can trust, since 1825.” e 


EMPLOYEE GRADUATES of the “Quality” cam 
paign recewe these personal craftsman cards. 
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iter-Hours Selling 


U.S. RUBBER DEALERS SHOW 
TIRE SALES FILM IN HOMES 


NE OF THE First INDUSTRIES to Cross Ove! 
from a seller's to a buyer's market 
alter the war was the tire business. To 
the consumer it seemed to be no gradual 
change. On one day tires were sold on priority 
or waiting list only, and on the next, figura- 
tively, the tire dealer was on the sidewalk, 
sandbag in hand, looking for customers. 

Since that time many other industries have 
suddenly found themselves with overloaded 
inventories. More and more retail salesmen 
are having to take their feet off the office desk 
and try to wedge them in the customer's 
doorway. 

Ihe manufacturers of electric appliances, 
some petroleum products, rubber and many 
other items are finding that advertising, serv- 
ice, publicity and other passive sales promo 
tion devices are just not enough. Moving 
goods in a reluctant market takes hard per- 
sonal selling. All the tools of the salesman’s 
kit are being re-introduced and refurbished 
for the battle now going on in some lines, and 
coming soon in others, 


Take It To THE PROspECT’s HOME 


One of the most interesting and effective 
gimmicks being operated is the use of sound 
motion pictures in the customer's home to sell 
tires. Commercial home movie screenings are 
not a new idea. Johns Manville has been sell 
ing rock wool for some ten or twelve years by 
home screenings of a litthe household drama 
on insulation, But the device is new for tire 
dealers. General, US Rubber and Fisk are 
all encouraging the method among their deal 
ers and finding it successful. 

It doesn’t seem feasible to go to the trouble 
and expense of personal home contact to sell 
standard grades of tires. ‘he mark-up is so 
low that a dealer must rely on other, cheaper, 
means of enticing customers to his place of 
business. On premium tires, however, all stops 
are pulled, and the dealer feels more than 
justified in spending a lot of time and effort 
on his sale. 

SAFETY STORY NEEDS DEMONSTRATION 
US Rubber’s Royal 


good case In point, 


Master tire offers a 
This tire sells for almost 
twice the price of those which are usually put 
on automobiles at the factory. Its main fea 
tures are safety, long life and good appearance. 
By a special construction, the Royal Master's 
tread can be easily re-deskidded and regrooved 
halfway through its life to recapture full new 
tire safety. All these features are important to 
a tire customer, but the prime selling point is 
safety. The Royal Master is known to stop 
a car on a slippery road surface in a much 
shorter distance than any standard tire. 
Stating this claim in advertising by written 
word or diagram can be valuable to the com 





pany, but to actually prove the extra safety 
margin to an advertising-claim-surfeited cus 
tomer there is nothing like an actual demon 
stration. 


US Rubber has supplied its dealers and 
customers with the closest thing to an on-the 
spot demonstration with a new film, produced 
by Wilding Picture Productions, Inc., called 
Safety Zone. 
onstrates the stopping power of the Royal 


This picture dramatically dem 


Master by actual tests on various road sur- 
faces. It drives home the point that three out 
of four automobile accidents today involve 
cars in good mechanical condition, operated 
by sober, intelligent drivers, under ideal 
These accidents 


occur simply because the drivers could not 


weather and road conditions. 


stop in time, 
MAkKes CLOSING OF SALES EASIER 


Safety Zone tells these startling facts in a 
way that does a tremendous job of selling the 
need for the extra safety of the US Royal 
Master. It makes closing the salé both easier 
and quicker for the dealer. 

Having the valuable tool on the shelf in 
the home ofhce and putting it to use in the 





Detroir DEALER Al Stutz is one 
of many U.S. Rubber dealers ac- 
twe in “Safety Zone” campaign 


field are two different operations, however. 
US Rubber is sold on the eflectiveness of di 
rect selling motion pictures. Since the war, 
the company’s advertising and sales promo- 
tion department, under manager Curt Muser, 
has again been explaining film selling tech 
niques to its distributors and dealers. It has 
provided motion pictures at a very low cost, 
and through bulk purchase has offered projec 
tors to dealers at a greatly reduced figure. 


DEALERS ENTHUSIASTIC ABOUT RESULTS 


Several hundred dealers, representing the 
best and most productive in the field, have 
cooperated on the US Rubber film plan. Most 
\ few 


dealer's salesmen have produced phenomenal 


of them are enthusiastic about results. 


results using film, and the company has com 
bined these methods into its promotion litera 
ture supporting the new film Safety Zone. 


(CONTINUED ON PAGE FORTY-NINE) 
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Production scene in the Birmingham Works of the ICI Metals Division 





Britain's Prolific Producer 


IMPERIAL CHEMICAL INDUSTRIES FILMS SERVE WORKERS AND PUBLIC 


Nt OF THE Most IMPORTANT AND PRO 
Liric producers of film documentaries 
in Britain today is Imperial Chemical 
Industries, Limited, the largest industrial un 
dertaking in the British Empire 
1.C.1. makes films as part of its public rela 
tions programme, as we ll as for use within the 
company, which has ninety thousand employ 
ees in Britain, and thousands more in its over 
seas plants and ofhces 
Ihe company has much to say to the public 
and to its employees, and the film has proved 
one of the best media through which to achieve 
many of these objectives. As far as public re 
lations are concerned, I.C.1. decided to con 
tribute documentary films as visual aids in sci 
entific and agricultural education. 
During the last six years the company has 


26 


produced more than seventy films, many of 
them in colour, and it plans to make about 
sixteen new films every vear. 

rhe films made by I.C.1. are not specifically 
intended for exhibition in public cinemas, 
although two or three of its productions have 
been specially requested by exhibitors. The 
range of subjects covered is as wide as the ac 
tivities of the company itself. There are films 
on medical subjects, on veterinary science, ag 


4 


riculture and school chemistry. 


Experts Assure Technical Accuracy 


@ Great care is taken to ensure the technical 
accuracy of the films, and most of them are 
made in collaboration with acknowledged ex 
perts in the subject. For example—selection of 
subjects for the medical series and supervision 







of their making is in the hands of a special ad- 
visory panel which includes eminent profes- 
sors of the major British universities. 

No doubt, users of medical films in the 
United States will know the series of eleven 
1.C.1. films on the technique of anaesthesia. 
These were made in collaboration with Dr. 
Magill, senior anaesthetist at Westininster Hos- 
pital, London. The British Government's Ag- 
ricultural Research Station at Rothamsted, in 
Hertfordshire, and the Ministry of Agricul- 
ture, have co-operated in making the agricul- 
tural films, while the school chemistry series 
has been produced with the help and advice of 
the science masters of famous Public Schools, 
such as Westminster and Rugby. 

The result of this policy of making technical 
rather than purely advertising films has led to 
L.C.1. documentaries being used throughout 
Britain, and in many other parts of the world, 
as visual aids in the teaching of medicine, vet 
erinary science, agriculture and chemistry. 

Some of the I.C.1. films are already available 
in the United States through the British In- 
formation Services and Imperial Chemical In- 
dustries (New York) Ltd. In Britain distribu- 
tion is handled by a central film library at 
Nobel House, the company’s London head 
quarters, while overseas distribution is through 
1.C.1. companies and agents as well as the 
films division of the Central Office Informa 
tion (the State information service), the Brit 
ish Council, and Publicity Officers of the Brit 
ish Foreign Office. 


Screen Proves Value Among Workers 


@ With its ninety thousand employees scat 
tered over Britain, from Stirlingshire in Scot 
land to Cornwall in South-West England, it 
is not surprising that.few I.C.1, workers under 
stand the ramifications of the company or real- 
ize the extent to which the processes of one 
manutacturing division depend on the prod- 
ucts of another. Today the screen is proving 
a valuable link in explaining to each part of 
1.C.1. how the other parts work. 

It is only fairly recently that internal infor- 
mation films (or, as they are usually called in 
the United States, “employee relations films’’) 
were introduced. Three have been made so 
far—one on the Nobel Division (formerly the 
Explosives Division) , another on the Lime Di- 





ICI Firm Unrr shoots a close-up in the Tun 
stead quarry, Derbyshire, England. 





BUSINESS SCREEN MAGAZINE 























FROM “ROCK OF INDUSTRY” 


* LEFT TO RIGHT « 


@ Benedictine monks build walls at 
Buckfast Abbey with Devon lime- 
stone, (center) The ICI Quarry at 
Funstead—largest and most up-to- 
date limestone quarry in Europe. 
(right) Trainload of crushed lime- 
stone on its way to the Alkali Divi- 
sion at Northwich. 





The pictorial story of Devon limestone—from quarry to production 





A GENERAL CHEMICALS FILM 

« LEFT TO RIGHT « 
@ Kettles being dipped in hydro- 
chloric acid to remove scale. (center) 
The selective weedkiller “Metho- 
xone” being sprayed onto a field of 
linseed to kill weeds which threaten 
the crop. (right) An overhead shot 
of plant facifities at the General 
Chemical Works. 


FROM “NOBEL BEGAN IT” 
* LEFT TO RIGHT + 


@ This ICI film of the Nobel Divi 
sion shows (left) raw materials arriv 
ing at Ardeer. (center) Cases of ex 
plosives being loaded onto one of 
the Division's coastal steamers 
(next) Nobel Division workers at 
rive on train which-runs to Ardeer 





General Chemicals Division film shows production and product use 





Pharaceuticals Division is a film which tells 
vision, and a third on the General Chemicals 
Division. The object of these films is to de- 
scribe the main products of each of the manu- 
facturing divisions and to show how these 
are used in industry and every-day life. 

They are being shown to I.C.I. employees 
in Britain and overseas, used for staff training, 
and also for showing to outside audiences at 
universities and technical colleges. 

Mobile Film Unit Aids Distribution: 
@ Getting the films to the audiences has been 
a simple matter, except in the case of I.C.I. 
employees. Production schedules do not per- 
mit the showing of films on the company’s 
time, and most of the workers, who live at 
least a bus or cycle ride from their work, have 
other attractions during their leisure hours. 
The usual practice of showing the films in the 
canteen during the luncheon break was not 
considered satisfactory, and apart from the 
fact that the films run too long (twenty-five 
minutes), it was felt that the atmosphere was 
not right. 

To overcome this, 1.C.I. decided to send a 
travelling film show to all the company’s di- 
visions. 

A full two-hour programme is put on in 
work canteens, or theatres or local halls 


NUMBER | * VOLUME 10° 1949 














booked for the occasion. In addition to the 
1.C.1. films, there are cartoons and shorts of 
general interest. A special team of experts en- 
sures that presentation is first class. Admission 
is free, and employees may bring along their 
wives or a friend. 

1.C.1.’s Billingham Division in County Dur- 
ham, which is probably the largest chemical 
works in the world today, was the first to be 
visited by the travelling film unit, and the 
scheme proved tremendously popular. ‘Twelve 
shows were given on different evenings, the 
halls were crowded, and the workers are al- 
ready asking for more film shows. 

Of particular interest is the fact that these 
internal relations films are not made by out- 
side firms. About two years ago I.C.I. set up 
its own film unit, and producer, director, 
script-writers, cameramen and the various tech- 
nical assistants are all on the LC.I. payroll. 

The film unit is also engaged in making 
technical service films for the divisions, de- 
scribing the uses of products and processes. 
Six have been produced for the Paints Divi- 
sion on different aspects of the uses of paint 
in industry, and one is in hand for the Plastics 
Division dealing with the uses of the acrylic 
resin “Perspex”. Now being “shot” for the 
the story of how a new drug is discovered, and 


follows it through the different stages of man 
ufacture LC.1.’s Shot-Firing in Coal Mines 
believed to be the first colour film made in a 
British coal mine, is also the work of the com 
pany’s film unit, and it has earned high prais¢ 
from the National Coal Board which controls 
the nationalised industry. 

Phe 1.C.1. Film Unit has no difhculty about 
finding a cast—there are ninety-thousand peo 
ple to choose from, and the sets are the ninety 
eight factories all over the country. The films 
are about real people doing a real job of work 
for Britain. e 


Ic1 Script Girt on location duty. 








anne 





The author takes a reading of color temperature with his Spectra: Films for Industry set. 


Color Control in Film Production 


WITH FACTUAL FILMS LEADING IN COLOR PRODUCTION 
THE SPECTRA TEMPERATURE METER LOOMS IMPORTANT 


by Olle Comstedt, A.S.C.* 


Ht INVENTION OF THE SPECTRA color tem 
perature meter by Karl Freund, A.S.C., 
world famous Hollywood and once Eu 
ropean cinematographer who—by the way 
also introduced the revolutionary Norwood 
exposure meter, is an historical event in the 
realm of color photography 
Today more films are made in color by in 
dustrial and educational picture 


than by theatrical producers. 


producers 
The introduc 
tion of the Spectra color temperature mete 
should therefore be greeted with enthusiasm 
by serious and ambitious producers and cin 


ematographers in the non-theatrical field. 
No DEPENDABLE CONTROLS EXISTED 
Up to the present time there were no satis 
factory instruments available to the cinema 
tographer to check the color temperature of 
his light sources. Earlier instruments were 
The abil 


ity to distinguish shades of color varies from 


based on matching colors visually 
person to pe rson—and moreover—the Fesponse 
to color varies within the same person due to 
all aflect 
ing the reading of the color temperature, often 


color fatigue, color adaptation, ete. 
giving various deviations trom the true tem 
perature at hand. As a matter of fact, this 
method has proved to be so unreliable that 


* Mr. Comstedt has been producing motion pictures in color 
exclusively for the last ten veals, making an internationally 
known name for himself. Before the war he directed the photog 
raphy on a large number of major theatrical feature pictures 
in Scandinavia and produced his own theatrical short subjects 
He was later associated with the Research Laboratory of the 
Eastman Kodak Company in Rochester, N Recently he was 


presented with the first Spectra color temperature meter by 


Karl Freund, A.SA 


28 


most cinematographers choose 


to skip the 
whole procedure. 


SPECTRA ELIMINATES THE HUMAN ERROR 


With the introduction of the Spectra, the 
human element when reading color tempera 
ture is, for the first time, disposed of. The 
measurement is done with a photoelectric cell, 
the impulses of which are recorded on a micro 
ammeter—the scale of which is calibrated in 
degrees Kelvin. The relative amounts of all 
wave lengths of light, the red and blue in par 
ticular, are the deciding factors of the colon 
temperature of a light source. 

Phe Spectra is based on the measurement of 
the relation between the red and blue rays, as 
color temperature in practice boils down to 
how “warm” or how “cool” your light is. In 
front of the meter is a diaphragm and in be 
tween the diaphragm and the cell rests a red 
filter. The meter is pointed toward the light 
source and the diaphragm adjusted until the 
needle points to a reference marker, thereby 
making the amount of red light hitting the 
cell a constant, A trigger is squeezed, remov 
ing the red filter and replacing it with a bluc 
filter. “The 


points is a direct reading of the color tempera 


value to which the needle then 
ture. When reading several light sources affect 
ing the color of the subject, the Spectrasphere, 
an accessory, is placed in front of the meter. 
By pointing the meter toward the camera, the 
average effective color temperature is obtained, 

Once the color temperature is known, it is 





now possible to make color corrections im such 
cases where the actual temperature deviates 
from that for which the film is balanced. For 
exteriors, corrections can be made with filters. 
For interiors, their corrections can be made 
by varying the voltage, or placing the proper 
correction filter over the lens—in case all the 
lights give the same color. If this is not the 
case, individual corrections must be made for 
the lights that are off. Up to this point it has 
been a question of normal color rendition. For 
special effects, mood, etc., there will, of course, 
be a considerable variation of temperature 
which will be a matter of story requirements 
and taste rather than correct color tempera 
ture. 


OrHer AdVANCES IN CONTROL URGED 

lo reproduce or repeat other color temper 
atures the Spectra will, no doubt, be as help 
ful. As to correction filters, these are at present 
not always trustworthy and it is advisable that 
these filters be tested before using them in pro 
duction. The Spectra may force the develop 
ment of more accurate correction filters—also 
improved spectral response of color film emul- 
sions and more color constancy in the process 
ing of exposed films. As to lighting equip 
ment, present optics, reflectors and diffusers 
often interfere with the temperature of the 
light and a clean up in this respect is most 
urgent. 

Having a precious instrument like the Spec 
tra around, in addition to a good exposure 
meter, is by no means any guarantee of good 
These instruments are 
like any camera, however costly 


colors on your screen. 
mere tools 
and have to be used with quite some intelli 
gence and experience. Even so, there will be 
no good colors unless you know how to light 
your subject and no acceptable images unless 
you know both how to light and compose! 
The pictorial delights of a motion picture will 
therefore always remain the achievement of a 
creative artist behind the camera. 


Tue Avupience Exprcrs Real QUALITY 


Phe standard of photographic quality on 
the motion picture screen today which the au 
dience is accustomed to, has been established 
by the leading theatrical cinematographers 
and producers. Regardless of the limitations 
and difhculties in making non-theatrical pic 
tures, the public therefore expects this flawless, 
theatrical quality, So far, however, there hav« 
been too many inferior color pictures made. 
The Spectra** will be a most welcome and 
much-needed tool in the improvement of colon 
quality but little will be achieved unless this 
fine instrument gets into able and deserving 
hands. + 


A Word About the Author 


*® Ou_ir Comstepr, A.S.C. was one of Sweden's 
foremost cinematographers and is an interna 
tionally known expert on color photography 
He became the first Scandinavian honored 
for membership in the American Society of 
Cinematographers, Last year he received from 
Karl Freund the first Spectra color tempera 
ture meter to come off the assembly line. 


Manufactured by karl Freund's Photo Research Corpora 
tion in Hollywood 
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EXPANDS THE 


by Harry 


NSTEAD OF THE CLASSROOM PassworD being 
“readin’, writin’, and ‘rithmetic”, it has 
become “eyes, ears, and easy does it,” and 

the tools are charts, graphs, slides, and moving 
pictures. 

In its endeavor to fulfill a triple role of serv 
ing labor, management, and the public equally 
well, the visual aids program of the New York 
State School of Industrial and Labor Relations 
at Cornell University has expanded rapidly in 
many directions. 

Under the guidance of Professor J. James 
Jehring, chairman of the Committee on Re- 
search and Planning of the New York State 
Audio-Visual Council which he helped to 
found, and vice-chairman of President Tru 
man's Conference Committee on Labor Edu 
cation in Safety, the audio-visual laboratory 
has become one of the best equipped labora 
tories in the country in industrial and labor 
relations. 


ASSISTANCE SOUGHT BY OTHER SCHOOLS 


Requests for information from universities 
and colleges in the East have gradually forced 
it to assume a role of supplying audio-visual 
advice as well as that of carrying out its own 
program. 

Within the school itself, it is offering at an 
undergraduate level a survey course in audio 
visual aids. The requirements compel the stu 
dents to integrate knowledge gained from all 
other courses in the curriculum. Problems are 
stated—and their solutions presented through 
the use of audio-visual materials prepared by 
the students. The techniques of preparation 
and presentation of these materials run the 
gamut of simple cartoon-type brochures to the 
professional slidefilm, all of which are made 
by the students. 


LABOR AND MANAGEMENT Born Actrivt 


Solutions to actual business and union sit 
uations are important, not only in the class 
room, but also in real life. Both management 
and labor are making increasing use of audio 
visual materials for worker and top level train 
ing as well as general public consumption. 
Economic ideas are currently being emphasized 
by both factions; films are employed to get 
their messages across. Management has recent 
ly produced material on human _ relations, 
foreman training, and financial operation. Un 
ions have circulated films on shop steward 
training, grievance procedure, and _ political 
action. 





Considering the fact that the school’s audio 
visual department is quite young, the extent 
of use of this media has reached remarkable 
proportions and has placed the school among 
the leaders of institutions of higher learning 
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Keeping Them in the Dark 


CORNELL’S SCHOOL OF INDUSTRIAL AND LABOR RELATIONS 
USEFUL ROLE OF AUDIO-VISUAL MATERIALS 


, Moore 


in the use of these modern methods of instrue 
tion. 

Some significant new developments have 
been initiated at the school to increase its 
service to management, labor, and the public, 
as well as the calibre and realism of instruction 
within its own portals. One of these is the use 
of a wire-recorder, similar to the type carried 
by newsbroadcasters under battle conditions 
during the war, to record mock arbitration and 
mediation sessions, actual speeches, and de 
bates for instructional purposes and criticism. 


EXPERIMENTAL PROGRAMS ARE CONDUCTED 
Iwo programs within Ithaca itself have r¢ 

cently been undertaken as a service to both 

The first was 


development of a program of films for the 


local labor and management. 


foreman training program of the Ithaca Gun 
Company. With the objective of using these 
films to improve the relationship between top 
management and foremen, and between the 
foremen and their workers, the company also 
got across an incidental message about top 
policy. So successful has this program been, 
that the Ithaca Gun Company plans to con 
tinue with a similar program next year. 

\ second program, inaugurated with the 
Ithaca Central Labor Union, prepared a film 
bibliography to be shown at a number of its 
meetings covering such subjects as the national 
and international aspects of labor, history of 
This ef 
fort to educate union members in their own 


labor, and history of various unions. 


background and general sphere is aimed to 
wards a better understanding of the historical 
part labor has played in the American scene. 

In addition, a new innovation has been 
weekly previews of new films on industrial 
and labor relations by students and faculty 
members of the school. This work is done for 
United 
World Films, Inc., and Human Relations in 
Industry Films. Previews are also run on ma 


film-producing companies such as 


terial produced by firms like General Motors 
and General Electric as well as other organiza 
tions, among them the CIO. 


EQUIPMENT AND FILMs ALSO INCREASING 


It must be kept in mind that a program such 
as this one is not carried out with bare hands 
alone. The audio-visual laboratory has «ac 
quired many varied and expensive pieces of 
equipment to present material which is eithe: 
owned or rented by the school. The equip 
ment roster, recently supplemented by the pur 
chase of a new 4” x 5” Speed Graphic news 
camera, includes a Leica candid camera, wire 
recorders, soundslide machines, motion pic 
ture and opaque 


projectors, transcription 


players, and even a public address system. ‘The 


film library alone has over one hundred sep- 
arate items, and is being expanded every day. 
\t present, a list of films, recordings, tran- 
scriptions, and other items available at the 
school is being compiled on economics and 
human relations for research and class use. 

Ihe ultimate aim in the school’s service to 
the public is eventually to reach out through 
an extension organization with audio-visual 
centers and equipment in the larger New York 
cities to present films to the public on indus- 
trial and labor relations. Through these cen- 
ters, films and other audio-visual aids could be 
distributed from the central film library at 
Cornell. 

Another aim of the audio-visual laboratory 
is to distribute films produced at Cornell on 
various fields in industrial and labor relations. 
These films will offer a means of spreading its 
research findings to the great mass of labor and 
industry in New York State. 

Experimental film forums in industrial and 
labor relations are being planned. Discussion 
groups for the general public would be pre 
sented with films on specific problems. Public 
awareness and understanding of typical indus- 
trial problems can reach a higher level through 
these educational forums. 

The New York State School of Industrial ; 
and Labor Relations, a revolutionary develop 
ment in education itself, will continue to lead 
in the use and promotion of a new technique: 
keeping everyone in the dark about industrial 


ind labor relations. + 


CorNELL STUDENT Fitmsrrip on Human Re- 


lations in Industry shows “documentary” ap 


proach used in this program, 
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New styling features of the ‘49 Frazer 
shown in Sarra slidefilm 


Kaiser-Frazer Sales Training 

Film Program Goes Into High Gear 
@ The Katser-Frazer Corpora 
rion’s sales training film program 
went into high gear this month 
with the 


slidefilms, 


sound 
Sales 


Produced 


release of two 
Prospecting for 
and Presenting the Car 
by Sarra, Inc., the films form a 
sequel to K-F’s first slidefilm ven 
ture, Selling Is My Business, and 
further explain a practical, down 
to-earth approach to selling cars. 

Kaiser-Frazer 
eral 


salesmen in sev- 


states were interviewed by 
Sarra researchers to obtain back- 
ground material substantial and 
accurate enough to provide deal- 
ers with workable plans for pros- 


pecting and car-presenting. 
Helen Keller Stars in Color Film 
on "Helping the Blind” Subject 


@ Helen Keller—symbol of cour 
age and hope to thousands of han- 


dicapped Americans—makes a 
“personal appearance” in a new 
l6mm_ sound-and-color film pro- 
duced by Campus Fitms, New 


York, for the 
FOR THE BLIND, 

Vitled Helping the Blind To 
Help Themselves, the new pro- 
duction tells a dramatic story of 
how blind men train for various 
jobs on 


INDUSTRIAL HOME 


business and industry, 
thus equipped to lead 
useful, independent lives. The pic- 


ture will be shown to professional 


and are 


groups of nurses and social work- 
ers, to church organizations, men’s 
and and 
in schools, colleges and communi- 
ty centers of all kinds, It is also 
scheduled for a namber of con- 
ferences and conventions through 
out the country. 

Helping the Blind To Help 
Themselves is free 
Film Library, In- 
the Blind, 13 
York 16, N. Y. 


women’s service clubs, 


available on 
loan from the 
dustrial Home for 
I 7th St... New 


AIR FORCE TRAINING 


Sponsor: U. S. Air Force. Film: 
So This Is Flight Service! Pro- 
ducer: All-Scope Pictures, Inc. 

*® Some ob. the best “pictures with 


a purpose” being produced today 


30 








are those being made for the 
armed services. At least they're 
among the best from an audience 
standpoint—for there's no_bore- 
dom in them. The military seems 
to give the writer and producer a 
pretty free hand in getting the 
point across in the most enter- 
taining way they know how. The 
result is pictures that stick in the 
mind long after the latest “Eat 
Crunchies” picture is completely 
forgotten. 

rrue, there are probably factors 
that make it easier for the gov- 
ernment to give producers a free 
hand than a private corporation— 
no board of directors demanding 
that results of the picture show up 
in the year-end sales figures, etc. 
But it wouldn't do most sponsors 
any harm to sit through a few of 
the services’ training films. 

So This Is Flight Service is a 

case in point. Bob Hope is the 
narrator, and the narration is, as 
audiences expect it to be under 
his aegis, very funny. But it also 
gets its point across—that flight 
service is a highly efficient and 
important department, and that 
to work with it is important both 
for your own neck and wings. The 
reasons for and the workings of 
Hight service are explained, but 
so painlessly that even an audi- 
ence of blasé pilots would pay 
attention, 
Technical Notes: The picture is 
30 minutes long and seems like 
15. Black and white. Production 
is good throughout, the cartoon 
sequences are clever, and the nar- 
ration is excellent entertainment 
as well as instruction. 


AUTOMOTIVE SLIDEFILM 


Sponsor: Arrow Muffler Div., 
Maremont Automotive Prod- 
ucts, Inc. Slidefilm: There’s 
Money in Mufflers! Producer: 
Atlas Film Corporation. 

*® After successfully treating job- 

ber-dealer selling in the slidefilm, 

The Swing’s to Maremont, this 

automotive products concern de- 

cided to produce a combination 
public service and sales training 
film on the retail Accord- 
ingly, Maremont conducted a sur- 
vey among auto parts sales man- 
agers to find out what type of 
training information ought to be 
stressed. Emphasis should be 
placed on the “approach”, the 
sales managers agreed. So the sci- 


level. 


ence of muffler salesmanship was 
expounded in There's Money in 
Mufflers. 

In a flashbacks, the 
film shows how a salesman in the 


series of 





“Buttons”, 


“Snaps” and “Zips” are the 
leading characters in “Broken Strings.” 


automotive section of a large de- 
partment store sold mufflers to 
four customers who originally 
wanted a different item for their 
car motors. For the most part, he 
merely showed them that their 
desired new part would function 
better if the motor had a new 
muffler. Shots of Arrow mufflers 
being manufactured help clarify 
the salesman’s explanation. 
Technical Notes: Black and white 
slidefilm. Running time 20 min- 
utes. 

Distribution: Prints are available 
through representatives of the 
manufacturer. Inquiries should be 
addressed to Arrow Muffler Divi- 
sion, 1600 S. Ashland Ave., Chi- 
cago 8. 





SCHOOL SAVINGS CARTOON 


Sponsor: School Savings Forum, 
of the Savings Bank Association 
of the State of New York. Film: 
Broken Strings. Producer: Riv- 
erside Pictures. 

*% New York State savings banks 

are holding fifteen million dollars 

of deposits made by the school 

children of the state. Over 1,300 

school, take part in the thrift 

program. 

Besides providing current busi- 
ness for the banks, school bank- 
ing is a wonderful way to train 
prospective customers at an early 
age on what to do with their 
spare money. 

As a part of the promotion for 
this program, the Savings Bank 
Association of the State of New 
York has released a new film, 
Broken Strings, designed to en- 
courage more schools and more 
children to take part in school 
banking activities and thus to 
hypo the $15 million ante now in 
the till. 

Broken Strings combines ma- 
rionettes and 


realistic outdoor 


Mr. Owl gives some sage advice on sav 
ings in the cartoon “Broken Strings.” 


backgrounds into a happy little 
fantasy that will provide a lot of 
entertainment and education for 
New York school children. Three 
acrobatic puppets, Buttons, Snaps 
and Zips wander away from their 
theatre life in search of adventure. 

Joined by Webster the scholar- 
ly cat, they find plenty of excite- 
ment among flower gardens, duck 
ponds, buzzing bees and mosqui- 
tos. In one Webster, the 
puppet cat, fights off a real, live 
and belligerent dog. 

Interwoven with the mario- 
nettes’ caprice is the bankers’ 
commercial—first through analogy 
with a bee bank, and then more 
concretely through Mr. Wise Old 
Owl's magic screen review of a 
real banking operation. 
Technical Notes: Broken Strings 
runs 22 minutes, was photo- 
graphed in commercial Koda- 
chrome. Otto Kunze created the 
marionette characters. 
Distribution: The local savings 
banks in New York state will dis- 
tribute on free loan 
churches, PTA’s, etc. 


scene 


to schools, 


Otte Kunze's Marionettes 

@ Otto Kunze, whose delight- 
ful marionettes are featured 
in Broken Strings, is one of 
the foremest puppeteers in 
America. He has been espe- 
cially active since 1944 in 
commercial work in advertis- 
ing, sales promotion, motion 
pictures and department store 
programs. Among his spon- 
sors have been McCreery’s 
and Saks-Fifth Avenue de- 
partment stores in New York, 
Thalheimer’s in Richmond, 
DuMont and NBC television 
networks, Kraft cheese, Penn- 
sylvania Bell Telephone and 
Matchabelli perfume. 
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Networks Linked by AT&T Cable 


COMBINED FACILITIES CAN REACH 40 MILLION 


*® On the night of January 11th, 
the coaxial cable and radio relay 
system of the American Telephone 
& Telegraph Company finally 
linked the east and midwest tele- 
vision networks for public use. 
The cable, connecting the 460 
mile section between Philadelphia 
and Cleveland, the final link in 
the system, was begun in Octo- 
ber, 1947, and cost approximately 
twelve and a half million dollars. 
The new combined network fa- 
cilities will bring television with- 
in the reach of an estimated forty 
million of the hundred and forty 
million people in the United 
States. 


OpeNING NicHt A Gata EvENt 

The momentous occasion of 
the opening, in which all net- 
works and stations took part, was 
featured by personally spoken 
congratulations from the Hon. 
Martin H. Kennelly, Mayor of 
Chicago, Mr. Vincent Impelle- 
tieri, speaking for New York's 
Mayor William O'Dwyer, and 
Wayne Coy, chairman of the Fed- 
eral Communications Commis- 
sion. ABC, CBS, DuMont and 
NBC presented 15 minute pro- 
grams of their leading stars from 
New York and Chicago. 

Leading off the program were 
selected scenes from a new A.T. & 
lr. film, Stepping Along With 
Television. Produced by Caravel 
Films under the supervision of 
the Long Lines Information De- 
partment, the new picture por- 
trays the Bell System's important 
role in television. 


Firm Gives BACKGROUND Facts 

The story explains how a mu 
sical ballet television program 
originating in a New York studio 
is delivered via coaxial cable and 
radio relay facilities to a residence 
in Waukesha, Wisconsin. 

Map animation was used in 
part to show how a program is 
carried by the Bell System net- 
work from East to Middle West. 
his map also brings out the 
story of the origin and growth of 
the long distance telephone net- 
work, then the radio network and 
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finally the story to date of the 
television network, leaving the 
audience to answer for itself the 
question of the future, 

Long Lines plant personnel and 
equipment have a _ prominent 
place in the film. Gome of the 
principle scenes were filmed at 
the co-ax and microwave control 
terminals in New York. 

Stepping Along With Tele- 
vision is notable for a fine mu- 
sical score, unusually good record- 
ing and the Corps de Ballet which 
may be seen in frequent shots 
throughout the film. 

The new picture will follow 
customary Bell System channels to 
all employees and the general 
public in motion picture theatres, 
school and service clubs. 


NATIONAL T-V CONFERENCE 





Chicago Television Council 
Plans Sessions on March 7, 8, 9 


*® Arrangements are being made 
to hold a major national televi- 
sion conference in Chicago March 
7-8-9, according to James Stirton, 
president of the Chicago Televi- 
sion Council and general manager 
of the central division of the 
American Broadcasting Company. 
AH phases of television will be 
discussed in panel meetings as 
well as in general sessions by 


prominent men in the industry. 
“This conference, scheduled to be- 
come an annual event, is intended 
to be practical as well as informa- 
tive,” Stirton said. 

A registration fee, to be an- 
nounced later, will cover all costs, 
including three luncheons and a 
major dinner. Names of principal 
speakers also will be disclosed 
soon, The conference is open to 
members of the industry and all 
other interested parties. 


Video Film Production Cited As 
Answer to High Cost of Live Shows 
@ The prohibitive high cost of 
coaxial transmission of live tele- 
vision programs will call for the 
continuous production of video 
films, four top NBC-TV officials 
told the American Society of Cin- 
ematographers at a recent meet- 
ing. Edward Sobol, Robert Brown, 
Bob Clarke and William L. States 
also said that TV may soon be 
able to afford the services of the 
picture industry's top cinematog- 
raphers. 

Although available, color TV 
was dismissed by the NBC execu- 
tives as highly impractical because 
of the large number of channels 
it demands. However, work is 
steadily progressing on color TV 
experiments at the University of 
Southern California and the Allen 
B. DuMont Laboratories. Dr. Wil- 
lard Geer, professor of physics at 
USC, has already taken steps to 
gain priority of invention rights 
on his new multi-color receiving 
tube for home receivers. 








vision is the Long Lines’ sec- 
ond major motion picture 
production. The first was A 
Million Times A Day (Bust- 
NESS SCREEN, May, 1948) 
which was released early this 
year and is still being used far 
and wide. To daie, Bell 
System Associated Companies 
have purchased some 300 
prints of the movie, and not 
long ago, it even crashed 
Broadway when it was in 
cluded in a Roxy theatre pro 
gram. 
As of the first half of 1948 


f 
| @ Stepping Along With Tele- 
| 








Bell System’s Long Lines Films Widely Shown 


preponderantly the general 
public, were reported to have 
seen the film at approximately 
1,600 showings. Based on past 
experience, which shows that 
it takes time for a new release 
to get underway, it is ex- 
pected that the audience to- 
tals for the last six months of 
1948 will be even higher. | 


more than 409,000 persons, 


Both Long Lines films will 
undoubtedly be seen by a 
good share of the estimated 
audience of 17 to 20 million 
persons who will view Bell 
System films this year. 
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Dual-Purpose Commercial Pictures 


@ Sponsors can reduce the cost of 
television films by producing reg 
ular commercial 16mm motion 
pictures that will be acceptable to 
television program directors with 
little or no revision. That is the 
idea that Charles J. Durbin, assist- 
ant advertising director of the 
United States Rubber Company 
and president of the American 
Television Society, outlined in a 
talk before the National Televi- 
sion Film Council. 

In elaborating on his sugges- 
tion, Durbin said, “With the main 
purpose of the film lying in an- 
other direction and the cost of the 
film charged to a budget othe 
than television, we nevertheless 
find ourselves with a library of 
complete television programs 
which we can use ourselves or 
which we can furnish to dealers 
and branches. Sometimes we have 
to re-edit a film for television, but 
quite often we can, by planning 
for television in advance, use the 
picture on the air in exactly the 
same condition it was in original- 
ly. It seems to me a great many 
more films—better films—would be 
(CONTINUED ON THE NEXT PAGE) 
ScENES FROM “Stepping Along With 


Television” Bell System Long Lines film 
featured on network opening program 
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(CONTINUED FROM PRECEDING PAGE ) 
sold if sponsor and producer stud 
ied all the possible uses of a forth 
coming film before. the first scene 
was shot in the studio.” 


First Television Academy Award 
Given to TV Film “The Necklace” 
@ The 

Arts and 
award for the best film made ex 


Academy of Television 


Sciences’ first annual 
pressly for television was given to 
MARSHALL GRANT-REALM PRODUC 
rions for their TV film adapta 
tion of Guy De Maupassant’s The 
Necklace 


was made tor 


Ihe film, one of a series, 
television 


TELEVISUAL SHOP TALK 


. Film recordings of the televi 
sion broadcast showing President 
Truman's 
made available within 24 hours to 


inauguration were 
stations in every television city in 
the country, 

.. . Charles C. Barry has been 
ABC’s vice-president in 


charge of television 


named 
The position 
of vice-president in charge of pro 
grams was filled by J. Donald 
Wilson. 

. RCA Victor purchased 
Farnsworth’s Marion, Ind., plant, 
which consists of six buildings and 
54 acres. After extensive modern 
ization and expansion, the plant 
will be used as the company’s mid 
west TV tube production centel 
As part of its expansion pro 
gram, Zenith has bought the Rau- 
land Corp., maker of cathode ray 
tubes for television pictures 

.. Noran E. Kersta resigned as 
assistant to NBC's v-p 
in charge of television to head the 
video department of the William 


H. Weintraub ad agency 


CRECULIVE 


The Erlanger Players of Bul 


falo televised the first two acts of 


their three 
Cord.’ 


telecast, the box office was deluged 


act play, “The Silver 
Immediately following the 
with phone calls, angry viewers 
inquiring about the third act. An 
management, “If 
third act, 


theatre 


swered the you 


want to see the come on 
down to the tomorrow 
admission is $1.20 


night 
.. Less than forty minutes after 


the initial alarm was sounded, 
WCAU-TV was covering “live’ 
the recent three alarm fire that 
raged through the First Baptist 
Church in downtown Philadel 
phia 

More than twenty British 
manutacturers are turning oul 
television sets at the rate of 5,000 


a month, according to a survey in 
Lord 
paper, 


world 
RECORDER 


Beaverbrook’'s 
Tut 


news 
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Twelve Reasons for Entering Television Given 
Advertisers by American Broadcasting Company 


* Twelve specific reasons why ad 


vertisers should enter television 
are contained in a 20 page, two 
color booklet which the American 
Broadcasting Company mailed re 


cently to advertisers and agencies 


It marks the first attempt of its 
kind by a network to sell TV to 
advertisers without specific men 
tion of individual nets or stations, 
the only web identification con 
tuined being the signature of an 


ABC v-p on the last page 


Containing a thorough apprais 
al ol 
tion, the book moves quickly to 


television in the introduc 


the 12 reasons why an advertise: 
should get into television now. 
These points are: 
1. Get 
circulation 


while 
rates 


exper lence now, 


and talent are 
low. 

2. Line up valuable time fran- 
chises while they are still avail 
able. 

3. Keep abreast of competitors, 
are either in tele 
Vision now, or are planning to get 
into it in the near future. 


many of whom 


1. Television is reaching mid 
dle and lower income brackets 
SOS ol New York 


/ sets in and 


e 


Advertising agencies have been looking for motion picture 


producers who know how to create one-minute films that tell 


a sales story and are easy to look at time and time again. 


They have found us. That's why our television department 
is so busy. Live photography, stop motion, cartoon animation, 
special effects all go to give our television commercials a 


high rating. 


Everything is produced in our own Studios, by our own 
experienced personnel, with the finest equipment in the east. 


Prices quoted on request. 


LOUCKS: 


245 WEST S35 TH ST. 


MOTION PICT ES 


ORLING 


NEW YOR 


M t 





BUSIN 





Philadelphia are now in homes of 


these economic levels, the 


market. 


mass 


5. TV stations are operating in 
the largest markets — where the 
sponsor has the greatest opportu- 
nity to realize a return on his ad- 
vertising. 

6. The glamor and newness of 
television make it an cxcellent 
tool for public relations, 


7. High ratio of video sets in 
use means steady advertising im 
pact. 

8. Large number of viewers per 
set means greater circulation in 
television. 

9. Due to the eye and ear to 
gether being more retentive than 
the ear alone, sponsor identifica 
tion ratings are extremely high in 
TV. 

10. Surveys indicate television 
commercials are more acceptable 
than radio commercials, 

ll. Television, for many advei 
tisers, is the lowest cost method ol 
demonstration in the home avail 
able today. 

12. Television, combining sight, 


sound and action, produces a 
greater selling impact than any 


other advertising medium today. 


Television's Aid to Public Service 
Demonstrated by New Fund Picture 


@ A timely example of the way 
television can aid in public edu 
cation was illustrated by the re 
lease of a ten minute film made 
by Philco’s WPTZ (Philadelphia) 
for the Arthritis and 


Fund in its 


use of the 
Rheumatism 
national campaign. 


current 


at the Uni 
Arthritis 


The film was made 


versity of Pennsylvania 


Clinic by the station's special 
events film unit and donated to 
the Arthritis and Rheumatism 


Foundation for use in the current 


national campaign to raise two 


million dollars for research and 


treatment of persons suffering 
from the disease. The motion pic 
ture gives graphic examples of 
how effective the newest types ol 
can be in 


medical equipment 


combatting arthritis. Video view 


ers will more easily understand 


just how the money viven to the 
Fund will be spent in establish 
ing similar clinics throughout the 
nation. 
Phrough the 


Fund, the film will be 


facilities of the 
offered to 
all television stations with the re 
quest that it be shown as a public 
service. Ewenty second spots were 


made trom the film and are also 


available lor television use 


ESS SCREEN MAGAZINE 














Regional Sales Meetings 

@ More than 80 members 
from nine states attended the 
Southern Regional Meeting 
of the NATIONAL ASSOCIATION 
OF VISUAL EDUCATION DEALERS 
at the Biltmore Hotel in At- 
lanta, Ga., on January 14-15. 
High point of the meeting was 


Audio-Visual Dealers Hold 
| 

: | 

a talk by Epwarp H. STEVENs, | 









| 
president of Stevens Pictures 
| 


in Atlanta, on “97 Ways to 
Reduce Selling Expenses, In- 
crease Customer Service—and 
Your Profit.””. Other talks in- 
cluded “Financing Your Busi- 
ness” by R. S. PRINGLE, vice- 
president of the Fulton Na- 
tional Bank in Atlanta, and 
“This Business of Selling” by 
ALBERT SCHINDLER, former un- 
dersecretary ol commerce and 
president of the National Fed 
eration of Sales Exenutives. 

Stevens based his “97 Ways 
: on a recent magazine 
article surveying the plans of 
hundreds of small business- 
men. Of course, he adapted 
the conclusions directly to the 
needs of the audio-visual deal- 
er and the 16mm film libra 
rian, 

In his talk on finance, Prin 
gle discussed information the 
bank must know about a-v 
dealers and film libraries be 
fore it can render financial 
aid. He also outlined various 
types of financing that are 
available. A basic plan offered 
by Pringle to NAVED mem- 
bers recommended that a com- 
mittee study present contracts 
on films and equipment in 
order to formulate a plan, 
working with time payments, 
to make funds available for 
better financing. 

In looking for a way to in- 
crease sales, Schindler empha- 
sized the fact that “it is about 
time we stopped fulfilling the 
needs and started creating 
wants. 

Other NAVED regional 
meetings scheduled for this 
vear are: 

Southwestern Meeting 
Melrose Hotel, Dallas, Tex., 
February 11-12; 

Western Meeting Mult 
nomah Hotel, Portland, Ore., 
February 24-25-26; 

Midwestern Meeting lo 
tel Sheraton, St. Louis, Mo., 
March 3-4; 

New England Meeting—Ho 
tel Statler, Boston, Mass., 

April 1-2, 
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A BETTER LAMP... AND IT LOOKS IT? 


THE NEW 


10 





your organization should be provided with a copy tear. Write for particulars to Business SCREEN, 
of the new Audio-Visual Projectionist’s Handbook. 812 North Dearborn Street, Chicago 10, Illinois. 





































Look at the sleek, 
clean-cut, streamlined 
uniformity. 


-and it says Brighibr Longer 


Again G-E gives you more than you expect! For this new G-E Projection 
lamp not only gives more light on the screen at the beginning of life, but 
it maintains its light better during the life of the lamp. 


This new development of General Electric lamp research—exclusive with 
G-E for more than two years—is based on a new technique, a precision 
machine-controlled process that makes for better lamps, more uniform 
performance and greater screen brightness. And you get it at no extra cost 
...another good reason why you'll want the new G-E Projection Lamp 
in your new projector and for replacements. 


G-E LAMPS 
GENERAL @@ ELECTRIC 





PROVIDE THE “PROJECTIONIST’S HANDBOOK” FOR YOUR FIELD FILM OPERATIONS: 


Every sales, service or training representative of Shows how to present films, saves wear and 
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AND ASSOCIATES, INC. 
821 Sterick Bidg 


Memphis 
Phone 37-5800 


211 W.Cumberiond 
Krnoawille 


Phone 3-9098 


TENNESSEE 


B & H SOUND 
PROJECTOR 
@ Offered = for 


reduced price 
sale is one complete l6mm Bell 
* Howell sound projector, with 
extra Monitor 


speaker extra 


cables, in perfect condition. An 
exceptional bus for any organ 


vation iddress B 


NESS SORPEN, CHtlcaco 


16 or 35 wm 
Film — 
PROCESS 
IT THIS 
NEW 
EASY WAY | 9 @2 a ae ore 


STAINLESS PRODUCTS 





BEHIND THE TELEVISION SCREEN 


National Television Film Council 

Plans to Form Film Clearance Unit 
@ Ihe National Television Film 
Council has forged ahead with 
plans to form a video film clean 
ance bureau and a directory ol 
Rosalind Kossofl 


Films, Inc. was 


television films. 
ol A-F named 
chairman of the sub-committee in 
charge of the TV film directory, 
William L. Roach, legal 
counsel for Artists Pic 
tures, Was appointed head of the 
forming the TV 
film clearance bureau. 


while 
United 


sub-committee 


Demonstrates New Balowstar Lens 
for Poorly Lighted Video Scenes 

@ Because it makes possible tele 
casting under extremely low light 
BALow 
STAR lens, perfected by Dr. FRANK 
G. Back and handled by Jerry 
FAIRBANKS, INC., may prove to be 
technical 
The lens 
was used successfully for the first 


ing conditions, the new 


a giant stride toward 


perfection in television. 


time in telecasting the Christmas 
services from St. Patrick's Cathe 
dral, New York, by WJZ-TV. 
Due to its high resolution and 
contrast power, the {/1.3 Balow 
star allows TV cameramen to tele- 
vise from interiors and exteriors 
with as low an illumination as 


FONDA FILM PROCESSING EQUIPMENT DIVISION —= fio “°Y ‘Peed range. - 


Address Fonda Division, Solar Aircraft Com- 
pany, 2210 Pacific Highway, San Diego 12. 


one-loot candle power. ‘The mod- 
erate telephoto lens has a 7 inch 
focal length and is 6 inches in 
diameter. 

Los Angeles Electric Power Film 


Offered for Free Television Use 

@ More Power to You, the 25 min 
ute film that shows how electric 
power helped turn an arid section 
of the West into one of the largest 
metropolitan districts in the 
United States, is now available for 
television use, free of charge. Han 
dled by Stmmet-Meservey, INc., 
the film is being offered to televi- 
sion stations through the courtesy 
of the Los Angeles Department of 
Water and Power. 

It tells how the Colorado River 
was bridled to benefit a commu- 
Essentially, 
the film depicts the construction 


nity 266 miles away. 


story of the world’s largest trans- 
mission line as it 
rugged 
cient ghost towns and metropoli 


progressed 
through mountains, an- 


tan suburbs. 


TELEVISION FILM NOTES 


@ The full story of the Berlin air- 
lift, filmed in Germany with the 
cooperation of the U.S. Air Force, 
was telecast for the first time over 
ABC on five consecutive davs this 


month. From the take-off at Frank 
furt-on-Main to the landing at 
Berlin's Templehof Airdrome, 
viewers were treated to air views 
along the shuttle run. Other scenes 
show air-lift’ pilots being inter- 
viewed, planes being loaded and 
unloaded of precious cargo and 
the warm these 
daily planes by native Berliners. 

Video Music Series Stars Spaeth 

@ Dr. Sigmund Spaeth, well- 
known music authority, will dis- 
cuss American music in a series of 


welcome given 


15-minute video films. The series 
is being produced by GENERAI 
Fitm Propucrions CorPpoRATION. 


Cleveland Pitcher in Video Films 
@ Gene Bearden, star pitcher of 
the Cleveland Indians, will be fea- 
tured in a group of television-tai- 
lored films slated for early produc 
tion at the studios of JERRY Fatr- 
BANKS, INc. R. J. Reynolds Tobac 
co Company, makers of Camel 
cigarettes, is the sponsor. 

Also in production is a new 
commercial film for the Standard 
Oil Company of Indiana. 


Peerless Film Processing Licenses 
to Calvin Company and Telefilm 
@ The Carvin Company, of Kan- 
sas City, and TeELEFILM LABORATO- 
riFsS, of Hollywood, 
licensed to offer then 
Peerless Film Processing Service. 


have been 


customers 


“America’s 
Finest 
Processor” 


oe. 





YOU'LL WANT FONDA’S NEW 
DESCRIPTIVE BOOKLET 


Send today for your complimentary copy of 
the new illustrated booklet giving complete 


details of the Fonda Film Processor . 


.. Amer- 


ica’s finest developing machine. Explains the 
patented Fonda top-friction drive mechanism, 
which eliminates film slack. Fonda offers al- 


SAN 


. processes any type 


DIEGO 12, CALIF. 


BUSINESS SCREEN MAGAZINE 





“YOU «GAN: HELP” 


THE NATIONAL TUBERCULOSIS Association has recently completed the 
10-minute film “You Can Help” which presents the case for cooperative 
action in dispelling this disease, Scenes above are typical of the film 


National T. B. Association Presents the Case for Group Action 


@ You Can Help is the name and 
the theme of the latest film spon 
sored by the NATIONAL TUBERCU- 
Losis AssOCcIATION in its” fight 
against the dreaded lung disease. 
Like several other films in the 
series, this 10 minute black and 
white sound motion picture strives 
to prevent the spread of TB by 
dispelling the mist of ignoranc« 
surrounding it and organizations 
devoted to its extinction. _ 

Narration, animated drawings 
and action photography combine 
to tell the story of an average local 
tuberculosis association, a volun 
tary organization with a program 
based on community needs. 
Health education through press, 
radio, films and other communi- 
cation media is shown to be the 
chief aim of the association. Spe 
cifically, the local unit seeks to 
help everyone in the community 
to realize what he can do to help 
himself and others avoid the dis 
ease. 


The clever animations clarify 


the activities:of the local TB agen 
cies as well as their relationship to 
state and national associations 
While emphasizing prevention 
and research aspects of tubercu 
losis prevention, the film also de 
scribes the role of the association 
in case finding and rehabilitation. 
Edgar Dale, chairman of the 
NTA materials committee and 
head of the bureau of educational 
research at Ohio State University, 
worked in close cooperation with 
producer Paul J. Fennell on the 
film. Community groups can ob- 
tain a copy of You Can Help with 
out charge through state or local 
tuberculosis associations. 
Theatrical Trailers Help Fight 
Cancer and Quack Healers 
@ The American Cancer Society 
has recently released a two minute 
theatrical trailer warning against 
cancer treatment by quacks. Su 
pervised by Film Counselors, the 
trailer was produced in Ansco col 
or by Film Graphics, Astoria, L.I., 
motion picture producers, 


Le ee ee 


COLOR e BLACK G WHITE © BLOW-UPS © REDUCTIONS © SPECIAL EFFECTS 


NOW AVAILABLE! 


| @ 35mm. Ansco Color Theater Prints 

from témm. Color Originals. 

@ lémm. Color Bianced Printing Masters 
| with special effects included 
@ 35mm. Work Prints from 
lémm. Originals 

| @ Dupe Negatives from old and 
| shrunken film 


The same technicians, equipment and services 
being used for Major Studio productions 


@ Dissolves, Wipes, Fades, Zooms, Montages 


@ Process and Trick Photography 
@ Television Film Services 
@ Matte Paintings and Inserts 
@ Color Separation Negatives 
@ Experimenta! Work 


| Equipped with an Academy-Award-Winning ACME-DUNN 355-16 Optical Printer 


Phone HOllywood 580 


FILMEFFECTS of Hollywood 1" Hos" Movies 
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Hollywood 38, Calif 


GILUAALL, 


SOUND lOmm SILENT 
VOTION PICTURE 
PROJECTOR 


Fool-Proof, 
Efficient, 
Portable 


The simplicity of operation is only one of the big features 
that make Sound King ideal for business uses. It is so easy 
to operate, so quickly set up that anyone can provide profes- 
sional performance. Sharp, brilliant pictures are assured by 
use of a 750 W. lamp and the finest quality coated lenses. 
Theatre-quality sound is provided by a precision-made 8” 
speaker. The total weight of the Sound King is only 40 
pounds divided into two, compact, good looking, chromium- 
trimmed cases. For use in offices, conference rooms and small 


auditoriums, Sound King is tops. 


pricep AT ONLY $IS45S.OO 
Write for fully descriptive literature. 
onnecticut Telephone & Electric 


DIVISION OF 


MERIDEN, CONN. 
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Hamilton Watch Picture Shows 
Details of Precision Workmanship 


@ The intricate details of watch 
making are explained in the new 
lémm film, What Makes a Fine 
Watch Fine? Produced by the 
Jam Handy Organization for the 
HAMILTON WarcH Company, the 
picture displays all the amazing 
dexterity of delicate watch mech 
anisms. Tiny parts, no bigger 
than a speck of dust, were photo 
graphed so closely that they fill 
the screen 

All the phases of watch manu 
facture are depicted The camera 
roves through a miniature steel 
mill which makes alloy used in 
manufacturing watch parts and a 
laboratory where \¢ wels are fash 
ioned to provide the bearings for 
small watch parts. However, the 
film is not technical in nature 
Although manufacturing se 
quences make up the bulk of the 
picture, many believe-it-or-not tid 
bits are thrown in to add variety 
and interest 

The film is available without 
charge from local Hamilton watch 
dealers for showings before civic, 
industrial and educational groups 


Episcopal Church Film Foundation 
Receives Third in Forum Series 


@ The Fitm Forum Founpation 
of the Episcopal Church has re 
cently received the third in its 
series of Eyes Of The Church 
films from producer RKO Pathe, 
Inc. This series has been planned 
to create discussion and encourage 
thought on problems of the day 
It will be used at forum meetings 
in conjunction with public dis 
cussion programs 

he new film, Quest For To 
morrow follows the concept of 
reaching no conclusion, leaving 
an open question for discussion, 
which was originated in the first 
two films of the series. It points 
out that while churches and reli 
gions differ, they all preach peace 

vet fail to guick the world in 
achieving it. The film states it is 
the dutv of men and churches of 
all faiths to make peace a reality 
rather than a dream. It also poses 
the problem of whether or not the 
United Nations can succeed where 
other attempts have failed 

Quest For Tomorrow will be 
distributed by Merriman Holtz, 
611 North Tellamook Street, Port 


land 12, Oregon 
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LESLIE ROUSH 


PRODUCTIONS, 


119 


W. 57th St., New York 19, N. Y. 


INC. 


B. Dick Company INTRODUCES its new “400” line of mimeograph 
duplicators in “The 400 Series.” 


Sarva, Inc.'s director Harry Lange (on 
ladder) is preparing to shoot a typical scene in the film 
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PRODUCERS OF 


MOTION PICTURES 


FOR INSTITUTIONAL, 


PUBLIC RELATIONS 


AND EDUCATIONAL 


PURPOSES 
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LESLIE M. ROUSH 


AOOMLUAN. APSARA 


JULES K. SINDIC 


A. B. Dick Company Uses Film to 
Show Mimeograph Sales Features 
@ The sales force of the A. B. 
Dick Company has a new tool for 
winning customers—a motion pic- 
ture, The 400 Series. Produced by 
Sarra, Inc., the film displays the 
outstanding features of the firm's 
new line of mimeograph duplica- 
tors. The film shows why the six 
duplicators in the new “400” 
line make duplications that are 
exact to the extreme. 


Caterpillar Tractor Co-Stars the 

Farmer and Equipment in Picture 

@ The American farmer and Cat- 
erpillar tractors co-star in the new 
l6mm color and sound motion 
picture, The Farmer Does the Job. 
Produced by the Calvin Company 
for the CATERPILLAR TRACTOR 
Company, Peoria, IIL, the film 
spotlights the tremendous job 
being done by the nation’s farm- 
ers. Caterpillar farm machines 
are featured in sequences showing 
how well they are fitted to mod- 


—from “The Farmer Does the Job” 


ern, mechanized farming methods. 
Ihe film offers track-type trac- 
tors and efficient implement 
hitches as a means of achieving 
the three aims of most farmers— 
economical operation, maximum 
production and personal comfort. 
Copies of the film are available 
from the manufacturer as well as 
from Caterpillar distributors. 


Pam-Am Coffee Bureau Film "Good 
Things Happen Over Coffee” 


@ The Latin American countries 
and their favorite product are fea- 
tured in the 28 minute color and 
sound motion picture, Good 
Things Happen Over Coffee. 
Sponsored by the PAN-AMERICAN 
Correr Bureau, the film stresses 
the importance of coffee as a vital 
factor in the economies of the 
Latin American nations. At the 
same time, it pictures the scenery 
and people of these coffee-grow 
ing countries, 

Since the film also shows the en 
tire process of making coffee, from 
planting to packing and shipping, 
it is especially adaptable for use 
in schools and colleges. The film 
is available without charge from 
Association Films. 
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Title scene of 


“Wheels-A-Rolling” 


Railroad Pageant Now on Screen 

@ The “Wheels A-Rolling” pag 
eant, which made such a big hit 
at the 1948 Chicago Railroad Fair, 
has been transferred to the 16mm 
screen. Like its namesake, Wheels 
1-Rolling depicts the history of 
railroad transportation in this 
country, and the original cast is 
featured. Produced by John Ott 
Films, the new release is available 
in sound and color or in 
black and Further infor- 
mation may be obtained by writ 
ing to John Ott Films, 730 Elm 
St., Winnetka, II. 


New York Central Shows Color Film 
of Employee Teamwork on Railroad 
@ Within the Oval, new color 
and sound motion picture spon- 
sored by the New York CENTRAL 


16mm 
white. 


SysteM, is designed to show the 
railroad’s 130,000 men and wom- 
en how each of them helps form 
a giant team which serves the 
public with an eleven-state trans- 
portation system. Although the 
picture shows many of the com- 
pany’s shops, terminals and of- 
fices, the major portion of the 
film is devoted to the men and 
women working in a multitude of 
different jobs—all important and 
all contributing to the smooth 
functioning of the railroad. Run- 
ning through this parade of occu 
pations is the theme that although 
the railroad provides good tools 
of transportation, skilled em 
ployees are needed to use them 
properly. 

The 21 minute film is slated fon 
showings before employee groups 
at meetings and conferences, at 
railroad YMCA branches and at 
meetings of athletic associations, 
and veterans’ organizations. 


Santa Fe Releases Two New Films; 
on Freight Service and Travel 


@ Iwo new films have been re 
leased by the SANTA Fr RAILROAD 
for general distribution. At You 
Service tells the story of the rail 
freight service, 


road's modern 





while dlong the Santa te Trail 
sketches Santa Fe's passenger ac- 
commodations. 

In 25 minutes of sound and col- 
or, At Your Service parades before 
its audience the entire history of 
the Santa Fe freight service from 
its eighteen mile beginning to a 
modern network of 13,000 sprawl- 
ing miles of track. Such innova- 
tions as centralized trafic control, 
radio-telephone, the rail detector 
car and the company-developed 
ballast cleaner are shown in ac- 
tion. Also depicted are the less 


technical developments of the 


steel-sheathed refrigerator car and | 


the new type livestock and grain 
car. 

The 35-minute color and sound 
film, Along the Santa Fe Trail, 
the southwestern 
which the railroad 
Scenic attractions in Colorado, 
New Mexico, Arizona and Cali 
fornia are portrayed, A high point 


tours wonder 


land serves. 


of the film is a visit to the Indian 


Detour Country while the Gallup | 
are in | 


Inter-Tribal Ceremonials 
progress. 

Both ire being distrib. 
uted on a free-loan basis by the 
Santa Fe Film Bureau, 80 E. Jack 
son Blvd., Chicago 4. 


filims 


VARIABLE SPEED MOTOR 
with TACHOMETER 


For Cine Special Camera and Maurer Camera 


Below Variable Speed Motor and 
Tachometer with Cine Special Base 
and Maurer Adapter 
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@ 115 VOLT UNIVERSAL MOTOR — AC-DC 


Above 





For !6mm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Only 
Fiberbilt 
bear 
TRADE 


original 
Cases 


thi 
SHIPPING MARK 
CASE 











THE PRODUCTS AND SERVICES AD 

VERTISED IN THE PAGES OF THE 

BUSINESS SCREEN ARE AMONG THE 
BLUE CHIPS” OF THIS FIELD 


Variable Speed Motor and 


Tachometer with Cine Special Camera 


@ VARIABLE SPEED 8-50 FRAMES 
@ SEPARATE BASE FOR CINE SPECIAL 
@ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 
12 Volt DC variable Speed 8-50 Frames. 
115 Volt AC 60 Cycle, Synchronous Motor, Single Phase. 
220 Volt AC 60 Cycle, 3 Phase, Synchronous Motor. 


{nimation Motors for Cine Special, Maurer and Mitchell Cameras. 
Motors for Bolex and Filmo Cameras. Time Lapse Equipment. 


NATIONAL CINE EQUIPMENT, ine 


20 West 22nd Street 


New York 10, N. Y. 


Below: Maurer Camera with Variable 
Speed motor and Tachometer 








Picrure-minpep Colorado Indians take 
an interest in Armand Denis’ equipmen 
Dodge color 
travel films (described belou 

TRAVEL ADVENTURE 
Dodge Division Sponsors New Denis 
Film on South American Adventures 
@ Armand Denis’ “wheels” series 
of adventurous travel films is roll 
ing again. 
known explorer-producer is bray 


during making of new 


This time the well 


ing the rugged mountains, treach 
crous jungles and head-hunting 
Indians of South America to film 
Wheels 
color and sound for the 
Division OF CHRYSLER CORPORA 
110N. He already has told the 
story ol 


{merica in 
Dove: 


{cross South 


pioneering automobile 
expeditions across two continents 
in Wheels {cross 
Wheels Across India 

Starting out from Guayaquil, 
May, 


with his twin sons and a group of 


{frica and 


Ecuador, early last Denis 
film technicians, pointed the noses 
of their Dodge sedan, panel truck 
and power-wagon towards Rio de 
Janeiro, a year and a continent 
away. Lhe 
far, has taken the mountains and 


motor caravan, thus 


jungles in fine style. 
Che mobile explorers have fasci 
nating experiences to relate. 

In Ecuador, the Denises camped 
for two weeks among the weirdly 
painted Colorado Indians. These 
South American aborigines paint 
their bodies a vivid vermillion 
with a trec 
When 
hardens, their hair looks 
and feels like a hard, durable hel 


met. 


and load their hair 
derived dye called achiot 
the dye 
lo complet the color 
scheme, their teeth are black, the 
result of chewing a certain type 
of leat. 
Denis has 


The 


our spotlights, ow 


written of them, 


Indians were fascinated by 

radio tele 
phones, the cameras and sound 
recording equipment; a ride in 
the power-wagon was the greatest 
reward we could offer them for 
their cooperation in our moving 
picture work.” 

The head-hunting Jivaros were 
something else again. They o« 
cupy a large territory on the Ecua 


dor-Peru border amid almost in 
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accessible jungles. However, in 
spite of fearsome tales, Denis 
and his fleet of Dodges powered 
their way to the land of shrun- 
ken heads. They were lucky. In 
the first Jivaro house they came 
io, they found an old man dy 
ing of a poisonous snake bite. 
\fter doctoring the swollen leg, 
the jungle-roving film producers 
were rewarded with a look at the 
old Indian's most prized posses- 
sions, two shrunken human heads 
the size of a man’s fist. 

Since the Denis expedition ten 
tatively ends at Rio in May, a re 
lease date has not vet been sched 
Wheels Across South 
However, the 4,000 
Dodge dealers who will be the first 


uled for 
dmerica,. 


to see the film can look forward to 
viewing a generous slice of a beau 
tiful and fantastic continent 


Chicago Tribune Film on Books in 
Wide Demand Among Industry 

@ The Cuicaco Trisune’s book 
publishing and marketing motion 
picture, A Book Goes to Market, 
has evoked an unexpected rental 
demand. Originally, the twoveel 
color film was produced to be the 
newspaper's contribution to the 
American Booksellers’ Association 
convention held in Chicago last 
May. 

However, several people in 
quired about showings after they 
had seen it at the convention. 
[his started a rush for the film, 
which now has been shown to 28 
book publishing, retailing, and 
educational group: with a total 
7,000 persons. In 
cluded in this list are numerous 
schools as well as the Chicago 
firms of Carson Pirie Scott & Co., 


audience of 
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PATHESCOPE PRODUCTIONS 


580 FIFTH AVENUE, NEW YORK 19, N. Y. 
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The Fair Store, and A. C. Me- 
Clurg & Co.; Bruce Publishing 
10. of Milwaukee; New York's 
Publishers’ Ad Club, Macy's Book 
Fair, the New York Booksellers’ 
League and the Women’s Nation- 
al Book Association. 

New York requests for bookings 
are handled by Howie Emrich of 
the paper's New York advertising 
othce. 

Lederle Laboratories Sponsors Film 
on Sulfa Treatment of Livestock 

@ How a new and potent sulfa 
drug can be used in the treatment 
of livestock diseases is shown in a 
new color film produced by the 
Princeton Film Center for the 
LeDERLE LABORATORIES DIVISION 
OF THE AMERICAN CyANAMiID Com- 
PANY. 

Che 25 minute film, Sulmet Sul- 
famethazine in the Treatment of 
Livestock Diseases, first describes 
the properties, manufacture and 
application of sulfa for veterinary 
use. Then, to show the practical 
application of the drug, the film 
illustrates symptoms and the new 
sulfa cure for some of the more 
common diseases of horses, pigs, 
animation 
the characteristics of the new drug 
are compared with other sulfa 
drugs in maintaining effective 
blood level 
means of overcoming bacterial in- 
fections. 


sheep and cattle. By 


concentrations as a 


The film is available to veter- 
inarians and farm groups through- 
out the country. East of the Rocky 
Mountains, prints may be ob- 
tained from the Lederle Labora- 
tories Film Library, 30 Rocke- 
feller Plaza, New York 20; west 
of the Rockies, from the labora- 
tories at 714 S. Hill St., Los An- 
geles 14. 

Print of Canadian News Review 
Sealed in Cornerstone of School 

@ A print of Canadian Headlines 
of 1948, a new ASSOCIATED SCREEN 
News, Lip. release, has been set 
aside for posterity, The film, 
sealed in a water-and-air-proof 
container, has been embedded in 
the cement cornerstone of a voca- 
tional guidance school for crip- 
pled children in Toronto. What 
posterity will see when they break 
open the cornerstone and view 
the film is a pictorial record of 
important news events which hap- 
pened in Canada and to Cana- 
dians the world over in the an. 
cient vear of 1948 A.D. 


EDITORIAL POSTCRIPT 
P.S. News of vour new film re 
leases in Business SCREEN reach 
than 10,000 executives in 
business and industry. 


more 
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Electro-Paint Film's New Approach 
@ Electro-Painting, a recent in- 
dustrial film release, uses an inter- 
esting technique to show how 
Ransburg Electro-Spray has re- 
duced the cost of product coating 
almost 50%. The camera, and the 
film audience with it, visits fifteen 
plants which manufacture a vari- 
ety of products. In each plant the 
old and the new painting process 
is described. Actually, the maga- 
zine symposium is here transferred 
to the screen. Color and sound 
help dramatize this film story of 
“industry's super paint brush.” 


Garment Maker's Case History 

@ Millions of work garments are 
manufactured every year, and in 
their new color sound slidefilm, 
Music to Your Ears, Biur Bett, 
Inc. describes all the skill and 
care that go into their produc- 
tion. Produced by Sarra, Inc. and 
handled by N. W. Ayer and Son, 
the 22 minute Kodachrome film is 


a case history of work garment 





NEW 16MM MOVIOLA 
Model LP 


Picture area 
2”°x2%”" 
also 
available 
with sound 
equipment. 


Write for literature and prices on our 
complete line of 16mm and 35mm editing 
equipment, which includes: film viewing 
machines, sound readers, synchronizers, 
differential gear rewinders, rewinders 


MOVIOLA Manufacturing Co. 
1451 Gordon St., Hollywood 28. Calif. 





Process your 
Ansco Color Movies! 
Complete equipment, chem- 
$99.00. 


Laboratory equipment lists free. 


MOGULL’S 


68 West 48 St., New York 


icals, instruction 
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manufacture in the factories of 
Blue Bell. The picture is designed 
for company dealers and distribu- 
tors. 


Industrial Engineering Questions 


Answered by Chicago School's Film | 
ENGINEERING | 
Cotece of Chicago has answered | 
“What is industrial | 


@ The Inpustrial 
the question, 


engineering?’ with a 16mm color 


and sound motion picture, Mighty | 
Designed for the general | 


Labors. 
public, the film explains in non- 
technical language modern con- 
trols essential to economical pro- 
duction. careful dem- 
picture clarifies 
the functions, principles and prac- 


Through 
onstrations, the 


tices of time studies, methods en- 
gineering, job evaluation, plant 
layout, process charting and wage 
incentives. The picture also shows 
how the application of these tech- 
niques plays a vital role in bring 
ing about a better way of life. 
Twenty-four major business and 
industrial firms collaborated on 
the production. Included in this 
Marshall 
Company and the Carnegie-Illi- 
nois Steel, Chrysler 


Zenith Radio corporations. 


group were 


Nine- 
ty scenes were shot in the plants 
of these cooperating companies. 

Prints of the film are 
without 


available 
charge from 
Engineering College, 3309 W. 


Washington Blvd., Chicago 24. 


Inter-Racial Problem in Medical 
Care Discussed in Timely Film 


@ Firm Pustisuers, INc. has re- 


leased a new 10-minute film, The | 


Sydenham Plan, produced by The 
World Today. The background 
for the picture is America’s first 
inter-racial hospital, Sydenham, in 
Harlem. 

The Sydenham Plan explains 
how racial 
prives 


prejudice often de- 


patients of desperately 
needed hospital care. Likewise, 
internes and nurses are 
frequently thwarted in their at- 
tempts to obtain necessary hos- 
pital training and practice. Sy- 
denham Hospital has blazed a 
community 
opening its doors to patients and 
medical professionals of all races 
and creeds, 


doctors, 


trail in service by 


The story of this picture is one 
which needs telling. For Syden- 
ham’'s achievements deserve emu- 
lation in many other cities of the 
nation. However, the low key 
lighting, the musical dirge accom- 
paniment and the bitter voice of 
narrator Jose Ferrer create a des- 
pairing note that does little serv- 
ice to the Sydenham plan or the 
idea it represents. 
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Industrial | 


THEATER-QUALITY 
PROJECTION 


BRINGS YOUR FILMS 


NEW 
PUNCH and CLARITY 


Why handicap your im- 
portant v “sie: presenta- 
tions with fuzzy, distract- 

Reg. U.S. Pat. Off. ing projection? Take a tip 

from America’s top theater men . . 

specify Da-Lite Crystal- Beaded 

Screens... Seven popular models .. . 

portable .. . hanging .. . or stand . . . to 

meet every need. Ask your dealer to 

demonstrate Da-Lite. The screen with a 

professional background. See what 

theater-quality projection can mean 
to you. 

FREE CATALOG answers your pro- 

jection questions. Write to: DA-LITE 

SCREEN COMPANY, 2703 North 

Pulaski Road, Chicago 39, Illinois. 

hbiai EATER 


~ THEATER, 
ay LITY, 


yer rytytanss 
America's wiakes for 40 Years 


THE PICTURE KING 
. Styled 
to stand out! The ultimate in 


Engineered to stand up. . 


portable screens. 7 sizes from 
45” x 60” up. 


DA-LITE SCREENS 





PHE PRODUCTS AND SERVICES ADVERTISED IN THESE PAGES 
REPRESENT THE “BLUE CHIPS” OF AUDIO-VISUAL INDUSTRY 


nder ready 
Palco mmm aal: 

ts beauty 
projected on 


the screet 


GoldE Manufacturing Co. 
1220-M WEST MADISON ST , CHICAGO 7 


In prosection 


DEALERS EVERYWHERE 
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Projection Training Classes for 

Bell System Employees Inaugurated 
@ In preparation for a more ex 
tensive use of audio-visual aids in 
training employees, the Bett Sys 
reM has inaugurated a projection 
ist training program. In classes 
at the company’s various plants 
in the northern Calilornia area 
chosen Bell workers are instructed 
in the handling of modern 16mm 
sound motion picture projectors 
Also taught are the clements ol 


good showmanship, acoustics 


screen placement for maximum 
audience benefit and cflective 
methods of supplementing visual 


tools with discussion programs 


Conference Series on A-V Training 
Offered by City College of N. Y. 
@ Crry Comtece oF New Yorn 
is offering a new conference series 
on audio-visual aids in training 
beginning February 15th 

In a recent survey of the train 
ing needs in business and mdus 


| 


trv, 3! > ol the re spondeiits indi 


cated that they are now ‘using 
tudio-visual aids in their training 
programs, In view of the increas 
ing interest: im the use of these 
new techniques in training, City 


College 


experts from the 


worked with a panel ol 
personnel ce 
partments of some ol the largest 
industries in the country to set up 
this new conlerence series 

I he registration fee tor cach 
series is $45, which includes regis 
tration, library ind laboratory 
costs. Veterans may register under 
the GI Bill on the 
ol a certificate of cligibility from 


their local Veteran's Administra 


presentation 


tion. Others should include with 
their application a check on 
money order made payable to th 
Bursar, C.CLN.Y 

Church-Craft Pictures Host at 
Church Market Discussion Session 
@ CHuurcu-Crarr Picrurrs, St 
Louis producer of religious films 
and filmstrips, was host at the 
recent Chicago luncheon attended 
by kev 
field and a representative the 
Council of Rel 
\mone the chiet 


audio-visual problems discussed 


personnel in the visual 
International 


gious Education 


were possible courses of coopera 
tion tmong manulacturers pro 
ducers, editors and church groups 
Don Waite, executive-secretary ol 
the NATIONAL 
Visual 


master ol ceremonies at the meet 


\SSOCIATION or 


EpUCATION DEALERS, Was 


Ing By common consent another 
meeting was scheduled tor carly 
1949 
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TELEPHONE 


WORKERS LEARN PROJECTION 





NortH CAuirorRNiA Bev System employees ave going to projectionist 
training classes being conducted in that area by Doris Taylor (left), 
{dministration Department Pacifu Pele phone Telegraph Co 








e What ever 

your target 

may be..More 
Sales..Faster Job 

Training or Better 
Public Relations our 
planned Visual Programs 





assure accurate results... 


Rockett Pictures, Inc. 


CREATORS OF 


GUIDED fclm MISSILES 


FOR NEARLY A QUARTER OF A CENTURY 
6063 Sunset Blvd. - Hollywood, Calif. 


Sound Recording Studio on Wheels 
Built for Princeton Film Center 


@ A sound recording studio on 
wheels is the newest addition to 
the PRINCETON FILM CENTER'S mo 
bile production unit. Custom- 
built for use in isolated areas, the 
sound unit is equipped to record 
on film, disc or tape without de- 
pendence on any outside sources, 

Equipment housed in the sound 
recording truck include a dual 
purpose Western Electric “300” 
sound system which records di- 
rectly on cither 35mm or 16mm 
film, a Fairchild acetate recorder 
and a Brush magnetic tape sound 
recorder, While the three sound 
svstems are designed for use in a 


Souxnp RecorpiInc Srupio on wheels is 
the latest equipment added by Prince 


ton Film Center, eastern producer 


mobile unit, all may be removed 
for studio operation After using 
the mobile unit on their Venezu- 
clan productions, the Center in- 
tends to uSe the recorders on do- 


mestic assignments. 


Bell & Howell Expands Microfilm 
Division With New Regional Setup 
@ Th 


Howett Company for expanding 


plans of the Brett AND 


its microfilm division began to 
take concrete form this month 
when a new office for this depart 
ment was opened in San Francis 
co. Another microfilm office ts 
scheduled to open soon in Detroit 
Eventually, the firm hopes to ex 
tend this division into all the lead 
country. Will 
Roberts is director of the growing 


ing cities of the 


department. 
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Harry D. Kows (left) of Esso and Chair 
man of the API Committee on Training 
congratulates Gordon L. Hough of Filn 
Counselors on recent film survey. (See 
below ) 

American Petroleum Institute Issues 
Catalog of Films for Training Use 

@ Aware that films have evolved 
into an extremely efhcient educa 
tional and training medium, the 
AMERICAN PETROLEUM INSTITUTI 
of New York undertook a com 
prehensive motion picture and 
\ CATALOG OF 
FitMs APPLICABLE TO PETROLEUM 
REFINING TRAINING is the result 


slidefilm survey. 


While giving an up-to-date report 
and analysis of motion picture 
activity in the oil refining field, it 
also paves the way to greater us¢ 
of audio-visual aids in the petro 
leum industry. The new catalog 
should prevent subject duplica 
tion in future refining films. 

An important addition to the 


KODACHROME 


Slide and Filmstrip Duplicating 


FILMSTRIP PRINTING MASTERS 
2x2 TO 2x2. 
REDUCTIONS FROM SHEET FILM 


KODACHROME 8x!i0 OR SMALLER 
TO 2x2. 


For Quality Prices and Full 


Particulars Write or 


Call CUmberland 31666 


MAYFIELD LABORATORY 


2822 WEST VALLEY BLVD. ALHAMBRA, CALIF. 





Type Titles 


...a small item in the 
cost, but a big factor in 
the appearance of the 
finished production. 
THE KNIGHT STUDIO 


341 EAST OHIO STREET - CHICAGO 11 
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usual alphabetical listing of the 
films is a section on the utiliza 
tion and exhibition of films. A 
complete source index and geo 
graphical list of film libraries is 
also included. The catalog, which 
lists’ a total of 1,400 films useful 
to the petroleum field, is available 
to the public for $3 per copy. 
Address American Petroleum In 
stitute, 50 W. 50th St.. New York 
20, for further information. 


National Electrical Manufacturers 
Lists Films for Electrical Field 

@ The 1948-49 edition of Nema 
Movie Guipe to Fitms or Exerc 
PRICAL SIGNIFICANCE furnishes an 
extensive list of training and de 
scriptive films in the field of elec 
tricity. Compiled by C. A. Winto1 
and published by the Nationa 
ELECTRICAL MANUFACTURERS As 
SOCIATION, the catalog lists the 
films and their descriptions in al 
phabetical order and includes a 
handy appendix of producers and 
distributors mentioned in the cap 
sule reviews. 


Film Council of America Offers a 

Community Film Forum Pamphlet 

@ How to Connucr a Commit 

nity Firm Forum, the latest how 
to-do-it_ pamphlet issued by the 
Firm Councit. oF AMERICA, tells 
how l6mm films can best be used 
to launch group discussions. Val 
uable pointers are also given on 
film selection and evaluation. ‘The 
pamphlet, which sells for 15 cents 
and is available from the FCA, 
Roper? H. 
SCHACHY, director of the bureau 


was prepared by 


of information and program sery 
ices at the University of Wiscon 
sin. 


New Post Catalog of Sound Films 

@ A new catalog of 16mm sound 
motion pictures has been an 
nounced by Posr Picrurres Cor 
Every Post-distributed 
film is described in the new book, 


PORATION 


including William Cameron Men 
vies’ latest productions and the 
company’s Monogram program of 
36 feature pictures. Copies may 
be obtained by mailing a request 
to the company, 115 W. 45th St 
New York 19. 


Film Publishers Lists Filmstrips 

@ Film Publishers, Inc., 25 Broad 
Street, New York 4, has issued a 
new catalog of filmstrips dealing 
with international relations, na 
tional affairs, intergroup relations 
and family relationships. 


Sports Film Guide Still Available 
@ With 
popular 


stocks dwindling, the 
1948-49 Sports Film 
Guide is still available at 25« 
from BusINEsSs SCREEN. 
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. fuindler & arefifee 


2201 BEVERLY BOULEVARD - 





SARRA; 
Inc. 


NEW YORK 
CHICAGO 


HOLLYWOOD 


Spindler & Sauppe now offer the 
new 25th ANNIVERSARY 2x2 slide projector 
for those who need larger, more brilliant images 
Advertisers, lodges, lecturers and schools will wel- 
come this versatile projection equipment. Automatic 
slide changing and remote control can be added 
with the famous “‘SELECTROSLIDE” unit. The com- 
pact 25th ANNIVERSARY model features 300 to 
1000-watt illumination; 3” to 12” lenses without 
changing condensers; powerful, new design channel- 
cooling system for lamp, condensers and slides; 
plus quiet, efficient operation. 
Write for descriptive literature. 


Manufacturers on 
SELECTROSLIDE AUTOMATIC 
PROJECTION EQUIPMENT 


DS ANGELES 





ee eee 








i ia ay PICTURES 





Rospert CLAYTON MCKEAN 


Robert C. McKean, Pioneer Presi- 
dent of Caravel Films, Succumbs 
@ Ropert CLAYTON MCKEAN, 
president of CarRavet Fitms, IN¢ 
producers of industrial and edu 
cational motion pictures, died De 
cember 16, 1948 in his home at 
1165 Fifth Avenue, New York. His 
age was 58 

Mr. McKean was born in New 
York, attended Stevens Institute 
of Technology, and was later grad 
uated from Columbia University 
After graduation, he went to the 
United States Naval Academy at 
Annapolis to take special courses 
during the first World War and 
subsequently served in the Navy 
during that war as a lieutenant, 
senior grade 

After the war, Mr. McKean 
worked for a while for 
wood & 


Under 
U nderwood photogra 
phers, and then joined the Caravel 
firm, a pioneer in its field. He was 
its president for more than twenty 
five years and during that period 
Davip I. Pin 


cus—who succeeds him as presi 


he and his partner, 


dent—built up the Caravel firm 
to one of the top places in the in 
dustry 

He leaves his wile, Mrs. Thelma 
Chandler McKean, 
Frank and Calhoun 


and two sons 


EASTERN CHANGES 


Flory Films Occupies New Quarters 
@ Frory Fitms, Inc. has moved 
into new quarters at 303 East 7 Ist 
Street, New York, 21, it was an 
nounced by JOHN FLory, presi 
dent of the firm. Formerly, the 
organization was located at 170 
East 80th Street 


Julian Roffman Joins World Today 
@ JULIAN RorrMan, formerly film 
producer for the Canadian Army, 
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avy and Air Force, has joined 


a Worwtp Topay, INC., as pro- 
ducer-director, Roffman recently 
completed Operation Weather 
proof, a commercial film for the 


Insul Mastic Corp. 


Herman Land to Frederic House 
@ Herman W. Lanp has joined 
the editorial staff of 
Houser, IN« 


FREDERIK 
, producers of audio 
visual media. He was formerly 
radio director of Kircher, Helton 
& Collett, Inc. of Dayton, O. 


Films for Industry Names Righter 
@ Brewster RIGHTER has accepted 
the position of vice-president in 
charge of sales with Firms For 
INpDUsTRY, IN¢ In this capacity, 
he will handle television accounts 


as well as regular 16mm industrial 
motion picture sales. A Navy vet- 
eran, Righter formerly was asso- 
ciated with Continental Can Co. 


William Nelson to Pathescope, N. Y. 
@ Wittiam M. NELSON, commer- 
cial and educational film produc 
er, has joined the staff of Patue- 
SCOPE PRODUCTIONS in a client serv 
ice capacity. During the war, he 
was chief of the OWL Photograph- 
ic Section, 


Joins Film Counselors Editorial Unit 
@ jJoserpn P. Brinton III has 
joined Fitm Counsevors, New 
York consulting firm, as an edi- 
Formerly, he was 
a public relations officer for the 
American Field Service in Italy. 


torial associate. 





QUALITY PRINTING 


TOP COLOR AND DEFINITION 


(Since 1936) 
With Complete Safety to 
Your Master Film 


KODACHROME DUPLICATES 


Direct from the original 


Single Run 


"A" and "B" Printing 
WITH EFFECTS 


MASTERCOLOR PRINTS 
From which multiple high 


quality prints are ob- 


tained at a lower 


cost per 


print 


“Fastest Service Consistent With Quality’ 


W. A. 


PALMER FILMS, INC. 


Originators of the Magnetrack System 


40 FREMONT STREET, SAN FRANCISCO 5 








Parlet Opens Studio in Baltimore 
@ Parter Propuctions, INC. is 
now operating a studio at 12 West 
22nd Street, Baltimore, with com- 
plete facilities for the production 
of industrial motion pictures. 
George Bonwick New Pictorial Chief 
@ The newly-elected president of 
PicrorRiAL Fits, INc., 
]. Bonwick. 


is GEORGE 
Formerly, he served 
the company, a subsidiary of 
Pathe Industries, in the capacity 
of vice-president and director, 
Crawley Films Opens in New York 
@ CRAWLEY Fitms, Lirp., of Otta- 
wa, is now represented in New 
York by Wittiam H. Witson, 
vice president of INTERNATIONAL 
Associates, 27 East 38th Street. 
Wilson was formerly in the mo- 
tion picture department of J. 
WALTER THOMPSON, 

Crawley has also opened a new 
ofhce at Toronto in the Hermont 
Building, 21 Dundas Square, 
STEWART REBURN is manager. 
Princeton On Venezuela Location 
@ The Princeton Fitm CEnreR 
is producing two documentary 
films in the 
gions of Venezuela. According to 
NorMAN Martuews, head of the 
Center's production department, 


remote interior re- 


the Princeton camera crew is us- 


ing special, custom-built, mobile 
equipment to assure a top-quality 
Although the 


being made 


production job. 
films are primarily 
for Venezuelan distribution, 
Mathews intimated that eventual- 
ly English language versions may 
also be made for release in the 
United States. 
CANADIAN BRIEFS 
Sponsors Film Award Series 

@ Canadian producers this month 
set their sights on a new series of 
film awards sponsored by the 
CANADIAN ASSOCIATION FOR ADULT 
Epucation. In the non-theatrical 
film field, two awards will be giv- 
en, one for live action and one for 
Other awards 
will be given for the best theatri- 


animation films. 


cal production, the most impres- 
sive amateur film, and any espe- 
cially deserving film that does not 
fall within the other 
The awards are being sponsored 


categories. 


to recognize Canadian creative ef- 
fort and to raise the standards of 
Canadian film) production, 


PRODUCERS: MIDWEST 


Spinn & Associates in New Studio 
@ SPINN AND Associates, INC., ani- 
mation studios, have recently 
moved to 823 South Wabash Av- 
enue, Chicago 5. Formerly, they 
were located at 178 North Wacker 
Drive in this midwest center. 
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IRENE OLICK 
Joins Jam Handy Creative Staff 


@ IRENE OLIck, radio writer, has 
joined the writing staff of the 
JAM HANby ORGANIZATION, accord- 
ing to JOHN Faricy, script chief. 
Formerly, she worked in the script 
writing department of radio sta- 
tion WJR in Detroit, 





Joun C. BANCROFT 


To Film Division of Frank Lewis, Inc. 





Reid H. Ray Names Woodworth 
@ Due to the increased production 
Rew H. Ray Fitm 
INpustries, E. R. WoopwortH has 
been appointed to the company’s 
writing staff. For 
Woodworth was associated with 
COMMODORE PRODUCTIONS as exec- 


activities at 


several years, 


utive writer-producer specializing 
in transcribed radio features. He 
also has handled publicity and 
advertising for Cormir ENTER 
PRISES in New Mexico. 

THE WESTERN SCENE 


Alexander Film Holds Sales Session 
@ Fifty-one field representatives 
of the ALEXANDER Film COMPANY 
gathered together at 


firm's 
home offices in Colorado Springs 


the 


for their annual sales convention 
carly this month. The salesmen 
were briefed on the company’s 
syndicated library service for the- 
aters, which 


than 7,000 ready-made theatrical 


now contains more 
advertising playlets which cover 
fifty-two lines of \lex- 
ander is one of the country’s large 
producer-distributors of theater 
screen advertising. 


business. 


All-Scope Pictures in New Offices 

@ To acquire more office space 
for his expanding company, Gor- 
DON S. MircHectt has moved his 
film production firm, ALL-Scopt 
Picrures, INc., to the Yucca Vine 
Building, 6305 Yucca St., Holly- 
wood 28, Calif. During 1948, All- 
Scope produced commercial and 
educational films for the United 
States An the American 
Legion, Army Signal Corps, 
Union Oil Company, California 


Force, 


Prune and Apricot Association 
and the California State Dairy 
Industry Advisory Board. 








@ FRANK Lewis, INCORPORATED, 
Chicago, has announced the addi- 
tion of JoHN C. BANCROFT to its 
industrial film division. 

Mr. Bancroft, a graduate engi 
neer, was associated with the Per- 
fect Circle Corporation, Hagers 
town, Indiana as the technical 
writer for the Sales, Advertising 
and Engineering Departments, 


Wayland Boles Adds Film Division 
@ WayLanp Borers has added a 
motion picture division to his 
Ipeas-IN-AcTION, a merchandising 
counseling organization located in 
Dallas, Tex. The new film pro- 
duction group will specialize in 
television and merchandising pic- 
tures for video stations and indus 
tries in the Southwest. 
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From Production to Projection 


BODDE SCREENS AND PROJECTORS 
PROVIDE YOUR ANSWER 


A must for: 
Television, Motion Picture and Still Photographers Studios. 
Translucent Screens, Automatic Slide Projectors for Spectacu- 
lar In and Outdoor Projected Advertising. 





Th e Wodde 1, Compan Y 


9130 Exposition Drive, Los Angeles 34, Calif. 


Please write for details 
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Business Screen is 2 XC UTIVE 


Frank Rogers, Jr. Appointed As a 
Vice-President of Ampro Corp. 

@ FRANK B. Rocers JR. has been 
appointed vice-president and = as 
sistant sales manager of the AMPRO 
Corporation, Formerly the com 
pany's eastern division manager, 
Rogers will continue to carry on 
operations from the New York 
othce of the firm, 

\ veteran of ten years service 
with the Ampro organization, 
Rogers handled important liaison 
work with the armed forces in 
connection with sound equipment 
used for training programs during 
the war. Before he came to Am 


pro, he was associated with the 





FRANK B. Rocers, ]R 


sales and installation divisions ol 
35mm equipment manutacturers 
For a time he also produced edu 


cational films 


Craig Signs Major |6mm Film Deals 
@ Exclusive 


the l6mm 


right to distribute 
Embro Pic 
Film 


Lelevision High 


films ol 
tures, Pictorial Films, Ine 
Highlights and 
CRAIG 


lights was obtained by 


NAMED TO EXECUTIVE OFFICES 





Wittiam FE 


ROBERTS 
Secretary, Bell & Howell Company 
Movit 
contract, signed by Bitt Brown 
of Embro and Pictorial, MARTIN 
Ross of Film and TV Highlights, 
and T. R. Crate, stresses distribu 


Suppty Company The 


tion rights of entertainment films 
and 16mm prints of mayor studio 
releases 

According to Craig, “This ar 
rangement makes possible for the 
first time a single source of high 
quality entertainment subjects fon 
dealer film libraries.” At the same 
time he added that the deal will 
probably boost the sale of motion 
picture projectors, since the new 
Craig film library will be able to 
home 


provide feature films for 


showings at very low rental rates, 


Victor Projectors Get Parents’ Seal 


@ Alter a series of extensive tests, 


Victor Animatograph projectors 
were awarded the PARENTS’ maga 
zine’s seal of approval. This gives 
the VictorR ANIMATOGRAPH Cor 
PORATION the right to use the seal 
on their projectors for one year 


The seal 


lested and Commended by 


bears the inscription, 


PARENTS Magazine Consumer 


Service Bureau.” According to 


Parents’ Institute, Inc., who be 
stow the seals annually, leading 
stores throughout the country 
have increased sales substantially 
through the use of the PARENTS’ 


seal 


CONTRACE SIGNATORIES al 
Sup} Compan vere (front roi to 
yr) Martin Ross, T. R. Craig and “Scott 
Brown standin Willis ( 


(, ree Bonwich 


AT BELL & HOWELL 





Scort Harrop 
Treasurer, Bell& Howell Company 


@ Lhe appointments of WittiaM 
E. Ropers, 34, as secretary and 
Scorr Harrop, 38, as treasurer of 
the Been & Howe nt 
continues the 


COMPANY 
“youth movement” 
initiated with the recent appoint- 
CHARLES 
HARTING Percy as president last 
month. Mr. Roberts 
assistant treasurer since 1946 


ment of 29-year-old 


served as 


B&H Direct Mail Campaign Honored 
by 1948 "Best of Industry" Award 
a The results of the Bru AND 
Hower. Company's well-planned 
direct mail advertising campaign 
were so cflective that the Chicago 
manufacturer of precision motion 
picture equipment has been pre 
sented the 1948 “Best of Industry” 
direct mail award bv the Direct 
Mail Advertising Association, Inc. 
Especially considered in’ making 
the award 


were the results 


achieved. Margaret Ostrom. is 
sales promotion manager. 
Samples of the BKH campaign 
will be an outstanding feature in 
a DMAA exhibit which is sched- 
uled to tour the United States 


and Canada. 


Heads Victor Offices in Capital 


@ KALMAN Speciericn will head 
a new Washington, D. C, sales of 
hice for the Victor ANIMATOGRAPH 
Corporation. He will act as the 
company’s liaison man in deal- 
ings with federal government de 
partments and agencies, the 
Army, Navy and Air Forces. In 
addition to these duties, he will 
also maintain contact with photo. 
graphic 


dealers in Washington 


and the surrounding area 
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fbove: Natco’s new Chicago plant 


Enlarged Chicago Plant Facilities 
Are Provided for Natco, Inc. 
@ Narco, INc., manufacturers and 
distributors of 16mm sound film 
projectors, has moved into new 
and more spacious quarters at 
1401 W. North Ave., Chicago 39. 
The huge four-story building, now 
the company’s new home, fronts 
the entire length of a long city 
block and is situated on a 15-acre 
industrial site. Total production 
and ofhce space exceeds 325,000 
square feet. 
Well-equipped with — specially 
designed tools and machinery, the 
new plant represents principles 
of projector manufacturing devel- 
oped through many years of con- 
tinuous research. According to 
Ray Myerson, general manager of 
the company, the additional space 
and more effective working facili- 
ties will permit Natco production 
to keep pace with spurting sales. 


THESE NAMES MAKE NEWS 


@ A. G. Bere has been appointed 
regional I6mm_ sales representa- 
tive for the RAbpIio CORPORATION 
or America in the-Dallas, Tex., 
area. His office is located at 1907- 
11 McKinney Ave., Dallas. 

WessLey RICHARDSON was named 
San Francisco sales representative 
for the ScREEN ApeTre EQuIPMEN1 
CorPORATION. WALTER BILDER- 
BACK and ALAN SNYDER were as- 
signed to the company’s Los An- 
geles office, while C. Mitter Mc- 
CLANAHAN, operating out of Port- 
land, was appointed sales man- 
ager for the Oregon and southern 
Washington territory. 

E. L. Dopson was chosen by the 
Victor ANIMATOGRAPH CORPORA- 
110N to manage Projection Serv- 
ice, exclusive Victor distributor in 
Louisville, Ky. 

From Buenos Aires this 
month VictoR ANIMATOGRAPH re- 
ceived a request for one hundred 
projectors to be used in Argentina 
schools. 

Dr Very is looking forward 
to an exceptionally prosperous 
year, for the company holds large 
government orders for the Super 
16 projector; it recently entered 
the educational field with a 31- 
pound l6mm sound projector. 
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%& WITH INDUSTRIAL FILMS increas- 
ing in quantity and quality ever 
since the closing months of 1948 
when this business took a sharp 
upturn, national and regional 
companies are equipping local 
dealers with new lightweight, 
streamlined models of all types of 
projection equipment. 

standards in the 
sound = slidefilm line 
appeared to be the only retard 


Unresolved 
automatic 
ing influence in an otherwise 
bright marketing picture. Some 
buyers reported hesitancy in this 
held, although improved equip- 
ment was tempting many others. 


New General Electric Projection 
Lamps Aid to Brighter Pictures 

@ Brighter, more consistent illu- 
mination for 16mm _ projectors is 
available recent dis 
coveries by researchers of GENERAI 
Evecrric’s LAMP DEPARTMENT at 
Nela Park, Cleveland, O. After 


vears of effort, a successful method 


because of 


of mechanically forming the com 
plex filaments used in projection 
lamps has been devised. 

Until now, the filaments, which 
contain ten separate coils of fine 
formed by 
girls especially chosen for their 
aptitude for this type of work, A 
skilled worker, however, was able 


tungsten wire, were 


to form f&laments for only about 
80 projection lamps in one day. 
The new, precisioned, mechanical 
forming of the filaments not only 
ensure better light maintenance, 
but also more uniform perform- 
ance during the life of the lamp. 

G-E projection lamps now be- 
ing constructed the new way in- 
clude the 1000 watt lamp, No. 
IMT12P, rated at ten hours, for 
use in 16mm projectors; the 750 
watt lamp, No. 750T12P, rated at 
25 hours, for use in both 8mm 
and 16mm projectors; and a 500 
watt lamp, No. 500T10P, rated at 
25 hours, for use in 8mm_ projec- 
tors only. 


New Lames vs Otp: lhandformed fila 


ments of former GE lamps (left) shown 
beside new 
(right) with improved design. 


machine-formed filaments 





NeW PRODUCTS 





AUDIO-VISUAL EQUIPMENT FOR 


Beseler Company Markets Model 
OA4 Improved Opaque Unit 


@ The new opaque projector, 
Mopvet. OA4, marketed by the 
CHARLES BEsELER COMPANY, fits 


well into the equipment scheme 
modern business conference 
Phe large projection area 
model-—10 x 10 inches 


allows the operator to show an 


ol a 
room, 
of the new 


814 x 11 inch page horizontally as 
Anothet 
able feature is the pair of loose 
leaf holders for 81% x 11 inch copy 
into the 
new projector, Holders for other 


well as vertically. dlesir- 


which can be inserted 
size pages are also available. 

Weighing approximately fifty 
four pounds, the opaque projec- 
tor measures 1214 by 22 by 23 
inches and accommodates two 500 
watt projection lamps cooled by 
a 115 volt Universal AC or DC 
motor-driven fan. It is also fitted 
with a 22 inch focus, low reflec 
tance, coated objective lens, 4 
inches in diameter. The OA4 sells 
for $285. 


Forway Enters Low-Priced Field 
With Model 10A Sound Projector 
@ With its new Mover 10A sound 
projector, the Forway Corprora- 
rion has entered the low priced 
projector field. The 10 watt, 1000- 
cycle machine possesses a gear- 


driven mechanism, an {/1.6 coat 





Model 10A Projector 


Forway 


ed lens, and 750 or 1000 watt pro- 
jection speeds for sound or silent 
operation, The unit sells for $345. 

\ special device prevents the 
film from being “chewed up” if 
the loop is lost during projection; 
also, the loop may be readjusted 
while the machine is still operat- 
ing. According to the manufac- 
turer, the new projector will op- 
erate perfectly even when placed 
on its side. 

Other features of the LOA For 
way include an emulsion-resistant 
gate and pressure shoe and a re 
wind mechanism which requires 
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only one operation to rewind the 
film. The use of magnesium alloy 
and other light but durable metals 
makes the projector one of the 
lightest in its price range. Since 
the entire casing can be lifted away 
in a matter of seconds by simply 
removing two hand screws, the 
projector is especially adaptable 
for quick repair, 


Deluxe Universal Slide Projector 

Redesigned by Kimac Company 

@ The newest version of the Kr- 
MAC DeLuxr UNIVERSAL slide pro- 
jector is sporting a new up-to-date 
design. Sleek and streamlined, the 
housing and base are now die-cast 
aluminum, finished in smart two- 
tone shades of green and antique 
bronze. A 300 watt lamp and three 
opucally polished 
condensers, one of which is heat 
absorbent, brilliant illu- 
mination with no harmful effects 
to film from the heat. The focal 
length of the new accessory lens 


ground and 


insure 


can be reduced from 8 inches to 
6 inches for larger images at con- 
siderably less than it costs to buy 
a new lens. 

The projector, manufactured 
by the Kimac Company of Green- 
wich, Conn., takes all popular size 
slides in a variety of mounts. Com- 
plete with lamp and one pair of 
carrier plates, the unit 
$69.50; with case, $85.00. 


costs 


DaLite Electrol Screen Larger 

@ Due to the addition of a new, 
extruded aluminum roller, Da- 
Lite SCREEN CoMPANY’s ELECTROL 
now available in all 
standard sizes up to 20 x 20 feet. 


screen is 


All Electrols are permanently in- 











stalled units and with average at- 
tention should last the life of the 
buildings housing them. The ball- 


bearing electric motor is oiled for 
life and needs little servicing. 















b 


Above; New Motor-Camera Assembly 


Variable Speed Motor Developed 
for Cameras by National Cine 

@ A new variable speed motor, 
fitted especially for Cine Special 
and Maurer cameras has been de- 
veloped by NATIONAL Cine Egup- 
MENT, INC. Designed with an eye 
for versatility, compactness, econ- 
omy and interchangeability, the 
new motor boasts a speed range 
of eight to fifty frames a second 
and variable speed which can be 
easily read by the cameraman on 
the tachometer facing him. The 
speed is determined by a mechan- 
ical governor and shown on the 
tachometer in frames per second. 

The new motor is a 115 volt 
AC-DC. Universal with variable 
speed and tachometer, Other mo- 
tors in its family are the 12 volt 
DC, variable speed with tach- 
ometer; the 115 volt, 60 cycle, AC 
single phase, synchronous; and 
the 220 volt, 60 cycle, AC 3 phase, 
synchronous. By means of a spe- 
cial adapter plate, any of these 
motors can be used on Maurer 
cameras. 

The 115 volt variable speed 
motor can be used on house cur- 
rent or on the lightweight bat- 
teries used by cameramen on loca- 
tion. The 12 volt motor is bat- 
tery operated, Batteries for this 
unit are obtainable, complete 
with self-contained charging units. 
The 115 volt single phase and the 
220 volt 3 phase motors are com- 
pletely synchronous with either 
film, disc or tape recorders which 
use synchronous motors. 


Bolex Shows New Kern Lenses 

@ A set of matched Kern lenses, 
designed especially for the Bolex 
H-16 motion picture camera, has 
(CONTINUED ON THE NEXT PAGE) 
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(CONTINUED FROM PRECEDING PAGE) 
been announced by the AMERICAN 
Botex Company, IN« The three 
lenses—the Kern Switar one inch 
{/1.4; the Kern Yvar three inch 
(2.5, and the Kern Yvar 15mm 
{ /2.8—are all coated and corrected 
for spherical aberration \n in 
teresting feature on the versatile 
one-inch Switar is the easy-to-read 
depth-of-field gauge which indi 
cates the depth of field in sharp 
focus at the aperture tor which 
the lens is set. Price of the Switar 
one-inch is $183.75; of the Yvai 
three-inch, $128.34; and of the 


Yvar l5mm, $78.75 


Variac V5 Transformer Performs 
As Dimmer for Preview Room Lights 
. \ LEPEEG Ue use lor a product not 
especially designed for the com 
mercial film field has been found 
by Business ScreEN. The product 
is a Vartac V5 transtormer, man 
ufactured by the GeNeRAL RaApDIO 
Company, Cambridge, Mass 

In the new model preview the 
atre just completed at BUSINESS 
Screen’s editorial headquarters 
building in Chicago, a Variac has 
been connected in the main feed 
line which serves all lighting out 
lets in the theater. Now, by a 
simple turn of the comparatively 
INEX PENsiVve rheostat, the “house 
lights” can be dimmed gradually 


ind effectively 


Radiant's New Screen Finder Out 

@ Newest version ol the RADIAN! 
SCREEN Finper has just been issued 
by the RADIANT MANUFACTURING 
CORPORATION This handy litth 
slide-rule device gives the user in 
lormation On proper screen types 
lor various projection needs and 
the correct audience capacity ol 
my eviven screcn It also solves 
such probl ms as best-suited screen 
sizes, correct distance trom screen 
lo proyecto and the most efhcient 


focal length lens for various needs 


Ready-Made Film Titles Offered 
@ The filmstrip and slide titles 
service formerly distributed by the 
BELL AND Howett COMPANY 1s 
now being handled by ‘Trrit 
Crarr, Chicago. New titles are 
featured against a variety of un 
usual background effects—lap-dis 
solve or wipe-off clouds, planes, 
venetian blinds, waves, fabric tex 
tures and rural, sport and winte1 
sccnes 

\ folder illustrating the vari 
ous backgrounds and showing a 
number of sample titles is now 
iWailable. For complete informa 


tion and prices, write to Little 


Craft, Dept. B., 1022 Argyle St., 


Chicago 40 
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PRODUCTS 


EQUIPMENT & ACCESSORIES FOR RECORDED SOUND 
Columbia Records Markets 7-Inch 
Long-Playing Microgroove Discs 

@ OF special interest to users ol 





Conversion of the playing 
arm to the new speed presents lit 


sound slidefilm equipment is the 
view projectors, manufactured by 
that they have mai 
keted a 7 inch long playing micro 
record that will play cessory cartridge with permanent 
long as conventional 10 or 12 inch 
records rotate at 33Vy revolutions regular pick-up 
per minute and cost less than con 
Masterworks sell for 90 cents; Pop Recordisc Adds Supertone Wire 

@ Surer- Tone recording wire has 
records, for 60 cents, been added to the product line of 
RecCORDISC CORPORATION, New 


LAMPS 


For all types 
of projectors 


is growing among sound slidefilm 


RADIANT 


RADIANT LAMPS 
Used by leading projector 
manufacturers 


ON PICTURE PRODUC 


ANT LAMP CORPORATION, 300 Jelliff Avenue, Newa 


OTION PICTURE PRODUCTION 








professional recording blanks. 
While the wire is precision-made 
of high-fidelity stainless steel, the 
spools are aluminum. A_ useful 
guide accompanies the package. 
An illustrated and descriptive 
catalog of the entire Recordise line 
of recording blanks, styli and 
playback needles can be obtained 
by writing to the company’s sales 
department, 395 Broadway, New 


York. 


Minnesota Mining & Mfr. Develops 
New Techniques for Magnetic Tape 
@ The MINNresota MINING AND 
MANUFACTURING COMPANY of St. 
Paul has developed a technique 
whereby the sound pattern on 
magnetic sound recording tape 
can actually be read by an oper 
ator. By merely dipping the tape 
into a solution of carbonyl iron 
and a quick drying solvent and 
letting it dry, the pattern shows 
up on the tape immediately and 
distinctly. Thus, the magnetic 
sound tape can be played back 
instantly and much costly produc 
tion time saved by monitoring 
while the recording is being made. 

Another useful feature of the 
new technique is that after the 
pattern on the magnetic sound 
tape has been erased, the same 
tape can be used over and ove 
again for any retakes. With a 
conventional photographic sound 
track, a new track must be used 
for cach retake. 


Crestwood Recorder Corporation 
Announces MagicTape Equipment 
@ Lhe new MacicTaprer recorder, 
manulactured by the Crestwoop 
ReCORDER CORPORATION, features 
a compact, high gain amplifier 
unit which faithfully reproduces 
the tull frequency range from 50 
to 8,000 cycles. Since the machine 
has double as well as single chan- 
nel recording, it can put a full 
hour recording on a standard half- 
hour reel. 

The recorder is simple to op 
erate. It has only three controls, 
the forward-stop-rewind, the re 
cord-or-play, and the tone-and 
volume. Reels can be threaded 
into the machine by merely drop- 
ping the tape into the slot. Re- 
wind time is less than 114 minutes 
for a half-hour reel. To prevent 
accidentally erasing while rewind 
ing the tape, the recorder’s auto- 
matic erasing device is equipped 
with a safety control. 

Measuring 18x1214x934 inches, 
the unit weighs 25 pounds includ- 
ing the microphone and an extra 
reel. Although completely self 
contained, output jacks permit 
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Macic Tarr RECORDER 


playing through a high fidelity ra 
dio amplifier, a P.A. system on 
auxiliary speakers. List price ol 
the MagicTape is $189.50. Addi 
tional information about the re 
corder can be obtained by writing 
to the company, 218 S. Wabash 


Ave., Chicago 4. 


Demonstrates Magnetic Cue Device 
for Print Control in Laboratory 

@ James A. LArseN, president of 
\CADEMY Fitms, demonstrated his 
magnetic cueing device be 
the Motion Pic- 
ture Arts and Sciences this month. 


new 


fore Academy ol 


Designed some months ago by 
Larsen and a partner, the new 
cueing method climinates many 


disadvantages of the regularly used 
into 
of original films to be 


process notches 
the 


printed. 


of cutting 
edgc 
It makes possible accu 
rate and easy control of necessary 
light changes, fade-ins, fade-outs 
and dissolves. 


Ask Yourself 


This Question! 





Why are more and more leading 
film laboratories using PEERLESS 
FILM TREATMENT on the prints 
they make? 

Because, for 14 years, no other 
method has given such positive life- 
long protection against all the 
hazards to which film is subject. For 
better showings, and for the longest 
possible print life 


make sure your 


prints are given the 


PEERLESS 
FILM TREATMENT 














FILM PROCESSING 
CORPORATION 
Office: 165 W. 46th St., New York 19 
Processing Plant: 130 W. 46th St., N. Y. 


PEERLES 





NUMBER 


VOLUME 10° 





RCA Introduces 45 RPM Records 
for the Long-Playing Program 

@ The RaApio CorpPoraATiON OF 
America this month marketed its 
version of the recording industry's 


latest wrinkle, the long-playing 
record. However, unlike Colum- 
bia’s LP, the new RCA Victor 


record is geared for 45 revolutions 
per minute. The record measures 
less than seven inches in diameter, 
which makes it especially adapta- 
ble for film libraries. 
Each record delivers up to 54 


storage in 


minutes of playing time per side. 
Phe record-changer is equipped 
with a large, 114 inch, red, plastic- 
which 
The 
spindle holds eight records and 


capped center spindle 


houses the drop mechanism. 


the drop mechanism is entirely 
noiseless. Only 5 grams of pres- 
sure is exerted on the records by 
the lightweight tone arm. Due to 
an up-raised “collar” around the 
label area, the records, when 
stacked, do not touch one another. 


$.0.S. Supply Corp. Installs a 
Film Layout in New York Hospital 
@ Beacon Hitt SANITARIUM in 
upstate New York has been high 
ly regarded for over ten years for 
its experiments in_ psychiatric 
treatment by “psychodrama.” Un- 
der noted Dr. Jacob L. 
psychiatric patients act out their 


Moreno, 


problems on a stage, frequently 
benefitting by partial or complete 
cures. 

To aid in providing a record 
for the psychiatrist and to facili- 
tate teaching of the psychodrama 
technique, Beacon Hill recently 
installed Auricon Pro 16mm 
soundfilm SOS CINEMA 
SuppLy Corp. of New York engi- 
neered the installation and sup- 


an 
camera. 


plied the equipment, 

This application of 
motion pictures is taken in stride 
by SOS, which is one of the larg- 


unusual 


est suppliers of motion picture 
equipment in the country, SOS’ 
new 1949 catalog of 64 pages and 
100 
organization’s claim of “‘de- 
partment the 


ovel illustrations bears 


the 


out 


store for motion 


picture industry.” 

Catalogs are sent free on re- 
quest to interested producers, in- 
schools, 


clustries, hospitals and 


theatres. Sections are devoted to 


equipment for auditoriums, 


booths, drive-in theaters, electrical 
installations, lobbies, boxofhces, 
photography, portable and home 
movies, projection lighting, 16 
and 35mm projection, public 
address theater 


systems, sound, 


stages, studios, recording appa 


ratus and laboratories. 
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The finest entertainment in 8mm, 
16mm, silent or sound films. Pro- 
fessionally produced . . . mod- 
erately priced . . . each film is 
a valuable addition to your per- 
manent film library! 


WRITE TODAY TO DEPT. BS 1, 
FOR OFFICIAL’S 1949 FREE 
CATALOG ... . listing over 350 
TITLES . . . featuring a complete 
range of entertaining subjects. 
SHOW OFFICIAL FILMS 
FOR BETTER BALANCED FILM 
PROGRAMS! 


por! - 


25 West 45th Street, New York 19, N.Y. 








For Better Attention, 


seat them comfortably in 
AMERICAN ALL-PURPOSE FOLDING CHAIRS 


American Folding Chairs provide the 
ideal seating for employee meetings, 
film exhibitions, cafeterias and din- 
ing rooms. These attractive,econom- 
ical chairs are shaped for comfort. 

Built strong and sturdy to give 
you years of service, they are also 
safe—can't tip over in use. No 
snagging or pinching hazards. Fold 
quickly, quietly. Light and com- 
pact, easy to carry and store. 

To make sure you get top value in 
folding chairs and all types of pub- 
lic seating, insist on products of the 
American Seating Company. Write 
us today about your needs. Dept. A. 


























American Folding Chair No. 44 

Five-ply urea-resin-bonded hardwood seat, 
durably lacquered. Triangular, reinforced tubu- 
lar steel frame; solid-steel cross braces. Dipped 


baked-enamel finish. Replaceable rubber feet. 


American Folding Chair No. 43 


has same fine construction 








features, but with formed 
also 
available, has seat and back 


upholstered with high- 


steel seat. No. 47, 


grade brown imitation 
leather 


etmeican Sealing Company 


WORLD'S LEADER IN PUBLIC SEATING 
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It's Here! The NEW ALL-PURPOSE EASEL 


The Perfected Answer to Your Sales or Training Presentations 





Note These Special Features: 


ALL ALUMINUM. 
LIGHT AS A FEATHER 
RUGGED 


PORTABLE 


SELF-CONTAINED. 


INSTANTANEOUS. 


WRITING PAD 


CHART HOLDERS 


TABLE MODEL AND FLOOR MODEL 


HANDSOME. 
PICTURE SCREEN. 


INEXPENSIVE 


$42.50 





A Practical, Light-Weight 
Compact Metal Easel 


* For writing pads or charts, the 
new all-purpose portable easel is 
the 1949 answer to sales and 
training presentation problems. 
All aluminum, it folds compactly 
for easy carrying—yet goes into 
action within 5 seconds. Table 
model and floor model combined 
into one sturdy, self-contained 
unit weighing only 8 pounds. 
ae 


Left: 


Bolow: 











Oravisual Portable Pulpit 
A Must for Your Visual Training 


* This handy lighted metal holder enables 
the instructor to read from notes or printed 
text in a darkened room. Light in the port- 
able Pulpit also acts as a signal to person 
operating projector for next picture. 11-foot 
extension cord can be plugged into any 
outlet. List . ee 


All prices f.o.b. Fairfield, Conn. Order today from 


THE AUDIO-VISUAL CENTER 


812 North Dearborn Street 


e Chicago 10, Illinois 











CONSUMER EDUCATION SERIES 


Sponsor: Household Finance Corporation. 
Slidefilms: The Market Basket Series (5 
units). Producer: Sarra, Inc. 

* In line with their program of consumer 

education, Household Finance in this series 

of slidefilms shows the public how they can 
better handle the food buying problem in their 
household affairs. 

The introductory film, Spending Your Food 
Dollars, explains the basic principles of mar- 
keting. The four other films in the series dis- 
cuss in detail the buying of fruits, and vege- 
tables; meats, fish, poultry and eggs; processed 
foods; and dairy products, fats and oils, 

Because government food laws, names of 

meat cuts and other factors differ in the United 
States and Canada, separate versions of the 
series were prepared for showing in each coun- 
try. 
Technical Notes: The introductory film is 
black and white and has a running time of 20 
minutes. The other four films are in color and 
each run approximately 15 minutes. The en- 
tire series is silent. However, a printed com- 
mentary is sent out with each print. Accord 
ing to Household Finance officials, previous 
slidefilm lectures of this type have been exceed- 
ingly successful. 

Distribution: Any women’s groups, luncheon 

clubs, home economics classes and similar 

groups may request a showing simply by con 
tacting anv office of Household Finance, Inc. 











For Sale or Rent 


CONTINUOUS 
SOUND PROJECTORS 








for full information or 
demonstration phone or write 


FILM DEVICES, INC. 
13 East 37th Street @ New York 16 
Murray Hill 9-4175 


























SPECIAL EYEMO CAMERAS 
magazine and motor adaptio 
— ACCESSORIES AND PROFESSIONAL CINE EQUIP- 
T—Eyemo Magazines, developing outfits, printers 
c we LENSES The world’s largest selection of fine cine 
lenses (Zeiss, Cooke, Astro, Bausch & Lomb, Goerz 
and many others) available on 15 day trial High 
Speed, Wide Angle, Telephoto In focusing mounts 
coated to fit Eyemo Bell & Howell, Professional, 
Mitchell 35 and 16, Maurer 


FREE CATALOG: full description and prices. Send this ad to 
Burke & James, Inc. 
321 So. Wabash Ave. 
Chicago, lIll., U.S. A. 
Attn: B. Samuels 


song factory inspected 
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We render a real service to users of 
SOUND SLIDE-FILM EQUIPMENT by 
manufacturing the only complete 
line on the market. The 


Picturephone 


SOUND SLIDE-FILM MACHINE 
is available in eight models, with 
various auxiliary appurtenances, 
such as speakers, microphones, pro- 
jectors, head phones, bass reflexes, 
etc. With the LARGEST line we are in 
the BEST position to supply what you 
need. Be sure. Choose your equip- 
ment from the big line. It is the only 
way to be sure of getting equipment 
that will do justice to your sound 
slide-film programs. 


Ask for New Folder 


0. J. McClure Talking Pictures 


1115% WEST WASHINGTON BOULEVARD 
Chicago 7, Illinois 
Telephone Canal 6-4914 








for price and quality 


COMPCO 


prec. ision manu ifac ture 1 


STEEL FILM CANS 
AND REELS 


Tempered steel reels hold to width . . . 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
are lustrous, baked-on, hammertone gray 
finish. 





See Your Visual Education Supply Dealer 
or Write to Manufacturer for Information. 


COMPCO CORPORATION 


2253 W. ST. PAUL AVE. 
CHICAGO 47, ILLINOIS 











RUBBER FILM SELLS IN HOMES 


(CONTINUED FROM PAGE TWENTY-FIVE) 


Here are cogent reasons listed in the Safety 
Zone booklet on how the film helps the dealer 
make a sale: 

1. It gives the prospect the effect of a dem- 
onstration ride or leads to an actual ride; 

2. Illustrates the features, shows them in 
action and demonstrates their advantages; 

3. Through actual pictures, dramatizes the 
full meaning of advantages featured in adver- 
tising and oral selling; 

1. Dramatizes with pictures and words an 
interesting story of how the prospect can in- 
crease his driving safety and pleasure; 

5. Gives authenticity and official support to 
personal selling; 

6. Organizes the most important selling fea- 
tures into a complete and interesting presenta 
tion; 

7. Briefs the selling story and shortens the 
time required to make a sale; 

8. Is effective anywhere —in the store — in 
offices—in homes; 

9. Is an easy way to get and hold the pros- 
pect’s interest. 

Royal Master dealers go right to the con 
sumer by personal call or telephone. They say 
something like this: “Mr. Jones, this is John 
Smith 
and your family would like to see, because it 


I have a new talking picture that you 


will help you get more safety and pleasure 
from that new (Buick) of yours, 

“It takes only about ten minutes. If it is con 
venient for vou and your family, I'd like to 
bring it to your house about seven-thirty. 
Would that be a good time?” 

\s an added inducement, some of the most 
animated cat 
toon spliced on ahead of Safety Zone to amuse 


the children of the family. 


effective salesmen use a short 


RIGH1 


Phe picture itself does a thorough selling 


Picture Moves Towarp SALES 
job. Salesmen are advised to let it stand on its 
own feet and not explain or review what was 
seen and heard. Instead the company suggests 
that the salesman encourage questions which 
he can answer straight-forwardly and push to 
close the sale with several planned key phrases 
as quickly as possible. 

Most of the dealers have purchased Movie 
Mite projectors through the company. Some 
which 
automatic 


have bought 
Movie-Mite 
chines with projector, screen and amplifier 


Cine - Compactos are 


conversions into ma 
all in one neat case, and requiring no setting 
up or rewind operations. 

US Rubber’s experience with direct selling 
films points the way for other industries with 
similar problems. It is a powerful selling tool 
and one which will see more and more use 
luring the coming veat oy 





Specials in Lighting Equipment 
EVERYTHING FOR STUDIO, CUTTING ROOM 
AND LAB—Lights, Mikes, Booms, Dollies, Lenses, 
Television Background Projectors, Screens, Movi- 
olas, Recorders, Printers, etc. Send for Catalog 
Sturelab—new edit'en under way, 


S$. 0.S. CINEMA SUPPLY CORP. 


Dept. H. 602 West 52nd St.. New York 19, N. Y. 











VOLUME 





10 
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Suconsibal 
TRAINING FILMS 


— Specialized Writing Knowledge 


— Specialized Production Experience 


for proof that 


DEPICTO FILM 


gets results, check with: 


Johns-Manville Corp. 
Singer Sewing Machine Co. 
Lily-Tulip Cup Corp. 
E. R. Squibb & Sons 
The New Haven R. R. 
Nedick’s Inc. 
Empire Crafts Corp. 
Robert Reis & Co. 
Gregg Publishing Co. 
Remington Rand Inc. 
National Coal Association 
Westinghouse Radio 


245 West 55th Street 
New York 19, N. Y. 


forway 


the 4-way 
better 
sound 

projector 











with 10 WATTS 
UNDISTORTED OUTPUT 







16mm 
3 MODELS 






ow 


NEW model I0A 


$345 


See your dealer or write 
for complete information 
\s 


FORWAY CORP. 


245 W. 55th St., N.Y. 19, N.Y. 


| 
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A NATIONAL DIRECTORY OF 


EASTERN STATES 
* CONNECTICUT * 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 
Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 
Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 
Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA ° 

Jam Handy Organization, Inc., 
rransportation Bldg., Washing 
ton 6, 

Paul L. Brand & Son, 2153 K St., 
Washington 7. 

The Film Center, 915 
N.W., Washington. 
The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing 

ton, 6, D. ¢ 


* MAINE - 
D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


« MARYLAND - 
Collins Motion Picture Service, 
50214 & 506 St. Paul St., Balti- 
more 2; also 4 Race St., Cam- 
bridge. 
Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16. 
Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 
Robert L. Davis, P. O. Box 572, 
Cumberland 
Stark Films, 537 N. 
Baltimore 1. 
Howard E. Thompson, .Box 204, 
Mt. Airy. 


* MASSACHUSETTS + 
Audio-Visual Corp., 116 Newbury 
St., Boston 16. 
Ideal Pictures, 40 Melrose St., Bos 
ton 16. 
Jarrell-Ash Company, 165 New 
bury St., Boston 16. 
South End Film Library, 56 Val 
lonia Ter., Fall River. 
Gilbert & Kelly, Inc., 134 Mid 
dlesex St., Lowell. 
Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn. 
Stanley-Winthrops, Inc., 90 Wash 
ington St., Quincy 69. 
Bailey Film Service, 711 Main St., 
Worcester 8. 
* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W. 
Central St., Manchester. 
* NEW JERSEY - 
Vitascope, Film Distributors, 155 
Washington St., Newark 2, 
Phone Mitchell 3-7880 
Slidecraft Co., South Orange, N. J. 


12th St. 


Howard St., 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


* NEW YORK - 

A. B. T. Productions, Inc., 460 W. 
54th Street, New York 19. 

Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St, 
New Berlin, New York. 

Buchan Pictures, 79 Allen St., 
Buffalo. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Association Films, (Y.M.C.A. Mo- 
tion Picture Bureau) 347 Madi 
son Ave., New York 17. 

Brandon Films, Inc., 1600 Broad- 
way, New York 19. 

Catholic Movies, 220 W. 42nd St., 
New York. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
I4th St., New York City 11. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Otto Marbach, 630 9th Ave., New 
York. 

Mogul Bros., Inc., 68 W. 48th St., 
New York City. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. S. Cinema Supply Corp., 602 
W. 52nd St.. New York 19. 

Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 

United Specialists, Inc., Pawling. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York 

Duncan, James E., Inc. Motion 
Picture Service, 65 Monroe 
Ave., Rochester 7. 

Morris Distributing Co., Inc., 412 
S. Clinton St., Syracuse 2 


Shaw Visual Education Service, 
150 Linden St., Syracuse 3. 
Visual Sciences, 599BS Suffern. 
Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 

New York. 
* PENNSYLVANIA - 

J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 

Harry M. Reed, P. O. Box No 
147, Lancaster. 

Kunz Motion Picture Service, 
1319 Vine St., Philadelphia 7. 
1905 Sanderson Ave, Scranton 9 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 

Clem Williams Films, 311 Mar 
ket Street, Pittsburgh 22. 

L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


VISUAL EDUCATION DEALERS 


* RHODE ISLAND + 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA + 

J. G. Haley, P. O. Box 703, 
Charleston 23. 

Pavis, Inc., 416 W. Washington 
St., Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


« ALABAMA + 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 
Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


* FLORIDA - 

Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7. 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 
Southern Photo and News, 608 
E. LaFayette St., Tampa. 


« GEORGIA - 
Calhoun Company, 101 Marietta 
St., Atlanta 3. 
Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 
Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


Miramar 


* KENTUCKY > 

Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 

Ideal Pictures, 423 W. Liberty 
St., Louisville 2. 

National Film Service, 422 W. 
Breckenridge, Louisville. 


* LOUISIANA + 
Stanley Projection Company, 
21114 Murray St., Alexandria. 
Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 
Southern Pictures Company, |1024 
Bienville St., New Orleans. 


Stirling Movie & Photo Co., 1052 
Florida St., Baton Rouge 85, La. 

Ideal Pictures Co., 826 Barrone 
St., New Orleans 13. 

Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 
HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 

« MISSISSIPPI - 

Herschel Smith Company, 119 
Roach St., Jackson 110. 

Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 

* NORTH CAROLINA «+ 

National Film Service, 14-20 
Glenwood Ave., Raleigh. 

« SOUTH CAROLINA + 

Calhoun Company, 1614 Gervais 
St., Columbia 1. 

Palmetto Pictures, Inc., 719 Sa- 
luda Ave.—At Five Points, Col- 
umbia 11. 

* TENNESSEE + 

Sam Orleans and Associates, Inc., 
211 W. Cumberland = Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Mid-South Training Film Service, 
166 Monroe Ave., Memphis 3. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 

Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 

« VIRGINIA - 

Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 

Walker C. Cottrell, Jr., 408-10 
E. Main St., Richmond 19. 

Ideal Pictures, 219 E. Main St., 
Richmond 19. 

National Film Service, 309 E. 
Main St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Blacklock Co., 719 Main 

St., Little Rock. 
* ILLINOIS - 
American Film Registry, 28 E. 
Jackson, Chicago 4—HAR 2691 
Father Hubbard Educational 
Films, 6651 N. Clark Street, 
Chicago 26. 
Ideal Pictures Corp., 28 E. 8th 
St., Chicago 5. 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


BUSINESS SCREEN MAGAZINE 





A NATIONAL DIRECTORY OF 


Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

McHenry Films, 537 S. Dearborn, 
Chicago 5. 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 206 S. 
Michigan Ave., Chicago 3. 

Visual Research Company, P.O. 
Box 937, Chicago 90. 


« INDIANA + 
Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 
Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 
Burke’s Motion Picture Co., 434 


Lincoln Way West, South 
Bend 5. 


* IOWA + 
Pratt Sound Film Service, 805 
Third Ave., S.E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 
General Pictures Productions, 
621 Sixth Ave., Des Moines 9. 


* KANSAS-MISSOURI - 

Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 

Pictosound Movie Service, 4010 
Lindell Blvdi, St. Louis 8. 


* MICHIGAN - 


Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 97, 

Engleman Visuat Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA + 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis 3. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 


apolis 2. 


* NEBRASKA + 


Church Film Service, 2595 Man- 
derson St., Omaha 11. 


* OHIO - 
Lockard Visual Education Serv- 
ice, 922 Roslyn Ave., Akron 2. 
Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 
Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 
Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 

M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 

Cousino Visual Education Serv- 
ice, Inc., 1221 Madison Ave., 
Toledo 2. 

Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 


Supplies, 135 S. 6th St., Zanes 
ville. 


* WISCONSIN - 

R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 

Meuer Photoart House, Wm. J. 
Meuer, 411 State St., Madison 3, 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA + 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 


Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 Lexington 
Ave., Hollywood 38, 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 


VISUAL EDUCATION DEALERS 


Ralke Company, 829 S. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau) , 351 Turk 
St., San Francisco 2. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 

Shadow Arts Studio, Wickenden 
Bldg., P. O. Box 471, San Luis 
Obispo. 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 
Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* OKLAHOMA - 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


* OREGON - 
Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 


Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 


Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5, 

* TEXAS + 

Association Films (Y¥Y.M.C.A. Mo- 


tion Picture Bureau), 3012 Ma- 


ple Ave., Dallas 4. 

Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Ideal Pictures, Inc., 2024 Main 
St., Dallas 1. 

Visual Education, Inc., 12th at 
Lamar, Austin; Also, 2010 N 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


* UTAH - 
Deseret Book Company, 44 E., So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON - 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5, 
Rarig Motion Picture Co., East 
1511 Third Ave., Spokane. 


* HAWAII + 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., 
r. H. 


Honolulu, 


General Films Limited 

Head Office: 

Regina, Sask., 1534 Thirteenth 
Ave. 

Branches: 

Edmonton, Alta., 10022 102nd 
Street 

Montreal, Quebec, 
Catherine St, West. 

Moncton, N. B., 212 Lutz St. 


1396 St. 


Toronto, Ont., 156 King Street 
West. 

Vancouver, B. C., 
Georgia St. 

Winnipeg, Man., 810 Confed- 
eration Life Bldg. 

St. John’s, Nfld., 445 Water St, 

Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 


535 West 





There’s An Audio-Visual Specialist in Your Town! 
* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs, 

Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi- 
cago 10, Illinois. Dealer listing inquiries are invited. 
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More Films for Employee Showings 


a Sponsored films from industry are proving popula screen fare among 


Here 


Association 


employee groups is a page 


loan from Films (the 


of additional titles available on free 
Y.M.C.A 
offices in New York, Chicago, San Francisco and Dallas. 


Bureau) 
Please note re- 


Motion Picture 


strictions on distribution areas which affect certain listings below 


Holiday 10 Color Loan 


Films 


African min 


\ssn 


¢ Illustrates that rhythm is indigenous 


to native life in Liberia, Africa’s only 


republic. Four native dances are described 


to the musical accompaniment of native 


groups of musicians recorded on the scene 
lire & 


in Liberia Firestone 


Rubber Co 


Sponsored by 


American Portrait (25 min) Loan. Assn 
Films 

¢ A picture of America during the past 100 

years. The story of its progress to a better 

way of life and the highest known standard 

Alan Ladd 

is featured as an enterprising life insurance 


The 


of living through salesmanship 


salesman Institute of 


Life 


Sponsored by 


Insurance 


America’s Favorite (10 min) Color. Loan 


Assn. Films 

¢ Dramatizes information on the source of 
ingredients, the methods of manufacture 
reasons behind the 
cream, 


Sponsored by the 


and distribution and the 


popularity and goodness of ice 


America’s Favorite 


National 
Bathing Time For 


Loan 


Council 


Baby 20 


Dairy 


min) Color 


Assn. Films 

¢ The techniques of just how baby should 

be bathed are instructive yet 
Walt 

factual information gathered by experts in 
the field of Sponsored by John 


son & Johnson 


Be Your Age (10 


changes only 


given enter 


taining treatment by Disney from 


baby care 


N. ¥ 


Assn 


& Chi. Ex 
Films 


min 
Loan 


« An encouraging and instructive presenta 


tion of how a middle-aged man recovers 


from a heart attack and learns how to ad 


just himself to living with 
Ll his still 
theatrically 


a handicapped 


heart film is being shown 


in certain states. Please inquire 


as to availability of l6mm prints in your 


state.) Snonsored by Metropolitan Life In 


surance Co 


Behind The Cup (10 


S.F. Exchanges only 


min) Color 

Assn 
¢ A pictorial visit to cofleeland, giving the 
complete and colorful story of Hills Bros 


coffee from tree to vacuum-packing, demon 


Chi. & 


Loan Films 


sirating the modern methods of planting 
Scenes of life 
America add interest and color 
in Ariz., Calif., Colo., Idaho, Il 
Kansas, Mich Minn Mo Kansas 
Springfield Joplin and St Joseph 
Mont., Nebr Nev N. M N. D 
Okla., Ore., §. D., Tex 
Wash W ise Wo 
Bros. Cotlee, In« 


and manufacture in Central 
[ Available 
Ind., lowa 
City 
only 

Ohio 
Utah, 


Hills 


bl Paso only 


} Sponsored by 


Big Trains Rolling (20 min) Color. Loan 


Assn. Films 


¢ A picturesque portrayal of a railroad trip 


taken by two children, si 


and do Ame 


work are also pictured 


owing the 


things 
they see railroads at 


(sso 


rica’s 
Sponsored by 
Railroads 


20 min) Lo. 


ciation of American 
Bottle of Magic Assn. Films 
« This is a new film replacing the old ver 
A Modern Aladdin's Lamp, previously 
Western 


sion 


distributed. Sponsored by Electric 


Company 
The Building of a 
Assn 


¢ With the aid of animated color drawings 


Tire 1) min) Color 


Loan Films 


Walt 
story ot 


takes the involved 
tire and makes it 


Disney's studio 


creating a easy 
for anyone to understand. (Transp. charges 
paid both ways.) Sponsored by Firestone 


lire & Rubber Co 


Coaxial (10 min) Loan. Assn. Films 

e (NA The story of the 
two hundred miles of coaxial cable laid be 
Wisconsin, and Min 
This study of 
munications is highlighted by fine 
(Restricted to 


Bell System 


Exchange only.) 


tween Stevens Point 


neapolis, Minnesota com 
scenic 
New 


Tele 


views and animation 
England.) Sponsored by 


phone Companies 
The Pride of Colombia (20 
Loan Films 


¢ [he first sound motion picture of cottec 


Coffee, 
Color 


min) 
Assn 
production in Colombia released in the 
Lnited States 
of Colombia and tells of the production of 


It abounds with scenic views 


coffee from 


Atlantic 


Colombian tree to cup. Spon 


sored by Great & Pacific Tea Co 


The Crucible of Speed (30 Color 


Assn 


min) 
Loan Films 

¢ The 1946 Indianapolis Race and a resume 
1911 


speed tests in the development of better 


of races since Lhe importance of these 


tires. Sponsored by Firestone Tire & Rub 
ber Co 


Crystal Clear (10 min) Loan. Color. Assn 
Films 


¢ lechnicolor scenes from the laboratories 
of Western Electric 
markable artificial 
E.D.1 the 


electricity 


explain how the re 


quartz known as 


crystal which generates the 


used in translating sounds into 


actual voices) is produced by a fascinating 


chemical growing larger and 
crystals. (Re 


Bell 


process of 
I 


larger crystals from “seed 


stricted to New England.) Sponsored by 


System Telephone Companies 


The Danger Point (10 Color. Loan 


Films 


account of the 


min) 
Assn 
e An 


role as the 


health department's 
health 
infected 


guardian of community 


\lso gives a dramatization of the 


eating utensils that may serve as the chan 


nel of infection in public and in the home 


Sponsored by Paper Cup & Container In 


stitute 


Deep Horizons (20 min) Color. Loan. Assn 


Films 


¢ Portrays methods used to discover and 


produce crude oil. Sequences treat of the 


seismograph method of locating oil-bearing 


structures, the drilling of an oil well, set 


ting of casing, and bringing the well in 


Sponsored by The Texas Company 


Echoes In War and Peace (10 Loan 
Assn 
e (NY 


of echoes in 


min) 
Films 
only.) The 


Exchange amazing use 


war and peace, with much of 
the film devoted to outstanding phases in 
the development of sonar and radar. (Re 
New 


lelephone Companies 


stricted to 


Bell 


England.) Sponsored by 


System 


The Eternal Gem 10 Loan. Assn 


Films 


¢ A portrayal of the geological 


its legend, nature 


origin oft 


the diamond and sym 


bolic meaning. Surveys the history of the 


diamond and traces the steps from mining 


the precious gem until it is finally cut and 
Beers 


polished. Sponsored by De 


Evinruding For Colorado River Bass (10 
min) Color. Loan. Assn. Films 
« (NY & Chi Exchanges only.) The fun of 
fishing record bass from a cold lake located 
“way out in the desert” where only Indians 
fished until recently. Another fine fishing 
sport that can be reached by Evinrude. 
Sponsored by Evinrude Motors, knec. 
Facts About Fabrics (30 min) Loan. 
Films. 
* Describes yarns, construction, dyeing op- 
erations and finishing methods used in 
making textiles. It also contains informa- 
tion on the care of fabrics, washing, etc. 
Sponsored by E. I. du Pont de Nemours & 
Co 
Fashion’s Favorite (35 
Films. 
¢ The important fundamentals of rayon 
dramatically explained The fascinating 
story of start to finish. Spon 
Pont de Nemours & Co 


Assn. 


min) Loan. Assn. 


from 
sored by E. lL. du 


rayon 


For Times Like These (10 min) Loan. Assn. 

Films 
¢ Wherever we turn for news today—the 
magazines—we cannot 
trust completely their accuracy. The one 
source of unfailing truth lies in the Bible, 
where the problems of today and their 
find their counterparts. For 
Times Like These treats the Bible as news 
in a dramatic March of Time technique. 
With Lowell Thomas as narrator. Sponsored 
by Oxford University Press. 


radio, newspapers, 


solution all 


Freedom Rides on Rubber (25 min) Loan. 
Assn. Films. 
* A complete picture of the history, the 
development, and the final achievement of 
making synthetic rubber. Includes Thomas 
Edison's many experiments and Harvey S. 
Firestone’s campaign for 
duce their 


Americans to pro 

rubber. Transportation 

prepaid. Sponsored by Firestone Tire & 

Rubber Co 

The Gentle Art of Meat Cookery (25 min) 
Loan Films 

¢ The ABC's of meat cooking and carving 


own 


Assn 


based on thousands of controlled experi 
with kind and cut of meat. 
the film will find 
broiler stove. A 
classes at all 
levels. Sponsored by Armour and Company 
Good Things Happen Over Coffee: A Visit 
To Coffeeland (28 min) Color 
(ssn. Films 


ments every 


Every housewife seeing 


new uses for the of her 


must for Home Economics 


Loan 


¢ A story of coffee, the good-neighbor prod 
uct which, as a basis for inter-American 
further inter-American 
Highlights of the peoples, cus 
toms, and scenery of 10 of our good neigh 
bor countries to the shown, to 


trade, serves to 


friendship 


south are 
yether with an entertaining and instructive 
& 

portrayal of cotlee production from the 
first plant shoots to the savory beverage 


Sponsored by Pan-American Coffee Bureau. 


Hello, Business (20 min) Color. Loan. Assn 
Films 
* Iypical scenes from the lives of business 
and professional people illustrate how elec 
tronic dictation and Dictaphone Telephone 
Recording can contribute positive benefits 
to one’s pattern of living by helping to 
eliminate effort time 


The Dic 


wasted and wasted 
from one’s business. Sponsored by 


taphone Corporation 


Heritage For Victory (30 min) Loan. Assn 
Films 
¢ The story of Western Electric Co. through 
75 years beginning with the partnership of 
Barton, a telegrapher, and 
Gray, inventor and professor of sci 
How their mecca for 
inventors, among them Thomas A. Edison, 
grew to become the source of supply for 
the Bell Telephone System and the ‘nation’s 
largest producer of electronic and commu 


Enos 
Elisha 


ence 


young 


little shop, a 


nications equipment for war Sponsored by 


Western Electric Company 


How Rayon Is Made: A Visual Unit (20 
min film and 70-frame filmstrip) Loan. 
Assn. Films. 

¢ A unique 4-unit educational package giv- 

ing, in semi-technical detail, the key steps 

in manufacture of rayon from raw material 
to finished products. Of particular interest 
to textile students. Sponsored by American 

Viscose Corporation. 


How To Improve Your Golf (30 min) Color. 
Loan. Assn. Films. 

¢ The highlights of the June, 1947, Goodall 
Round Robin Invitation Golf Tournament, 
including Bing Crosby, Jimmy Demaret, 
Frank Craven, amd Bobby Locke, Instruc- 
tion in the important “musts” of good golf; 
demonstrations by outstanding pros. Run- 
ning commentary by former champion Jug 
McSpaden. Sponsored by Goodall Fabrics, 
Inc. 


How Young America Paints (10 min) Color. 
Sound or Silent; specify. Loan. Assn. 
Films. 

¢ The sequences of this picture consist of 

paintings and drawings in various medi- 

ums and the technique applied in making 

a finished piece of work. (Available to edu- 

cational institutions only.) Sponsored by 

Binney & Smith Co 


A Hurricane’s Challenge (20 
Assn. Films. 
¢ (NY Exchange only.) A graphic presenta- 
tion of the emergency caused by the great 
hurricane which swept over the northeast- 
ern U. S. in September 1938, and the man- 
ner in which the Bell Telephone System 
met the disaster. The picture includes ac- 
tual shots of property damage and recon 
struction work. Narration is by Edwin C. 
Hill. (Restricted to New England.) Spon- 
sored by Bell Telephone Com- 


min) Loan. 


System 
panies 

Just Imagine (10 min) Loan Films. 

e (NY & Chi Exchanges only.) In a pleas- 
ing cartoon film, Telephone”, 
with the help of motion picture magic, 
grinds out of a hopper and assembles the 
133 parts of a modern hand-set telephone, 
for the benefit of a problem-beset tele- 
phone man. (Restricted to New England 
& IIL) Sponsored by Bell System Telephone 
Companies 


Assn 


“Tommy 


The King Who Came To Breakfast (17 
min) Color Assn. Films 

¢ A story of With the use of Bil 
Baird's famous marionettes, this film traces 
the early wheat and how the 
spread of civilization followed the plant- 
ing and development of this grain. The 
nutritional qualities of wheat are drama 
tized in humorous fashion, emphasizing the 
importance of a nourishing breakfast as a 
basis of energy for the day's activities. Spon- 
sored by National Biscuit Company. 


Loan 


wheat 


discovery of 


Liberia: Africa’s Only Republic 
¢ (Long Version 55 min) Color 
Films 


Loan. Assn. 


Short Version 30 min) Color. Loan. Assn 
Films 

*« A documentary film dealing comprehen 
sively with many aspects of Liberia, the 
only republic on the continent of Africa. 
Includes a brief description of the geog 
raphy, history, and topography of the coun 
try, and proceeds to a most colorful and 
complete description of the people of the 
country and their daily activities. Also con 
tains an exposition of rubber planting and 
harvesting on the Firestone plantations. It 
ends with a brief but informative descrip- 
tion of Monrovia, the capital of the coun 
try. Sponsored by Firestone Tire & Rub- 
ber Company 


ED: These 
appear in 
Library 


Titles also 
Film Guide 
Films, etc. 


listings will be continued. 
various editions of our 
including Sports, Farm 





You’ve never seen slides 
so brilliantly projected! 


o you show 2 x 2-inch slides in large 
D auditoriums to sizable groups? The 
new 1000-watt Kodaslide Projector, Master 
Model, is designed to do that job better 
than it has ever been done before. Your 
slides take on an unexpected sharpness and 
clarity . . . you discover color and shadow 
detail you never dreamed was there. 

This superlative projection is effected by 
the use of more powerful lamps, finer, faster 
lenses, and Lumenizing (hard-coating) lens 
elements of the entir¢ optical system. Lu- 
menizing gives you 40% more light. 


Sharp images in rooms only half dark 

This projector’s greater illumination snaps 
a brilliant picture on the screen even with 
normal room lighting—ideal for conferences, 
lectures, and classroom use. 


Brilliant showings in rooms of any size 
Choice of five superb Kodak Ektar and 
Kodak Ektanon projection lenses together 
with a variety of lamps enables you to adapt 
this projector to audiences of any size. 

New cooling system protects your slides. 
Quiet turbine-type fan forces cool air three 
ways—to the lamp, condenser system, and 
both sides of the slide. And a new type of 
heat-absorbing glass blocks 85% of the heat 
from the transparency. 

Ask your Kodak dealer for a free booklet 
describing the Kodaslide Projector, Master 
Model, in detail. Visit his store, where he'll 
be glad to give you a demonstration. Price, 
from $181 to $295, depending upon your 
choice of the five lenses available. 

EastMAN Kopak CoMPANy, 
Rocuester 4, N. Y. 


KODASLIDE PROJECTOR, MASTER MODEL 


and for your MOVIES... 
SOUND KODASCOPF. FS-10-N 
Projector—the only 16mm, sound 
projector with built-in Fidelity 
Tone Control. Choice of six fast 
f 16 Lumenized lenses. Micro 
phone and phonograph jack for 
Mixing in music, commentaries Sc e 
your Kodak dealer for full details 
and demonstration. Price with 
single speaker, $500; with twin 
spc akers, $565. 


Prices subject to change without notice 


KODAK” IS A TRADE-MARK 
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